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Rough Proofs 


Researcher Nielsen says the ex- 

pensive soaps reported in those 
bath-room inventories are usually 
saved for company. If they’re like 
those slick company towels, the 
family is just as well pleased. 


' FT F 


Industrial advertisers, remarks 
Phil Kelly, know they can’t afford 
to be caught lying. And even some 
general advertisers are beginning 
to suspect it. 


vse? 


Mr. Kelly, who may turn out to 
be advertising’s Mr. Dooley, objects 
to “the eternal parade of advertis- 
ing amateurs.” But by the time they 


qualify as professionals, they’re 
over thirty and ready for retire- 
ment. 


. | 2 


Camels agree so well with diges- 
tions that the advertising now ad- 
vises you to smoke them during as 
well as after meals. Rough Proofs 
will not protest unless susceptible 
consumers are urged to smoke in 
bed. 


v FF F 


Mary Pickford will not broadcast 
for the ice industry next year. It 
seems she proved too chilly for even 
the refrigeration experts. 


¥ v,vwy 

There is no doubt a great demand 
among a large part of the popula- 
tion for radio programs of an edu- 
cational and scientific character, 
but the general public for some rea- 
son or other seems to prefer Col. 
Stoopnagle and Bud. 


> 


You can get a violet ray treat- 
ment from a slot machine for the 
modest price of fifteen cents. Now 
you won’t have to go to Florida for 
that midwinter tan. 


. - = 


G-E has a new cooler which says 
to the customer, “Have a drink of 
water on General Electric.” But 
won't it be surprised if the customer 
Says right back, “No, thanks, I’ve 
just had one on the house.” 


. FF F 


It seems that space buyers like 
to purchase circulations in nice, 
large, round figures. Maybe they’ve 
taken all this advertising talk of 
bieger and better too seriously. 


, FF F 


The warden at the Joliet peniten- 
tiary recently lost the license 
Plates off his automobile, and is be- 
ginning to wonder if there aren’t 
some thieves around. 


? F 


Wright Patman gave the A. N. 
A. some horse-back opinions on 
the Robinson-Patman bill. The 
Congressman will keep right on rid- 
ing, but the advertisers have got to 
8tay with it. 

~~ = 


_ Some strange things are happen- 
mg to some of the older magazines 
these days, but changes like those 
are all in a Life-Time. 

Copy Cun. 


ANPA 10 FIGHT 
FTC REGULATION 
OF RATE CARDS 


Constitutional Amendments 
Govern, Says Hanson 


Chicago, Oct. 14-——-The American 
Newspaper Publishers Association 
has confirmed the report that the 


Federal Trade Commission  pro- 
poses to regulate advertising rates 
under the Robinson-Patman Act, 
(ADVERTISING AGE, Sept. 28) and 


has voted to extend aid to any 
newspaper publishers cited, Elisha 
Hanson, general counsel, A. N. P. A., 
told the Inland Daily Press Associa- 
tion at its luncheon at the Sherman 
Hotel yesterday. 

Members of the Food and Grocery 
Chain Stores of America, which is 
holding its annual convention at the 
Drake Hotel, joined the Inland Press 
for Mr. Hanson’s address. 

Mr. Hanson asserted that the first 
and fifth amendments to the consti- 
tution protect publishers from in- 


terference by the Federal Trade 
Commission. While resistance to 
regulation of advertising rates 


falls upon the shoulders of any in- 
dividual publisher against whom a 
proceeding is initiated, he said, the 
board of Uirectors, A.-N. P. A--has 
voted to assist any such publisher, 
whether or not he be a member of 
the organization. 


Advice on Subscriptions 


The FTC recently “advised” one 
great newspaper to raise its sub- 
scription price, Mr. Hanson told 
ADVERTISING AGE. The publication 
replied that nothing less than a Su- 
preme Court order would compel it 
to take such action. No FTC pro- 
ceeding has yet been instituted. 

Any effort by the Federal Trade 
Commission to regulate the business 
of the press, either under the pur- 
ported authority of the Robinson- 
Patman law or any other, must fail, 
he asserted, because the First 
amendment to the Constitution 
guarantees freedom of the press, 
and the Fifth amendment, freedom 
of contract. 

Mr. Hanson reviewed efforts to 
control business and publishing un- 
der the National Recovery Act, then 
turned to a discussion of the Na- 
tional Labor Relations Act and the 
Robinson-Patman Act, both of which 
he believes the Supreme Court will 
rule invalid. 


Cites Famous Cases 


Discussing the view that advertis- 
ing rates are subject to FTC con- 
trol under the Robinson-Patman act, 
Mr Hanson said: 

“Apparently the commission has 
never heard of the celebrated Min- 
nesota and Louisiana cases in which 
the Supreme Court held that Con- 


(Continued on Page 39) 
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PRESIDENT THOMSON IN JOVIAL MOOD 


P. L. Thomson (center), A. B.C. prexy, chatting with William A. Hart, E. |. 
Du Pont de Nemours & Co., and E. Ross Gamble, of Leo Burnett Co., during 
the convention in Chicago. 


Reach Compromise in 


A.B.C. Newspaper Fight 


Chicago, Oct. 16—A*compromise on 
proposed extension of metropolitan 
newspaper circulation breakdown in 
smaller cities was reached today at 
the final session of the 27th annual 
convention of the Audit Bureau of 
Circulations. The compromise sets 
15 per cent net paid circulation in a 
smaller member city as the level for 
a breakdown request from. the 
smaller member. 

The compromise was reached after 
a lengthy committee battle between 
small and large newspapers. It fol- 
lows the recommendation of the ad- 
vertiser division, striking a mean 
between 25 per cent generally de- 
manded by the metropolitan news- 
papers and the proposed 5 per cent 
level advocated by the smaller news- 
paper members. 


Audit Free Papers? 


While all of the controversial sub- 
jects on the agenda were finally re- 
ferred to the directors, the movement 
for admission of free circulation pa- 
pers was crystallized in a resolution 
from the business paper division, ask- 
ing the Bureau president to appoint 
a committee of eight, representing 
four business paper members, two ad- 
vertisers and two agents, to study 

(Continued on Page 2) 


Harry A. Batten Is 
Elected President 
of N. W. Ayer & Son 


F.C. MAY GIVE 
SUPER POWER TO 
GROUP FOR TEST 


Final Week of Reallocation 
Hearing Opens 


Washington, D. C., Oct. 15.—The 
reallocation hearing of the Federal 
Communications Commission went 
into its third and final week with 
indications that super-power will be 
granted to a limited group of clear 
channel stations on an experimental 
basis, widening the 500-kilowatt 
bracket now occupied exclusively by 
WLW, Cincinnati. 

Beyond this, no radical reconstruc- 
tion of the existing order is expected 
by those who sat in for the first two 
weeks of the hearing. 

The issue is whether a station serv- 
ing a comparatively small area is 
serving the public interest more ef- 
fectively than one which reaches out 
hundreds of miles. From the adver- 
tising viewpoint, the question is 
whether local or sectional media are 
desired. Whether super-stations will 
interfere with the signals of less 
powerful transmitters is also a de 
bated question. 


Paley Defines Problem 


' While all of the numerous factions 
testified before the Commission, the 
business side of the equation was 
perhaps most effectively presented 
by William 8. Paley, president of 
Columbia Broadcasting System, who 


indicated a policy of neutrality, but 


Philadelphia, Pa., Oct. 16.—Follow- 
ing a stockholders’ meeting earlier 
in the week, election of Harry A. Bat- 
ten as president, succeeding the late 
Wilfred W. Fry, was announced by 
N. W. Ayer & Son, Inc. At the same 
time William M. Armistead’s return 
to active service was announced. 
Mr. Armistead, who has served in an 
advisory capacity for two years, has 
been re-elected to the board. 

The new Ayer president, who is only 
39 years old, is deeply grounded in 
the traditions of the pioneer agency. 
He has been with it continuously 
since 1911 except for a war interlude. 
A vice-president and director, he has 
also served as chairman of the man- 
agement committee appointed by Mr. 
Fry to conduct the business during 
his last illness. 

Though possessing wide experience 
in all phases of agency work, Mr. 
Batten has concerned himself espe- 
cially with copy. He was formerly 
head of this department of Ayer. 


| Last Minute News Flashes 


G-E Gives Additional Duties to Chester Lang 


Schenectady, N. Y., Oct. 16.—Advertising of the appliance and mer- 
chandise department of General Electric Company has been consolidated 
and placed under Chester H. Lang, director of publicity, in addition to ap- 
paratus and general advertising which he has handled heretofore. 


Paint Account of Plate Glass Company to Maxon 


Pittsburgh, Pa., Oct. 16.—Advertising of the paint division, Pittsburgh 
Plate Glass Co., has been placed with Maxon, Inc., Detroit, E. J. Allee, 


advertising manager, announced. 


Lee Joins Subsidiary of American Tobacco 
New York, Oct. 16—Louis H. Lee has been appointed advertising 


manager of American Cigarette & 
Tobacco Co. 


Cigar Co., subsidiary of American 


Formerly associated with his brother, Ivy Lee, he was re- 


cently advertising manager of William Jameson & Co., unit of National 


Distillers. 


said that if super-power is permitted, 
CBS will apply for its full share. 

“Advantages of super-power are 
self-evident,” said he. “It gives a 
stronger signal throughout its entire 
area, an extension of the area of serv- 
ice, an increase in rural audience, 
and a greater theoretical revenue be- 
cause time will be more valuable. 

“The disadvantages are, on one 
hand, less specific, on the other, more 
numerous. First, if the station’s own 
program standards are not to suffer, 
its greater theoretical revenue must 
carry the load of an investment of 
about $500,000 and an operating cost 
$150,000 higher annually than that of 
a 50,000 watt station. If its increased 
sales fail to provide all of this dif- 
ferential, funds now going into pro- 
gram service must be transferred 
into transmitter operation. 

“A second disadvantage emphasizes 
the first: Except in the largest cities 
and for the largest merchants, the 
increased rate card necessary to a 
500 k. w. station tends to make it a 
prohibitive medium for local adver- 
tisers. The record of media whose 
circulation has grown well beyond 
their original trading areas reveals 
that they have lost local advertising. 
This often results in an artificially 
high rate to national advertisers. 

“The third disadvantage lies in the 
multipleation of numbers. Can 20 or 
25 super-power stations be as success- 
ful as one?” 


Favors Status Quo 
Major L. R. Lohr, president of Na- 
tional Broadcasting Company, said 
that public interest should be the 
dominant consideration. 
“However, we see no substantial 


benefit to the public through any gen- 
eral reallocation of channels,” 
added. 

Though the wireless network idea 
has proved impracticable under ex- 
isting conditions, the testimony of 
J. O. Maland, of WHO, Des Moines, 
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ADVERTISING AGE 


October 19, 1936 


MINNIE FROM 
MINNEAPOLIS 
oo Pree 


Now that the world series is over 
and the din has died after the Min- 
nesota-Nebraska football struggle, I 
can settle down to a little more 
steady living. Too much celebrating 
for too many days in a row. Don't 
think it will let up either. 


The boy friend has planned a 
big hoopla tonight. Wish you 
could be here. Football isn’t the 
cause this time. You see, The 
Minneapolis Star has chalked up 
the highest circulation in its his- 
tory. The good old net paid 
average for September exceeded 
120,800. Not bad, eh? 


_The boss is going to let me off at 4 
this afternoon so I can get put together 
like Mr. Petty’s gal. But then I feel 
like celebrating! Things have been 
moving fast here at The Minneapolis 
Star and Minnie needs a build up... 
[I mean a gay evening. 


Of course I'm happy about it. 
All of us are. That 120,800 mark 
represents a more than 36,000 
circulation gain for The Minne- 
apolis Star since a year ago. 
“How Come?” you ask. 


Like this, says I. When a news- 
paper in a three newspaper town 
jumps into the lead in the home de- 
livered field, eyebrows are bound to 
lift a bit. More so when the climbing 
newspaper is a young one. But when 
you've got something people want, 
they buy it. Improve things and 
folks want them more than ever. 


Boys, we've got something. That’s 
why I like to work here at The Min- 
neapolis Star. Now I realize im- 
provement is a trite little word, but 
lookit here. When you chuck the 
old type out the window, set your 
paper in the easiest to read type 
made .. . install a lot of new 
mechanical equipment . .. expand 
news’ gathering and dispatching fa- 
ciliti@s . . . add Wired Photo .. . 
put more than 80 new people in the 
plant .. . start a steady parade of 
new features, it’s bound to show up 
someplace, isn’t it? | 


When you speed up the joint, 
shorten the time between news breaks | 
and time of delivery to the home,, 
Ma, Pa and the Kids just naturally. 
want your paper. , 


When you add 700 new carrier, 
salesmen, put up 44 branch stations’ 


indicated that the idea is not dead. 
He favored the super-power idea, 
hinting that such stations would 
make it possible for smaller ones 
affiliated with it to pick up programs 
and rebroadcast them without the ex- 
pense of wire charges. 

The hearings were enlivened by a 
bitter attack on Powel Crosley, Jr., of 
WLW, Cincinnati, by Commissioner 
George H. Payne, who is not a mem- 
ber of the broadcast division. The 
latter charged that the Crosley sta- 
tion barred certain political pro- 
grams, but gave time free to a patent 
medicine subsidiary. 

While explaining that WLW’s high 
power has made it a sectional or na- 
tional project, rather than a local, 
and has forced it to rely on national 
advertising, Mr. Crosley denied the 
Commissioner’s charges in detail. 


Promotion of 
Newspapers Is 


Called Sketchy 


Chicago, Oct. 16.—It is high time 
the newspaper profession took heed 
of the serious lack of individual news- 
paper and collective newspaper sell- 
ing, primarily in the national field, 
Kk. H. Lighter, Journal, Rapid City, 
S. Dak., told the Inland Daily Press 
Association here yesterday. 

In making his report as chairman 
of Inland’s newspaper promotion 
committee, Mr. Lighter emphasized 
that his paper was prepared in ad- 


vance of announcement of the 
“United Front” meeting here this 
week. 


Last night a committee of the Bu- 
reau of Advertising of the American 
Newspaper Publishers Association ap- 
proved establishment of the American 
Newspaper Institute. Plans call for 
an annual promotion expenditure of 
$400,000 annually for three years, as 
reported elsewhere in this issue. 

Revealing findings of a_ recent 
survey among Inland members, Mr. 
Lighter said that many publishers 
make little effort to promote national 
advertising, and that all too often 
the publisher fails to give an ade- 
quate picture of his newspaper and 
market. He displayed, however, 
many outstanding examples of pro- 
motion by Inland publishers. 


Kind of Data Wanted 


A survey of agency executives and 
hewspaper representatives, he said, 
shows a strong demand for data on 
local trade conditions, number of re- 
tail outlets, extent of trading areas, 
retail and wholesale sales volume, 


4 success stories of advertisers, crop 


conditions, and editorial analysis as 
well as circulation. 
An agency executive west of Chi- 


located all over town, select goodjj cago told Mr. Lighter that only short 


boys and give them lessons in sales-: 
manship and “on the dot” service, consideration. 


you've also got something. ‘ 


Any promotion? Heck yes! 
You wouldn’t expect your sales- 
men or your dealers to hang up 
any records without giving ’em 
some help. Neither do we. Now 
I guess it isn’t so hard for you 
to figure out why The Minneap- 


now whoops about September 
average exceeding 120,800. 


t 
' 
| 
‘ 
olis Star has stepped ahead and | 
\ 


It’s only natural, me lads. Give a 
good salesman a product people want, 
promote it well and you're bound to 
get results. And I guess with a 36,000 
circulation gain since last September 
you can see The Minneapolis Star is 
the newspaper folks want... the paper 
folks enjoy. 


Now you can see why The Min-| y 
neapolis Star has the largest daily, 


home delivered circulation in Min-! 
neapolis . . . and you can see why! 


I want to slip into that revealing’ 


gown of mine, step out with the b.f. 
and make a little whoopie. 


The bf. will pay attention to 
me. You better start paying 
attention to the responsive cir- 
culation of The Minneapolis Star. 
Yours for a big evening, 


i}man asserted. 


statistical folders receive permanent 
Special pieces of pro- 


‘| motion, unless they are of a spectacu- 


lar nature, seldom reach those ad- 


‘|dressed, he said, adding that the 
:|} agency receives two or three promo- 
|| tion pieces every day. 


“IT have always been at a loss to 
understand why  publishers—like 


ij) agencies, my own profession—are so 


indifferent to the value of their own 
wares—space advertising,” the agency 
“It is possible for a 
publisher to reach Bruce Barton or 
Lou Wasey through an advertisement 
in one of the better trade publica- 
tions, but I defy you to get a ‘promo- 
tional piece’ to their desks through 
the mail.” 


Maescher President 


of Junior Club 


Albert Maescher, Jr., Ridgway Ad- 
vertising Co., was elected president 
of the Junior Advertising Club of St. 
Louis Oct. 13. 

New vice-presidents are J. Albert 
McCollum, Jr., J. A. McCollum Ad- 
vertising Agency; Hillard Vahle, 
Beacon Paper Co., and J. Gregg 
Puster, Frisco Railroad. Allen G. 
Richardson, of Johnson, Inc., was 
made secretary, and Tom E. Ryan, 
Apex Engraving Co., treasurer. 


Heads Zenith Auto 


Zenith Radio Corporation, Chicago, 
has placed R. F. Weinig in charge of 
its automobile radio division. He was 
with Atwater Kent, among others. 


’ | Zenith plans a new line of car radios. 


(060 omitted 


Kind of Business 1935 
Food stores 


NC—Not comparable. 


reer ree re Teen $ 8,318,326 +23 


a—Excludes New Hampshire 
bined with food stores to avoid disclosure. 


HOW RETAIL BUSINESS HAS SHIFTED IN SEVEN YEARS 


throughout) 
Percent Percent 
Change Change 
1933 to 1929 to 
1935 1933 1933 1929 
$ 6,776,280 —37 $10,837,421 


Beer and liquor stores (a)... 325,071 NC 16,730 _  § cewebees 
General stores (with food)... 1,099,079 .... 1,097,437 —57 2,570,744 
General merchandise group .. 4,423,687 +14 3,891,272 —40 6,444,101 
ee 2,598,250 +35 1,923,333 —55 4,240,893 
Automotive group ......... 4,626,564 +60 2,887,525 —63 7,828,387 
Wreeesmee GERCIONS <ccecccscccs 1,961,780 +28 1,531,724 —14 1,787,423 
Furniture—household—radio . 1,260,464 +31 958,780 —65 2,754,721 
Lumber—building—hardware. 1,847,453 +38 1,342,705 —65 3,845,62 
Dating places ..ccccccccccces 1,661,499 +25 1,324,387 -—38 2,124,890 
Dpinkine DIRCOE «6 o.0occvcsices 723,996 NC 105,551 |. eee 
Pome GEAGOR oss o0eekes 1,226,491 +15 1,066,252 —37 1,690,399 
Farmers’ supply stores. 597,350 +29 463,344 —59 1,119,164 
Cees COeOe |. 6466s seks . 1,997,786 +29 1,546,630 —58 3,722,818 
Second-hand stores .........- 122,471 +16 105,275 —29 148,068 

Mtate tates .scccivec'snécs $32,790,267 +31 $25,037,2 —49 $49,114,653 


liquor stores, com- 


A. B. C. 


Audit of Controlled 


Business Papers by 


Is Proposed 


(Continued from Page 1) 


the proposal. Their admission would 
reverse the position taken by the bu- 
reau more than a decade ago when 
such publications were dropped from 
membership. 


Thomson Is Re-elected 


P. L. Thomson, Western Electric 
Co., was re-elected for his tenth con- 
secutive presidential term, with 
Ralph Starr Butler, General Foods 
Corporation, former third vice-presi- 
dent, made second vice-president, suc- 
ceeding Stanley R. Latshaw, resigned. 
Fred R. Bohen, Successful Farming, 
was elected third vice-president, and 
G. Ray Schaeffer, Marshall Field & 
Co., and EK. R. Shaw, Power Plant 
Engineering, were re-elected secre- 
tary and treasurer respectively. 

Most of the directors were re- 
elected. The only divisional contests 
saw T. J. Buttikofer, International 
Magazine Company, elected over W. 
H. Eaton, American Home, in the 
magazine division and Col. Ernest G. 
Smith, Times Leader, Wilkes-Barre, 
Pa., succeeding Walter M. Dear, Jer- 
sey Journal, Jersey City. 

All advertiser division directors 
were re-elected for two-year terms, 
the list including Mr. Butler; Donald 
B. Douglas, Quaker Oats Co., Chi- 
cago; William A. Hart, E. I. Du Pont 
de Nemours & Co., Wilmington, Del.; 
Stuart Peabody, Borden Co., New 
York; D. D. Richards, Sears, Roe 
buck & Co., Chicago, and H. H. Rim- 
mer, Canadian General Electric Co., 
Toronto. 

The following were also re-elected 
for two-year terms: 

Agency division, E. Ross Gamble, 
Leo Burnett Co., Chicago. 

Business paper division, Mason 
Britton, McGraw-Hill Publishing Co., 
New York. 

Farm paper division, Marco Mor- 
row, Capper Farm Press, Topeka. 

Magazine division, F. W. Stone, 


‘Coronet,’ New 
“Monthly, Makes 
Debut Oct. 23 


Chicago, Oct. 15.—Coronet, the new 
magazine projected by David A. 
Smart, publisher of Esquire, will be 
totally dissimilar to that sophisti- 
cated publication, it was revealed to- 
day. Coronet will be dedicated to 
“the painless dissemination of cul- 
ture” and “entertaining education,” 
Arnold Gingrich said. Mr. Gingrich 
will edit the new magazine, as well 
as the old. 

Coronet’s first issue, dated Novem- 
ber, will be on the newsstands Oct. 
23. Its size, too, will be in contrast 
with Esquire, a type page of 514x7% 
having been adopted. It will rival 
its companion in lavish use of color, 
however, using four colors and metal 
in many instances. The price will 
be 35 cents. 

Coronet’s field, “popular culture,” is 
believed by the publishers to offer far 
wider circulation possibilities than 


The Parents’ Magazine, New York. 
Newspaper division, W. J. J. Butler, 
Mail & Empire, Toronto, and Verne 
E. Joy, Centralia Sentinel, Cen- 
tralia, Ill. 

The only matter on which formal 
action was taken was the new pub- 
lisher’s statement form which the 
membership approved, with an 
amendment offered by the newspa- 
per division providing that the final 
form be submitted to a referendum 
in the division. 

This amendment was offered on the 
floor by Walter M. Dear, Jersey Jour- 
nal, Jersey City, N. J. 


Armed for Fight 


Fight on the small town circulation 
breakdown, marking an extension of 
the action taken last year when 
breakdowns were ordered for muni- 
cipalities within the “city area” in 
which a member newspaper operated, 
extended nearly an hour after the 
convention adjourned, and the com- 
promise was given the board of di- 
rectors with recommendation action 
be taken, 

Previously, many of the smaller 
newspaper representatives, in person, 
or by proxy, were armed to carry 
through the fight for the 5 per cent 
breakdown rule as formally proposed 
for discussion. 

Suggesting modification of this 
proposal, the advertiser division went 
on record as favoring the principle 
of extending further protection to 
smaller newspapers, but urged the 
breakdown level to set at the 15 per 
cent figure finally agreed upon. 

The agencies also urged extension 

(Continued on Page 4) 


RETAIL VOLUME 
IN 35 REACHED 
$32.000,000,000 


Washington, D. C., Oct. 15.——ke-. 
tail sales in the United States jp. 
creased from $25,037,225,000 in 1923 
to $32,790,267,000 in 1935, Secretary 
of Commerce Roper announced yes. 
terday. The gain of 31 per cent con. 
trasts with a decline of 49 per cen: 
from 1929 to 1933. The figures are 
based on a national summary of the 
preliminary retail census, a part oj 
the current Census of Business. 

Though sales are still nearly one. 
third lower in dollar volume than 
during 1929, Secretary Roper attrib. 
utes a substantial part of the differ. 
ence to lower price levels. The num. 
ber of stores, 1,649,081, is 8 per cent 
above 1933 and 7 per cent higher 
than the 1929 number. 


Buy Cars, Apparel 


The largest gains during the 1933- 
35 period were registered by automo. 
tive establishments, with 60 per cent, 
followed by lumber - building - hard- 
ware, 38 per cent; apparel, 35 per 
cent and farmers’ supply stores, 29 
per cent. 

A breakdown by lines of business, 
rather than general groups, discloses 
many other startling gains. Florists, 
for instance, registered an increase 
of 48 per cent in 1935 over 1933, 
with a volume of $98,602,000 in the 
former year. 

Employment jumped from 3,433.- 
652 in 1933 to 3,899,927 in 1935, an 
increase of 14 per cent. At the same 
time, total pay roll increased 23 per 
cent from $2,910,445,000 in 1933 to 
$3,568,398,000 in 1935. 


N. B. C. Biggest User 
of Boston Space 


National Broadcasting Company 
was the largest radio user of space 
in Boston newspapers in the recent 
flurry caused by new affiliations. 

N. B. C. took 15,875 lines, com- 
pared with 8,731 for Columbia Broad 
casting System. The former’s larger 
lineage was due in part to a series of 
teaser advertisements which preceded 
the main announcement. 


Free & Peters Is 


Firm’s New Name 

Free & Sleininger, Inc., radio rep- 
resentatives, will shortly change its 
name to Free & Peters. 

The change is more apparent than 
real, H. Preston Peters having been 
vice-president and secretary for some 
time. He is New York manager. 
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=| ALL*STAR 


HE ALL-STAR CAST of Puck-The Comic 

Weekly, distributed through the great Hearst 
Sunday newspapers, begins its first performance even 
before Johnnie gets dressed on Sunday morning. 
The second performance comes after Mary’s none-too- 
patient wait for Johnnie to finish. Little Sally, unable 
to read, gets her turn when Mother finds time to 
read to her. 


Then there’s Dad, and possibly Grandpa and Grandma, 
more patient but none the less determined to keep up 
with Jiggs & Maggie, Tillie, Popeye, Skippy, Barney 
Google, Flash Gordon, The Katzenjammer Kids, 
Toots & Casper, the Little King and Company, before 
Puck-The Comic Weekly moves on to the kitchen 
and garage for the edification of Bridget and Perkins. 


Altogether, the All-Star Cast has 
a busy day, but fortunately the 
day is long and the hours many 


Nowhere in the “comic’’ field is there another All-Star 
Cast—a cast which is identical on Main Street and on 
Broadway. Nowhere but in Puck—The Comic Weekly, 
is there such a leisurely and brilliant presentation of the 
drama of human life as it is lived in American homes. 


Successful advertisers are capturing with their colorful 
pages in Puck-The Comic Weekly, the same lively 
interest which the All-Star Cast has aroused amongst 
its readers for two generations. From this springs a 
buying influence that determines what dealers stock 
and sell in the 995 cities and towns of 10,000 population 
and over, where 73% of Puck-The Comic Weekly’s 
U. S. circulation concentrates. 
Remember, it’s the cast that makes the comics. The one 
and only All-Star Cast is in Puck—The Comic Weekly. 
It’s your surest guarantee of star 
pulling power. 


We would welcome the oppor- 


so that all in the household may 


tunity to show you what the 


be regaled by the laughs and 
loves, thrills and tears which 
make Puck-The Comic Week- 
ly, so appealing to everybody. 


959 Eighth Avenue 
New York 


° THE HEARST 


a 7 me 
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FOUNDED 1876 


COMICWEEKLY ~=:~ 


SUNDAY 


All-Star Cast has done for other 
advertisers. Please phone CO- 
lumbus 5-2642 New York or 
Superior 6820 Chicago. 


NEWSPAPERS 
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advertising medium. 2 " 
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A.B.C. BOARD TO 
BE ARBITER IN 
CONTROVERSIES 


(Continued from Page 2) 
of the breakdown but only when 
per cent or more of the net paid cir- 
culation of the small town paper is 
claimed by the metropolitan publica- 
tion. 

The newspaper division adopted! a 
resolution that the matter be de- 
ferred until next year and a commit- 
tee made up equally of metropolitan 
and small newspaper publishers con- 
fer with the directors to determine 
the course of action. 

The resolution, as presented to the 
board by the special committee, with 
a recommendation that it be adopted 
as a rule, reads: , 

“(a) When a newspaper clajms 
circulation in any other municipality 
outside its own city zone, in ich 
there is another newspaper member, 
and such circulation claim amounts 
to 15 per cent of the net paid cir- 
culation of the local member, the 


is 


“0 


i 


| Audit Bureau shall be required to 
breakdown this circulation on a net 


paid basis, provided that a specific 
request is made to the Bureau by the 
member newspaper located in the 
muncipality for which this break- 
down is required. This request must 
be made at least 90 days before the 
close of the next annual audit period 
and the breakdown shall be made by 
the Bureau’s auditor and embodied in 
_the Audit Report as a supplement to 
Paragraph 25. 

“(b) If the circulation of one news- 
paper is broken down as provided 
for in Paragraph (a) a similar break- 
down shall be made at the same 
time for each other member newspa- 
per in the same city. 


Provision for Cost 


“(c) If the member requesting the 
breakdown questions the accuracy of 
the breakdown as shown by the Audit 
Bureau of Circulations figures and 
published in the Audit Report the 
rules governing outside investigations 
shall apply, except that all costs of 
the special investigation shall be 
borne by the newspaper member re- 
questing the same.” 

The agency division went on reéc- 
ord against admission of free: cir- 
culation business papers to A, B. C. 
membership on motion of E.. Ross 
Gamble, Leo Burnett Co., Chicago. 

An important resolution offered 


by the magazine division was also 
referred to the board. It said: 

“Whereas, paragraph No. 10 of 
the Publisher’s Statement showing 
the breakdown of circulation by 
population groups is based entirely 
on a city population breakdown and 
does not place in the same classi- 
fication with a given city its recog- 
nized suburbs, and 

“Whereas, this gives misleading 
information as to type of circula- 
tion, and 

“Whereas, the adoption of such a 
method would not work a hardship 
on any publisher as the Bureau can 
so change their population books as 
to automatically indicate the proper 
level in which to place the circula- 
tion of each suburb so that it will 
automatically fall in the level with 
the city with which its circulation 
should be included, 


Circulation of Allocation 


“Therefore be it resolved, that a 
committee %e appointed by the 
Board of Directors of the Audit Bu- 
reau to study this matter and to re- 
port their findings as to the prac- 
ticability of creating a table rep- 
resenting a new method of break- 
ing down circulation by population 
levels which will place in the same 
classification with each city the cCir- 


oe + Cam nes THE MONITOR SAY?” 


A Sports Page that’s Different! 


World-wide coverage of clean sports,—football, baseball. 


hockey, la crosse, tennis, golf... on-the-spot stories written 


by staff correspondents in many lands... the daily sports 


page of The Christian Science Monitor commands atten- 


tion and confidence. 


This confidence in “what the Monitor says” in every 


legitimate news field is a big factor in its acknowledged 


responsiveness as an advertising medium. 


HE 


HRISTIAN SCIENCE MONITOR 


Published by The Christian Science Publishing Society, 


Boston, Massachusetts, U. S. A. 


BRANCH OFFICES: New York, Chicago, Detroit, St. Louis, Kansas City. 


San Francisco, Los Angeles, Seattle, Miami . . . London, Paris, Geneva 


| A DAILY NEWSPAPER FOR ALL THE FAMILY | 


| A. B. C. 


| 


culation in the recognized suburbs 
of that city.” 

In the various divisional meetings, 
indicating the sentiment the board 
will have to reconcile in taking any 
formal action on the subjects re- 
ferred to it. Vigorous opposition to 
reduction of the verification letter 
percentage to 5 per cent was voiced. 


Want More Latitude 


John S. Brehm, The Crowell Pub- 
lishing Co., introduced the resolu- 
tion urging the A. B. C. rule requir- 
ing the savings showing include 
comparison with both subscription 
and newstand basis. prices’ be 
amended to provide that the com- 
parison be made on either basis. 
Reconsideration of the Board’s ac- 
tion in requiring separation of 
magazine and newspaper combina- 
tions also was urged by the maga- 
zine division in a resolution intro- 
duced by Phillips Wyman, McCall's. 
The board was asked to make no 
change in the current rule until 
further proof of necessity for such a 
change is shown. 

The Magazine Division in a res- 
olution, introduced by W. H. Eaton, 
American Home, New York, was 
adopted, demanding at least 10 per 
cent error leeway. 

Further segregation of multiple 
year subscriptions on A. B. C. reports 
was favored by the Advertisers Di- 
vision in a resolution introduced by 
P. L. Thomson, president of the A. 
B. C. and a member of the division. 

The group took no action on the 
proposal that subscription agencies 
be admitted to membership in the 


Inclusion of controlled free cir- 
culation trade papers in the A. B. 
C. was urged by the Advertisers Di- 
vision. The free-circulation group 
to come under the A. B. C. would 
be business papers exclusively, it} 
was suggested, with some form of | 
machinery to be worked out by the 
bureau to permit their inclusion. 
H. H. Rimmer, Canadian General | 
Electric Company, Ltd., Toronto, | 
sponsored the recommendation. 

The question of listing of foreign 
subscriptions separately in the oc- 
cupation breakdown by the Business 
Paper Division was suggested for 
consideration by the agency group. 
H. R. Safford, Jr., The Buchen Com- 
pany, Chicago, suggested this action 
and sponsored the motion. 


Defeat Compromise Offer 


The group voted down a resolu-| 
tion, introduced by Victor H. Pola- 
chek, Hearst Newspapers, to set 12 
o’clock noon Saturday, as the divid- 
ing line between predate and reg- 
ular Sunday editions. The proposal 
was in the nature of a compromise. 
It was originally suggested that the 
Saturday deadline be entirely re- 
moved so that any complete Sunday 
edition, carrying Saturday news 
with a Saturday date line, be con- 
sidered a regular edition. 

Qualified endorsement of the pro- 
posal to change the publishers pub- 
lisher’s statement forms was voiced 
by the group and on motion of 
Julius Ochs Adler, New York Times, 
it was voted to refer the matter to 
a committee to confer with the 
Board before the form is put out. 
A second motion, made by Walter 
M. Dear, Jersey Journal, Jersey 
City, put the division on record fa- 
voring the principle of the new form 
but providing for adoption by! a 
referendum vote. 


Against New Division 


The Farm Paper Division went on 
record opposing admission of sub- 
scription agencies to membership 
in the A. B. C. on a motion of Col. 
B. Morgan Shepherd, Southern 
Planter, and suggested a new form 
for the verification letter rule 
amendment: proposed before’ the 
general session. A breakdown of 
farm paper circulation to include 
R. F. D. route, post offces in towns 
under 1,000, population towns ot 
1,000 to 2,500, towns over 2,500 and 
unclassified. B. Kirk Rankin, South- 
ern Agriculturalist, introduced this 


motion. 
Further consideration of proposed 
changes in renewal subscription | 


percentages was voted by the group | 


on motion of P. D. Mitchell, Farm. 
er’'s Advocate, London, Ont. 

The advertisers suggested exten- 
sion of the committee’s work on the 
proposed verification letter rule 
amendment and on motion of Fred 
R. Davis, General Electric Co. 
Schenectady, N. Y., evpressed the 
opinion if the committee decided to 
raise the tolerance above the 5 per 
cent suggested, “we feel that the ad. 
vertisers’ interests will be satisfac- 
torily served.” 

Considerable debate in the various 
divisional sections was engendered 
by the proposal to cut the verification 
letter rule to 5 per cent to cover er. 
rors with the consensus being that 
the limit was too narrow. This was 
referred to the board. 

The advertisers’ division favored 
admission of free circulation busi- 
ness papers to membership, but the 
advertising agency division expressed 
opposition “at this time.” 

(Continued on page 6) 


Split Pinkham 
Copy Between 
Two Agencies 


Boston, Mass., Oct. 15.—To break 
the deadlock which has. existed 
within the Lydia E. Pinkham Medi. 
cine Company since recent litigation 
a temporary agreement has been 
reached by the Pinkham and Gove 
factions whereby Erwin, Wasey & 
Co., New York, and the Northeastern 
Advertising Agency, Lynn, Miss., will 
spend equal sums for advertising un- 
til March 1, 1937. This arrangement 
will hold unless a decision of the 
Supreme Court of Massachusetts is 
issued in the interim. 

Erwin, Wasey and Co. will con- 
centrate its advertising in Western 
states and in Western Canada while 
the Northeastern Advertising Agency. 
Lynn, Mass., will cover eastern United 
States and eastern Canada. 

This latest agreement was made in 
order to allow the Pinkham Medicin¢ 
Company to resume 1936 advertising 
according to Joseph Worthen, coun- 
sellor for the Pinkham group. 

The Lydia E. Pinkham controversy 
involved proper procedure in adver- 
tising. The case was placed before a 
Master during the past summer and 
his final report is expected to be filed 
next week. 


‘Soup as Ingredient, 


New Hormel Campaign 
Under the name, “speed cooking 
with soup,” George A. Hormel & Co.., 
Austin, Minn., are using heavy news: 
paper space to promote the idea of 
using soup as an ingredient in other 
dishes. 

One of the recipes being featured is 
vegetable-beef pie. A contest is being 
conducted in connection with the new 
plan. 


Four Name Harrison 
Parfums Weil; I. Schneierson & 
Sons, slips; Cream Whipper Co. 
Kwik-Whip; and Dein-Bacher, furs. 
all of New York, have appointed Les 
ter Harrison Advertising, New York 


Smith Resigns 
E. J. Smith has resigned as vice 
chairman of Erwin, Wasey and Co. 
Ltd., London. He has been with the 
agency since June. 


Represents “World” 
George W. Gibbs has been ap 
pointed Eastern representative of 
Traffic World, Chicago. His offices 
are in the Chanin Bldg. 


ORE 


LIKE CHEESE and— 
rer) G.. 


BUILDING SUPPLY NEWS 


“The Building Material Dealers Own Paper” 


PRACTICAL BUILDER 
“Devoted to the Practical Problems ol Contractors 
— then SINGLE purpose 
Te sell Building Materials, 


Industrial Publications, Inc., 59 East Van Buren St., Chicate 
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ADVERTISING AGE 


HE demand for advertising space in| 


the Friday TIMES last spring was ex- 
ceeding press capacity of 64 pages. It 
was even necessary to omit advertising 
from some issues. The signal was called 


for a new formation. 


Two press units that would provide an 
additional 16 pages—a new limit of 80 
pages per issue—were ordered installed 
by the first week in October. 


The signal to shift was given. The mechan- 
ical department snapped tons of new ma- 


chinery into line. On Friday, October 9, 


bia 5 ® 


NATIONAL REPRESENTATIVES 


SAWYER-FERGUSON-WALKER CO. 
DETROIT 


NEW YORK 


the switches were .thrown and: the,. hew 
presses roared into action... 


But between spring and October, TIMES 
circulation had boomed above the 300,000 
mark—a gain of more than 30,000. Result 
—an 80 page edition—TOPS again! Chi- 
cago's evening newspaper readers are 
shifting faster than even the TIMES: me: 
chanical department, and Advertisers are 


following the ball. | 


To complete the pass of your goods to 
Chicago's great market, call your advertis- 
ing play in the TIMES. “You'll be assured 
of the perfect support of Chicago's great- 


est ground gaining evening newspaper. 


TIMES 


CHICAGO 
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ADVERTISING AGE 


October 19, 1936 


A.B.C. BOARD TO 
BE ARBITER IN 
CONTROVERSIES 


(Continued from page 4) 

The Magazine division adopted a 
resolution requiring that on compari- 
son of subscription price with single 
copy price, either the basic subscrip- 
tion or the basic newsstand price may 
be used, “but it shall be required to 
specify clearly in the offer how the 
saving is arrived at.” The present 
rule calls for both subscription and 
newsstand basic price be shown. 

The business paper division dis- 
posed of several subjects, which had 
been expected to cause debate, with- 
out the necessity of prolonged dis- 
cussion. 


Vote “Exact” Method 


The question of calculating renewal 
percentages, covered by a new rule 
which had developed considerable 
opposition, was handled by a resolu- 
tion proposed by Mason Britton, Mc- 
Graw-Hill Publishing Company, pro- 
viding for the use of the “exact” 


method of figuring renewal percen- 
tages, matching actual renewals 
against expirations for the term cov- 
ered by the audit. 

A proposal to make renewal per- 
centages optional with the publisher, 
as a means of reducing audit costs, 
was voted down. 


To Name Committee 


“Shall free-circulation business pa- 
pers be admitted to membership?” 
was another question on the agenda. 
and this was disposed of by a resolu- 
tion submitted by J. S. Hildreth, the 
Chilton Company, providing for in- 
vestigation of the feasibility of the 
idea through a committee of eight 
to be appointed by the president of 
the bureau, and to be made up of 
four business paper members, two 
advertisers and two agents. The dis- 
cussion centered around the make-up 
of the committee, whose report, it 
was proposed, would be made at the 
1937 meeting of the bureau. 


OK New Form 


The business paper division ap- 
proved the new form of publisher's 
statement submitted by the bureau. 
It urged that verification letters al- 
low for a 10 per cent error in replies, 
as compared with 5 per cent in a sub- 
mitted recommendation. It voted 
against changing the present plan 
of occupational analysis, including 


foreign subscriptions as well as do- 
mestic. Action was also taken 
against admitting subscription agen- 
cies to membership in the bureau. 

Harry Costello, of Tide, presented 
a resolution proposing to change the 
bylaws to permit business publishers 
to carry paid subscriptions for six 
months after the expiration date. 
This plan has been in effect for three 
years under a moratorium approved 
by the board of directors, and the 
division voted in favor of the reso- 
‘ution as a means of making the plan 
permanent. 


Approve Record System 


A suggestion of E. Jay Wohlge- 
muth, of National Underwriter, that 
the A. B. C. develop record-keeping 
circulation systems for the use of 
publishers was approved and recom- 
mended to the board of directors. 

Mr. Britton, who has been a di- 
rector of the A. B. C., representing 
the business paper division, was re- 
nominated for membership on the 
board. E. R. Shaw, of Power Plant 
Engineering, Chicago, who is the 
other director, presided at the divi- 
sional meeting. 


F&S&R Transfers Two 

John E. Wiley and Frederick B. 
Duncan, vice-presidents of Fuller & 
Smith & Ross, Inc., have moved from 
Cleveland to the New York office. 


’ AVERAGE. 
_ INCOME OF 
~HARPERS 
MAGAZINE — 
FAMILIES — 


BIRO SF 
ad "Se 
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of Harpers Magazine 


subscribers have incomes 


of $5,000 and overe 


Your advertisement in Harpers Magazine will reach 
the men and women who are leaders in influence and 
buying power in their communities. They are the 
pioneers in accepting new products and new ideas; they 
set the standards which others follow. 

The versatile page size permits the use of Standard or 
Flat Size plates. Flat Size plates, 7 x 10% can be run as 
bleeds at 10° additional cost. No need for special plates. 
Harpers Magazine has the lowest rate for Black 


and White or Color, per page per thousand, in the 
Class and Quality field. 
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NEWSPAPER MEN .CHAT BETWEEN SESSIONS 
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R. D. Sanche, Wausau Record-Herald; 


rae 
bas 


ae” 


Caught by the cameraman at N. A. E. A. meeting at Stevens Hotel were 
C. H. McKinlay, Ann Arbor News; A. N. McClaskey, Louisville Courier-Journal; 


R. H. Bastien, Booth Newspapers, and 


H. S. Conlon, Grand Rapids Press. 


PRESIDENT OF 
INLAND DEFENDS 
DIFFERENTIALS 


Chicago, Oct. 14.—A _ differential 
between national and local advertis- 
ing rates rests on a sound founda- 
tion, JS Gray, News, Monroe, Mich., 
president of the Inland Daily Press 
Association, told the association at 
its fall convention here yesterday. 

Speakers at the two-day meet- 
ing, which closed this afternoon, in- 
cluded E. H. Harris, Richmond, Ind., 
Palladium -Times, and Michael J. 
Cleary, president of Northwestern 
Mutual Life Insurance Company, 
Milwaukee, and many others. 

Mr. Gray quoted from his corre- 
spondence on the rate subject with 
Paul West, president of the Asso- 
ciation of National Advertisers, and 
John Benson, president of the 
American Association of Advertis- 
ing Agencies, and emphasized that 
the opinions expressed were his 
personal views. 


Advantage of Local 


“Local contracts in the average 
case afford the foundational revenue 
load of the newspaper,” Mr. Gray 
declared. “They are also assur- 
ance of reasonably steady operation 
from day to day and- weekly—the 
most important of all. 

“It is much as though a factory 
sold by contract a stated amount 
of its capacity, so much to be taken 
every week by the contractor for a 
stated period of time; or like the 
case of the railroad which sells 
commutation tickets substantially 


below the transient fare, on a basis 
rewarding the customer for his 
regularity of patronage, and On a 
basis encouraging regularity. 

“The general advertiser is essen- 
tially a transient customer. It is not 
practical for him to guarantee fre- 
quency.” 


“Cadillac News” Issue 


Celebrates New Home 
The Cadillac, Mich., Evening News 
published a 40-page paper Oct. 9, the 
largest in the history of Cadillac. 
Published in connection with the 
opening of the new $50,000 home of 
the Evening News, the issue pre 
sented a complete summary of in- 
dustrial and recreational factors in 
the newspaper’s trading area. 
T. O. Huckle became publisher of 
the Evening News in 1926. 


Get Oakland Account 


Metropolitan Oakland has_ ap- 
pointed Erwin, Wasey & Co. of the 
Pacific Coast, and Tomaschke-Elliott, 
Inc., Oakland, to handle its advertis- 
ing through the Oakland Chamber of 
Commerce. Magazines, newspapers 
and direct mail will be used. 


Sponsors Football 


Rhodes-Burford Co., Paducah, Ky., 
retail furniture store, will broadcast 
sponsor broadcasts of all football 
games of Paducah High School over 
Station WPAD. | 


Joins Virginia Group 
Frank Hulcher, advertising man 
of Norfolk, Va., has become secretary 
of a group of Virginia weekly news- 
papers, with headquarters in Am- 
herst. 


Heinz in England 
H. J. Heinz Co., Pittsburgh, is 
planning an expansion of facilities 
in England, Howard Heinz an- 
nounced. <A sixth addition to the 
plant will be made. 


Like to read the in- 
side story of an ac- 
tive building market 
in a typical city? Ask 
to see American 
Builder's Detroit Sur- 
vey. 


AMERICAN BUILDER 


AND BUILDING ACE 


A Simmons-Boardman Publication 


CHICAGO: SAN FRANCISCO: 
105 W. Adams Street 111 Sutter Street 


SEATTLE: ANN ARBOR, MICH.: 
1038 Henry Building 1930 Norway Road 
NEW YORK CITY: LOS ANGELES: 

30 Church Street Union Bank Building 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Illustra: 
tions” submitted 10 days approval 
by mall from world’s largest file. 
Cost only $10 each. Mode! release*’ 


Protect you 


“ UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO perTro!l 
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PITCHFORK AND 


Vy, 
; Dy, 


ma @ THERE’S ONLY ONE WAY TO REACH 
Ng THEM BOTH IN MINNESOTA..... 


a 


On a 

ie not Minneapolis and St. Paul in themselves form a rich urban market ... and that vast 
™ farming area which makes the Twin Cities its center makes another. The only way to 
| cover both is to use WCCO, 50,000 watt key Columbia station in the Twin Cities, for 
lome WCCO has 164% more farm homes in its primary area than any other Twin Cities station. 

ews 

9, the 

.* And there are two good reasons why the cocktail forks in the Twin Cities and the 
nage Pan pitchforks in six surrounding states are tuned to WCCO. 

t i 

ors in 

her of @ The programs of the Columbia Broadcasting System, 

- world’s largest and most popular network. 

S ap- 

of the ’ ( . 

alto, @ WCCO's own knowledge of local program production 

ainers and showmanship, based on ten years of experience. 

‘ sy. The proof, of course, is in the pulling power. No one knows pulling power better 
—— than local advertisers, and local advertisers in the Twin Cities, capital of this great 
aca Northwest Empire, consistently place more advertising with WCCO than with any other 
» Twin Cities’ station . .. sometimes twice as much. They’ve seen WCCO pull in 500,000 
Ben bottle caps in six months. Bring in 16,000 box tops in one week. Cause 100% sales increases. 
news 
:- The time is ripe and the market is rich. Business in the Twin Cities is booming— 
best for six years. Minnesota farm income is up $40,000,000—15% over last year. 
- & Follow the example of the big local advertisers. Sell both the pitchfork and the 
> = cocktail fork. Use WCCO in the great Twin Cities’ area. 


| Ss T @ a A U L 4 .f 


50,000 WATTS 


Represented for all spot business by... 
RADIO SALES, INC., NEW YORK, 485 Mad- 
ison Avenue—WIckersham 2-2000. CHICAGO, 
410 North Michigan Avenue—WHltehall 6000. 
DETROIT, Fisher Building—Trinity 2-5500. 
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WOULD PROVIDE 
RETAILERS WITH 
SELLING IDEAS 


National Bureau Needed, Blu- 
menstock Tells N.A.E.A, 


Chicago, Oct. 14.—-A dismal picture 
of the retailer’s lack of understanding 
of the uses of advertising was paint- 
ed before the luncheon session of the 
Newspaper Advertising Executives 
Association yesterday by Louis Blum- 
enstock, St. Louis advertising coun- 
sel, 

“How the retailer handles his sell- 
ing job affects all lines of business,” 
said Mr. Blumenstock. “Thus far the 
retailer has failed because of lack of 
ideas. 

“For the most part, retailers feel 
that the only time they have any- 
thing to say to the public is when 
they have to sell at a loss in order 
to reduce inventories.” 

Jewelry, cleaners and dyers and 
custom tailors are examples of lack 
of constructive advertising, Mr. 


Blumenstock asserted. The average 
man, for instance, spends only $25 
a year for clothing—less than he in- | 


vests in movies during the same pe- 
riod—because he hasn’t been properly 
presented with the advantages of a 
good appearance. 

Mr. Blumenstock suggested crea- 
tion of a national bureau to develop 
effective retail appeals and pass them 
on to dealers. 


Few Know How 

Not more than 3 per cent of the 
stores in the country, he maintained, 
know how to advertise. The bulk 
pursue a hit and miss policy, fre- 
quently because advertising depart- 
ment executives follow merchandis- 
ing department ideas and bow out 
their own ideas. 

He concluded with the declaration 
that retail advertisers now are ama- 
teurs and it is time newspapers aid 
in making them professionals. 

A poll on rate changes was con- 
ducted among N. A. E. A. members 
by Irwin Maier, advertising manager, 
Milwaukee Journal, and president of 
the organization. It showed a trend 
toward higher rates. 

Nine have increased general rates 
since Oct. 1, 1935, while 15 have in- 
creased local rates. Seven reported 
increases in circulations and _ six 
higher production costs. Since Jan. 
1, however, nine others have reduced 
retail rates. 

A significant debate developed at 
the opening session Monday over ad- 
visability of co-operative and special 
section advertising during a _pres- 
entation by John David, advertising 
manager of the Kansas City Post. 

Display of an elaborate collection 


INSIDE STUFF 


Irwin Maier, Milwaukee Journal, N. A. 
E. A. president, and Don Bernard, Wash- 
ington Post, in chat at Chicago meeting. 


of successful national and local co- 
operative campaigns, drew the opin- 
ion from A. L. Carson, advertising 
manager of the Roanoke, Va., News 
Beacon, that banding together of ad- 
vertisers for institutional copy, par- 
ticularly in relatively small cities, 
cuts, rather than increases, lineage 
and in only rare cases makes adver- 
tisers out of non-advertisers. 

The effect, he contended, was to 
bring about a reduction, ultimately, 
in general advertising. Mr. Carson 


also urged against special section ac- 
tivity, maintaining that newspapers 
frequently “give way” more space in 
conjunction with editorial promotion 
than the special section warrants. 

Mr. David, on the other hand, 
cited the establishment of “Special 
Weeks,” the “Take Your Wife Out to 
Dinner Once a Week” restaurant 
campaign and other co-operative ef- 
forts as examples of successful and 
profitable lineage stimulants. 

On special sections, the consensus 
was that with a 60-40 split between 
advertising and editorial of free 
space, they not only pay their way 
but develop considerable independent 
reader interest. 


Pay Days Are Charted 

Frequency of insertion against 
spasmodic large space copy, also came 
in for discussion following a presen- 
tation by Earl Maloney, advertising 
manager of the Peoria Journal Trans- 
script. 

Mr. Maloney presented a unique 
promotion plan in which retail ad- 
vertisers are supplied with a detailed 
calendar of local factory pay days, as 
a means of stimulating regular ad- 
vertising efforts. As a result of the 
plan, his newspaper has experienced 
heavy increases in Wednesday and 
Thursday lineage. 

A new plan to reach suburban mar- 
kets was explained by Forest R. 
Geneva, advertising manager of the 
Des Moines Register & Tribune. The 
plan involves switching copy for mail 
editions to reach the mail order trade 
and at the same time permitting full 


One for All 
All for One 


Southern electrical goods 


salesmen know this fact 
which makes the South 
unique from a_ marketing 


point of view: Instead of 
strict demarkation between 
engineering, wholesaling and 
retailing —as elsewhere — 
these functions blend and 
merge in the South. 


Which explains why just one 
paper covers the electrical 
field in the South—Electrical 
South which is edited to meet 
this exceptional condition, 
and should be used by adver- 
tisers for the same reason. 


HIGH HOPE, 


The South’s economic resilience 
lies mostly in its small economic 
units. Listen, then, to the testi- 
mony of a typical small-town 
editor—feet on the ground, in 
tue thick of the situation which 


wise sales-managers are watch- 
ing: 
“Not for many years have the 


hopes of our people been so high 
as they are today. There is an 
air of confidence in our commu- 
nity. In spite of all the adver- 
sity which has befallen our 
farmers it looks like we are go- 
ing to come through in pretty 
good shape after all. 


None Idle, None Vacant 


“Our merchants are busy and 
are ready for the usual seasonal 
business. Our industries are 
running at full speed and not a 
plant in the county is idle today. 
As best I can remember there is 


MARK SOUTHERN MARKETS 


CONFIDENCE 


not a vacant store building on 
the square and practically none 
within a block or two. A scarc- 
ity of homes to rent still exists. 
Additional apartment houses 
have been built and already they 
are flooded with applicants. The 
demand for electric, gas, water 
and telephone service continues 
to grow each week. 


Full Speed Ahead 


“The spirit of our people is high 
and there is not a single part of 
our county but is sharing in the 
better times that are with us 
today. Our people are busy, 
happy and contented and it cer- 
tainly looks as if we are out 
of the slump and on our way.” 


The picture thus drawn by the 
Cobb County Times, published 
at Marietta, Georgia (population 
7,600) is typical of the scene in 
most of the counties in the 
Southern states. 


Copy should be in hand 
November 21st. 


S-A-J Still Leads 
in Pages Gained 


At the end of the third quarter Southern Automotive Jour- 
nal still leads all automotive publications in pages gained 
against last year. And as we now go into the peak season 
for Southern automotive goods selling, the record should 
be even better for the full year. 


For immediate attention, the December ANNUAL AUTO- 
MOTIVE SERVICE INDUSTRIES SHOW 
which gives you full coverage of the Southern trade, before 
the show, on your 1937 lines. 


NUMBER 


75% Ahead 


A typical statement from one 
of the South’s leading hard- 
ware jobbers: “Sales are set- 
for this 
trade territory, larger than 
for the same month in any 
previous year, and about 75% 
ahead of last year. 


ting new records 


“Apparently there will be 
much more money this fall 
and winter in this territory 
than any time since 1929.” 


And the way to cover this 
booming area is via Southern 
Hardware, reaching nearly 
every wholesale and_ retail 
outlet in the South. 


MORE THAN TH 


W. R. C. 


GRANT BUILDING - 


SMIT 


ATLANTA, 


GA. 


TR TY. VEARS...0OF 


* REPRESENTED 


PUBLICATIONS 


IN PRINCIPAL CITIES 


COTTON e SOUTHERN POWER JOURNAL e SOUTHERN AUTOMOTIVE JOURNAL 
ELECTRICAL SOUTH e SOUTHERN HARDWARE 


HELPING BUILD. TRADE 


iN. THE. SOUTH 


capitalization on copy designed for 
the metropolitan area. 

The only stipulation is that the 
copy be the same size for all editions. 
Thirty per cent of the advertisers 
are now using this double copy idea, 
he said. 

Mr. Geneva pointed out that mai] 
order copy stresses price while the 
local copy frequently follows the in. 
stitutional design. Under this plan 
the advertiser can get both for an 
additional 2 cents a line. 


Copy Department Pays 


Discussing development of busi- 
ness through copy suggestions, C. R. 
Conlee, sales promotion manager of 
the Milwaukee Journal, told of cam- 
paigns which have made maintenance 
of an elaborate copy department 
profitable. 

Arthur T. Robb, executive editor 
of Editor & Publisher, presented a 
breakdown of shopping news compe- 
tition, pointing out that advertisers 
promote bargain items only in this 
medium, thus getting a false impres- 
sion of pulling power. 

Discussing the possible effect of 
the Robinson-Patman act on adver- 
tising, Douglas Taylor, vice-president 
of Printers’ Ink, predicted that it will 
result in increased advertising activ- 
ity by discouraging price-cutting. 


Colonel Bell on Staff 


of Coast Exposition 

Col. J. Franklin Bell, U. S. A., re- 
tired, has been appointed executive 
vice-president of the Golden Gate In- 
ternational Exposition, San Fran- 
cisco. He was assistant to the 
general manager at Chicago’s Cen- 
tury of Progress. 

William Hanley, husband of Madge 
Kennedy, has been appointed pro- 
gram director in charge of entertain- 
ment. 


Prize Contest for 


| $1,500 contest based upon 


Motor Coach Riders 


Chicago Motor Coach Co. used full 
pages in newspapers to announce a 
“What's 


wrong with this picture?” The illus- 


| tration is of a motor coach containing 


errors in appearance. 

The campaign, handled by Bozell 
& Jacobs, Chicago, introduces the new 
streamlined coach, of which 150 are 
in service, with about 45 to come. 


Designing New Plane 


Raymond Loewy, New York, has 
been retained as consultant stylist 
by Transcontinental & Western Air, 
Inc., Kansas City, for whom he is 
designing the interior design and 
color treatment of the sleeper plane 
now being built. He will also design 
Transcontinental ticket offices. 


Cranberry’s Schedule 


Cranberry Canners, Inec., South 
Hanson, Mass., maker of Ocean 
Spray Cranberry Sauce, will use full 
pages in color in Christian Science 
Monitor and This Week, and a half- 
page in the rotogravure section of 
New York Times. There will be 
three insertions in each. 


Agency for Cercla 


Cercla, Inc., Chicago, manufacturer 
of a new mechanical binding, has 
placed its account with Ellis T. Gash 
Co., Chicago. 


Newspaper in 


OMAHA 


for over 20 years in @ CIRCULATION 
@ ADVERTISING @ NEWS FEATURES 


OMAHA 
WORLD HERALD 


O'MARA & ORMSBEE, INC. 


National Adv. Representatives 
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nie with other incomes, Oklahoma City’s 

$75,000,000 annual pay roll... distributed 
among 85,000 employes of 5,900 firms... speeds 
general business along its way to greater pros- 
perity in Oklahoma City and its market. Retail 
sales, as reflected by increased bank debits 
during September, were 11.22% ahead of last 
year...and Brookmire’s Income Map indicates 
Oklahoma incomes during the next six months 
will be 12% above last year! This means the 
Oklahoma City Market ... where 45 to 47 per- 
cent of the State’s income is received .. . not 
only IS, but will continue to be an exceptional 
sales area. Give your products the “build-up” 
they need in this highly responsive market. Con- 
centrate your “A” schedules in the Oklahoman 
and Times... and send your sales messages as 
invited guests into 9 out of every 10 Oklahoma 
City homes; into 6 out of every 10 in the trade 
area at one LOW cost... the lowest milline rate 


in the State! 
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The Los Angeles area is California’s first market... 
he nation’s fourth. KHJ covers Los Angeles, and 

we mean COVERS. San Francisco area is California’s 

second market. KFRC covers San Francisco, and 

we mean covers. San Diego area is California’s 

third market. KGB covers San Diego, and we mean 
overs. What Santa Barbara lacks in size it makes 

up in wealth. KDB can deliver nearly — 

40,000 families who spend nearly 

$40,000,000 a year. You can’t 

laugh that off. It’s what 

you cover that counts. 

We offer you the 

MOST of the BEST 

for the LEAST in 

California. 
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Selling Industry to America 


One of the most significant notes 
struck by leaders of advertising at 
recent important conventions re- 
ported in ADVERTISING AGE has em- 
phasized the necessity of selling 
Americans on the essential advan- 
tages of our system of business 
and economics. So much criticism 
of the system and so many attacks 
upon business, as such, have been 
current that there is little question 
that a definite job is to be done. 

The system itself has made good, 
by raising the standard of living 
in America higher than it has risen 
anywhere else in the world. It is 
a free competitive system, and it 
works. It has defects, of course, 
and it is the defects which its op- 
ponents magnify. While endeavor- 
ing to eliminate the defects, busi- 
ness has the job of re-emphasizing 
the essentials and_ reselling the 
country upon the soundness of the 
system as a whole. 

Henry Ford has recently de- 
scribed the system as well as it 
has ever been done by anybody. 

“We give competition and we 
ask for competition,” he says. “We 
seek ability to pay higher wages, to 
give buyers more value, to find 
methods that are less expensive, to 
keep prices and profits low in or- 
der that volume and wages and 
service may be high. That’s the 
American system; that’s brought us 


where we are. And nothing better 
has turned up to take its place.” 

America’s industries have taken 
it for granted that the public ap- 
proved of the system which has re- 
corded the great accomplishments 
it has to its credit; but it has now 
become evident that there is a suf- 
ficiently large body of critics who 
are working against the present 
economic organization to justify a 
specific program of advertising to 
give the facts the widest possible 
dissemination. This is being done 
already by the National Associa- 
tion of Manufacturers, as well as 
by some leading publishers, but it 
is such a basic and important task 
that it should be participated in by 
many others. 

Each industry has a story of its 
own contributions which would 
make extremely interesting read- 
ing for the consumers of its goods, 
the workers who produce them, the 
shareholders who have _ participat- 
ed in the profits, and the citizens 
whose votes maintain the present 
system. Generalities are impor- 
tant, and should be stated. But in 
the new advertising which will be 
developed to meet the present situ- 
ation, that story can be dramatized 
and humanized by showing what 
specific industries have done and 
are doing for their communities 
and the nation, 


Giving the Advertiser What He® 
Wants 


Considerable criticism.» was ex- 
pressed at the recent convention 
of the Association of National Ad- 
vertisers of the tendency of adver- 
tisers and agencies to purchase 
space only in the largest units, thus 
reducing the opportunity of the 
smaller publication which offers 
high-grade circulation and real in- 
fluence through the operation of 
effective editorial service and the 
maintenance of real standards. 
Publishers, as Walter E. Thwing 
pointed out, have been creating 
bigger and bigger circulations in 
response to the demand from adver- 
tisers, and because of the forcing 
of sales which has resulted, circula- 
tion costs have gone up, and mil- 
line rates have gone up with them. 
He urged that greater attention be 
given to good media, regardless of 


This is a sound position for any 
buyer of space to take, since it is 
obvious that a good advertising job 
can be done in any medium, re- 
gardless of size, if it has the right 
kind of circulation and the right 
kind of reader interest. 

While publishers must share the 
responsibility for the development 
of circulations larger than the nat- 
ural growth of the media warrant, 
it is well within the power of the 
advertiser to control the situation. 
If too much emphasis has been laid 
upon the purely quantitative § as- 
pects of circulation building, and not 
enough upon the qualitative, space 
buyers can improve the situation 
immediately by the simple method 
of using more  measuring-sticks 
for quality. There are plenty 
of quality circulations, big and lit- 


size, in order to remove the false em-|tle, and the way to get more of 


phasis which has recently been placed 
on size alone. 


| Py 
them is to demonstrate, with or- 
ders, that thev are appreciated. 


THE SALESMAN'S DILEMMA 


—Purchasing 


"Listen, Toots, which of these buttons should | take off in order to make the right 
impression on your P. A.?" 


Voice of the Advertiser 


Poster Spread 


To the Editor: One month of each 
year it has been customary for the 
Milk Research Council of New York 
to employ a half showing of 24-sheet 
poster panels (approximately 500), 
to promote the use of milk. This year 
its poster carried the logotype, “‘De- 
partment of Health, City of New 
York,” and the signature of Health 
Commissioner John L. Rice, M. D. 

We were called upon to co-operate 
and the photograph shows how we 
did it. 

A spread of posters such as this is 
seldom = seen. Furthermore, the 
posters were tied together by color, 
“Borden’s” and “Milk Makes Men” 
being lithographed in the same shade 
of- blue and the background of both 
panels being white. 

JOHN Dorson, 

Adv. Mer., Borden’s Farm Prod- 

ucts Co., New York. 


| Eve’s Anatomy 


To the Editor: Your issue of Oct. 
5 carried a dandy full page advertise- 
ment_for Collins, Miller & Hutchings, 
Inc. However, there is an error in 
the drawing, which you might wish 
to call to their attention so that they 
can check up with the artist. 

Both Adam and Eve were depicted 
as having navels, which of course, 
should not be, as one was created 
from dust and the other from a rib. 
One could easily have been routed 
out. 

WiILltiam TANDY, 
Tandy Advertising Agency, 
Toronto. 


Safety First 


To the Editor: We were much com- 
plimented by Copy Cub’s comment on 


jour new ‘400” beer in ADVERTISING 


—— 


| Ace of Oct. 12. It might interest him 


to learn, however, that the new beer 
was not named after the “400” train, 
but after Ward McAllister’s 400. That 
also accounts for the slogan, “For 
Those Who Make a Fine Art of 
Living.” 

We certainly hope that this will 
correct any erroneous impression in 
Copy Cub’s mind. The best way, 
however, to form a conclusion about 
this beer is to go to the Fox Head 
Inn, 67 W. Monroe, St., Chicago, and 
drink a glass or two. It would be 
best, however, to stop at two glasses— 
unless the column is already written. 


E. A. WITKE, 
Adv. Megr., Fox Head Waukesha 
Corporation, Waukesha, Wis. 


Recipe for Better 
Advertising Copy 


To the Editor: “Immortal Stories 
from the Book of Books,” which has 
been on the air continuously in this 
country and abroad for more than 
four years, is scoring a new high in 
this year of Our Lord, though I won't 
bother you with the list of new 
clients for this “Oberammergau of the 
Air.” 

If we agree with Dr. Frederick K. 
Stamm, the popular Brooklyn pastor, 
that “however it came about, the 
world has not succeeded in rearing 
men who are tall of soul, tender of 
heart, patient, strong, faithful in life 
and in death, except as they have 
been well fed on this Great Classic,” 
then the universal and growing in- 
terest in the Bible may mean some- 
thing. 

As a veteran of some seventeen 
years’ advertising service, I think we 
might have a little more truth in 
advertising . .. copy that is more 
sincere and convincing and believ- 
able ... copy that would do a better 
job for the client and for the ad- 
vertising fraternity in general, if 
more of our bright young men did a 
bit of feeding on this Great Classic. 


G. L. PrRIcE, 


Mertens and Price, Los Angeles, 
Cal. 


Another Oldster 


To the Editor: “Oldest Secretary?” 
in ADVERTISING AGE of Oct. 12 has a 
question mark which seems to invite 
us oldsters to the front pew. 


The undersigned is a charter mem- 
ber of the Scranton Advertising Club, 
organized in 1916. I was its second 
vice-president, its third president and 
for 15 years—since 1921—its secre- 
tary, working under 15 presidents. 

No doubt there are some with bet- 
ter records, but right now we wel- 
come to our class and greet Mr. 
Alexander, of the Oklahoma City Ad- 
vertising Club. 

GEORGE G. MARR. 
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Distribution of 
Chicago’s 
845,867 Families 


Each dot 
represents 
100 families 


MARR. 


Distribution of the 
528,744 Sunday city 
circulation of the 
Chicago Tribune 


Each dot 
represents 100 
Sunday Tribunes 


CHICAGO TRIBUNE 


CITY AND SUBURBAN DAILY 
CIRCULATION IN EXCESS OF 
645,000 


TOTAL DAILY CIRCULATION 
IN EXCESS OF 800,000 


CITY AND SUBURBAN SUNDAY 
CIRCULATION IN EXCESS OF 
675,000 


TOTAL SUNDAY CIRCULATION 
IN EXCESS OF 1,000,000 


PICTURED BY THE DOT MAP to the 
right above is one dimension of the 
power of the Tribune to get volume 
buying action. 

This map diagrams the distribution of 
the circulation of the Sunday Tribune 
by the 48 city districts set up by the 
Tribune for sales work by manufacturers. 

Compare it with the map to the left 
which shows the distribution of Chi- 
cago’s families in the same districts. 

The Sunday Tribune delivers more cir- 
culation in Chicago thanany other news- 
paper. It is the dominant medium in all 
sections and among all buying groups. 

Advertisers who use the Sunday 


Tribune get maximum coverage at low 
cost. They sell clothes pins as well as 
ermine wraps. They reach the charge 
account and the time-payment buyer. 
No advertiser has ever saturated the 
Tribune market.The SundayTribune pays 
out for the three-line want ad and the 
12-page department store ad. Ina single 
Sunday issue there are as many as 400 
display and 5000 want advertisments. 
This power to bring customers by the 
hundreds of thousands to retail stores 
every week throughout the year creates 
profitable opportunities for advertisers. 
Tribune news is the authority on 
the day of publication. It is the 


library source book of the historian. 

Tribune comic characters are the 
familiars of millions of men and women 
and children who laugh, cry and exult 
over their antics and escapades. 

Like flint from steel, Tribune editorials 
strike fire. They are clipped, pondered, 
quoted. The sincerity and vigor of 
Tribune policies have made the Tribune 
admired, feared, denounced, defended 
—but never ignored. 

Are you taking full advantage of the 
opportunities to sell more merchandise 
which are available at low cost through 
the advertising columns of the Sunday 
Tribune? 
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October 19, 1936 


NON-STANDARD 
FORMS AROUSE 
IRE OF ALN. P. A. 


Chicago, Oct. 14.—The American 
Newspaper Publishers Association’s 
fight for elimination of non-stand- 
ard agency contracts was carried 
before the Newspaper Advertising 
Executives Association fall meeting 
here yesterday with a plea for ex- 
ecutives to give contracts closer 
scrutiny and reject those containing 
special provisions. 

A wide range of “shop” problems | 
also were discussed by 150 newspa- 
per advertising executives from all 
parts of the country who attended 
the two-day meeting. 

L. B. Palmer, general manager of 
the A.N.P.A., urged co-operation in 
the contract fight, asserting that 
less than half the agencies recog- 
nized by the A.N.P.A. have con- 
formed to the contract standardi- 
zation resolution adopted at the 
A.N.P.A. meeting last April. 

The contract subject has been a 
major issue with the publishers, in- 
volving not only straight legal pro- 
tection but the persistent local-na- 
tional rate question, and preferred 
position and copy conflicts. 


Shows Contract Loopholes 


Giving specific instances of con- | 


tracts issued by agencies which 
carry objectionable features, Mr. 
Palmer submitted one form in 


which the agency presented itself 
as an agent, rather than the prin- 


cipal, with entire responsibility 
shifted to the client. 
In another case, dual contracts | 


were discovered, the agency appear- | 
ing as a principal in the contract 
with the newspaper, but made a) 
second agreement with the adver-| 
tiser which eliminated this respon- | 
sibility. 

Assignment of the contract to the | 
advertiser also was illustrated. In| 
this case, Mr. Palmer pointed out, | 
the agency carries over no respon- | 
sibility in the event of financial | 
difficulties. 

The A.N.P.A. resolutions adopted | 
last April provided that recognition | 
be refused any agency not using the | 
standard contract or standard condi- | 
tions stamp as drawn in 1933, and | 
authorized removal from the recog: | 
nized list of those who refused to 
operate under the standard form. 

Of 494 agencies on the associa- 
tion’s approved list, only 160 are com- | 
plying with the resolution, Mr. | 
Palmer said, though 45 have re-| 
framed their contracts or adopted | 
the standard contrect stamp since 
the resolution was adopted. 


Other “Inside” Provisions 


In addition to general contract 
forms, he urged the newspaper ex- 
ecutives to watch closely special | 
position and non-competitive copy 
stipulations in certain contracts. 
Citing American Tobacco Com- 
pany’s Lucky Strike contract form 
in which these provisions were in- 
cluded, he said that they were “all 
right as long as dominant page | 
space was used, but now everyone 
wants the same advantages.” 

Agencies which have changed | 
contracts to conform to the A.N.P.A. | 
rule after objectionable points were | 
noted, he said, include Metropolitan | 
Advertising Co., New York: Picard | 
Advertising, Inc., New York; Fred | 
M. Randall Co., Detroit; William H. | 
Rankin Co., New York; Albert M.| 
Ross, Inc., New York; 

Wolcott & Murray, Boston; Cahill 
Advertising Co., San _ Francisco; 
Aubrey, Moore & Wallace, Chicago; | 
Bisberne Advertising Co., Chicago: | 
Buchanan-Thomas Advertising Co.. 


| 
| 
j 
| 


Omah' Geyer, Cornell & Newell, 
New yaork; yuenther-Bradford & 


Co., Chicayo; H. W. Kastor & Sons 


Advertisin Co., Chicago; McCord 
Co., Minneapolis; 
Mears’ Advertising, Inc., New 


York: Meldrum & Fewsmith, Cleve- 
land; Mwoss-Chase, Inec., Buffalo: 
Nesbitt Service Co., Cleveland: 
Northwestern Advertising Agenc y, 
St. Paud: Northern 


Advertising | 


Service, Niagara Falls; Stanley 
Pflaum Associates, Chicago; Frank 
Presbrey Co., New York; Roberts & 
MacAvinche, Chicago; Sweeney & 
James Co., Cleveland; Bauer, Bige- 
low, Van de Mark & Adams, Inc., 
Cincinnati; 


Others on List 


Salem N, Baskin Advertising 
Agency, Chicago; Bridge & King, 


Philadelphia; John L. Butler Co., 
Philadelphia; C. Brewer Smith Ad- 
vertising Agency, Boston; W. S. 
Hill Co., Pittsburgh; 

Milton Alexander Co., Detroit; 
Anfenger Advertising Co., St. 
Louis; Bayless-Kerr Co., Cleveland; 
Franklin Bruck Advertising Corpor- 
ation, New York; Campbell-Mithun, 
Inc., Minneapolis; W. K. Cochrane 


Advertising Agency, Chicago; De 


Rouville Advertising Agency, Al- 
bany; Eastman, Scott & Co., At- 
lanta; Roeding & Arnold, New 
York, and Gundlach Advertising 
Agency, Chicago. 

In connection with the fight 
against circulation guarantees, Mr. 
Palmer reported that the number of 
advertisers demanding guarantees 
has dropped from 65 per cent in 
1933 to 23 per cent today. He fore- 
cast that in “two or three years,” 
circulation guarantees will be en- 
tirely eliminated. 


La Toja to Fairfax 


La Toja Products, Inc., New York, 
toilet goods and medicinal prepara- 
tions, has appointed H. W. Fairfax 
Advertising Agency, New York. News- 
papers and magazines will be used. 


Book Shows 
Rotogravure 


in New Fields 


Chicago, Oct. 15.—Increasing use 
of rotogravure in advertising outside 
of newspapers and other publications 
is reflected in the new book just 
issued by the Kimberly-Clark Cor- 
poration under the name of “Using 
Rotogravure Effectively.” 

The appeals which have 


copy are projected into the field o 
direct mail. The same material 


been | 


found successful in newspaper roto | re } 
p| Of the Cincinnati Post shows. 


is | 


tising are presented: automotive. 
foods, furniture and home utilities. 

Many of the illustrations in the 
book are in four colors. There js 
also a wide variety of materia) 
printed in monotone. The book con- 
sists of 164 pages. The cover has a 
laminated Cellophane finish, with 
plastic binding. It is available for 
general distribution. 


One-Third of Trade 
to Dow Drug Chain 


Dow Drug Company obtains 33.3 
per cent of the total business in its 
field in Cincinnati, the recent survey 


This is far larger than the volume 
obtained by any competing chain, 


printed on four different rotogravure | and is believed by some to establish 


papers, and four classes of adver- 


'a record for the country. 


ATLANTA JOURNAL + BALTIMORE SUN + BIRMINGHAM NEWS + BOSTON HERALD «+ BUFFALO TIMES - CHICAGO DAILY 4 


MEMPHIS COMMERCIAL APPEAL + MILWAUKEE JOURNAL + MINNEAPOLIS JOURNAL » NEW ORLEANS ITEM-TRIBUNE * NEW YORK HERALD TR 
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J. $. DEPARTMENT 
HAS DEPUTY AT 
DRUG MEETING 


New York, Oct. 14.—Drug manufac- 
turers declared themselves generally 
in favor of a new food and drug bill 
at a conference here last week. 

Rather than risk further delays by 
attempts to perfect their own mea- 
sure, several said they would prefer 
to have a bill similar to the final 
draft of S.5, the bill which came up 
in the last session of Congress, and 


failed of passage in committee. Ex- 
ception to this view was taken by a 
leader in the food industry, who as- 
serted that such an attitude is bound 
to produce unsatisfactory legislation. 


Dislike Label Demands 


Label provisions in S.5 came in for 
discussion by the drug manufactur- 
some of whom felt that valuable 
formulas would have to be disclosed, 
while the detailed listing of ingredi- 
ents would not be informative to the 
consumer. 

Others held that diabetics and those 
subject to allergic conditions need 
more specific information than labels 
now contain, in order to determine 
whether the products can be safely 
used. 

It was considered noteworthy that 


a representative of the Department of 


Agriculture attended the discussion. 
It was to this department that juris- 
diction over advertising was assigned 
by S.5. 

No conclusions or definite recom- 
mendations were made at the meet- 
ing, which was entirely informal. 
Similar gatherings will be held 
shortly by food manufacturers and 
cosmetic makers. 


Newspapers Separate 
Advertising Divisions 
Under a new setup of the Gannett 
papers in Albany, N. Y., the advertis- 
ing departments of Knickerbocker 
Press and Albany Evening News are 
separate. : 
Henry W. Stock is advertising 
manager of the former and Louis P. 


Young of the latter. 


Robotham Plans Own 


Agency at Hartford 


Edward W. Robotham, assistant to 
the manager of the copy service de- 
partment, McGraw-Hill Publishing 
Co., New York, will resign Oct. 20 
after 14 years’ service to establish 
his own advertising agency, Edward 
W. Robotham & Co., at 74 Union 
Place, Hartford, Conn. 

While particular attention will be 
given products distributed through 
engineering channels, the new agency 
will offer a complete advertising and 
sales service. 


Bell Named 


Robert S. Bell, formerly with Mac- 
fadden Publications, has been named 
representative and business manager 
for John W. Gatenby, Jr., Belvidere, 
Ill., illustrator. 


* Letter of Adv. Mgr. Barnes 


: And here’s what’s behind that first-class mag- 
; azine: 21 great metropolitan newspapers, 
; with a local influence second to none in the 
mg homes and retail stores of America’s “‘super 
shopping areas” . . . with a concentration of 
circulation that averages 1 in every 3% fami- 
lies in these 21 trading areas . . . at only ‘4¢ 


o 8 per family for a full color page! 


go BOTH 


MAGAZINE POWER: 


pe ae ae 


Sees See *& 


‘eee 


to Armstrong Salesmen 


Here are all the attributes of a first-class mag- 


azine: rich color printing that lets your prod- 


uct speak for itself . . 


. first-run stories and 


articles that make the whole family read, and 


keep on reading . . . volume circulation that 


puts your message before 4,500,000 metro- 


politan families in all 


income groups. 


* INDIANAPOLIS STAR 


GH PRESS - ST. LOUIS GLOBE-DEMOCRAT + WASHINGTON STAR 


EXPORT MARKET 
VANISHING FOR 
MEAT PACKERS 


Chicago, Oct. 15.—Though the In- 
stitute of American Meat Packers 
failed to live up to persistent rumors 
that it would place its O. K. on a co- 
operative campaign during its 31st 
annual convention in Chicago this 
week, it heard plenty of reasons as 
to why some drastic action is neces- 
sary if the industry is to prosper. 

W. W. Shoemaker, vice-president 
of Armour & Co., Chicago, not only 
pointed out that the export market 
has slipped from the grasp of Amer- 
ican meat packers, but predicted 
that it will never be regained—at 
least on the former scale. 

Former principal importers of 
American meats were the United 
Kingdom and Germany. Both have 
taken steps to provide their own 
meat supplies. Where this is not 
true, the United States is barred from 
competition. 


Quota Hurts Exports 


For instance, Denmark’s quota on 
bacon provides for 63.5 per cent of 
the imported total in the Kingdom, 
the Netherlands being allowed 9.5 per 
cent and the United States only 8 
per cent. And the United States has 
been unable to secure even this 
amount, Mr. Shoemaker pointed out, 
because of the low prices prevailing 
abroad. 

He found a more encouraging pic- 
ture at home, since demand for meat 
always increases when employment is 
at a high level. 

Frank A. Hunter, of East St. Louis, 
chairman of the board of the Insti- 
tute, said that the United States, com- 
prising less than one-sixteenth of the 
world’s population, consumes about 
one-fourth of all the meat. Annual 
consumption per capita since 1900 has 
averaged about 62.5 pounds of beef; 
63.5 pounds of pork; 61.5 pounds of 
veal, and 13 pounds of lard. 

Daily consumption per capita, how- 
ever, averages less than one-half 
pound of all kinds of meat. 

A. J. Kaiser, of the National Asso- 
ciation of Retail Meat Dealers, pre- 
dicted that the next step in the evo- 
lution of the retail meat industry will 


be the preparation of meats for the 
table. 


Must Be Cook, Too 


“The successful meat dealer of the 
future,” he asserted, “will be the one 
who installs ovens to cook special 
orders for his customers and also 
sells roasted meats and prepared 
salads.” 

Price comparisons in the retail 
meat market will mean little to 
housewives, he said, until legislation 
forces all dealers to provide like qual- 
ity by using U. S. government grades 
of meats for the protection of the con- 
sumer. 

Something new in the way of pro- 
motion was seen at the convention 
when the Transparent Package Com- 
pany, Chicago, issued four convention 
dailies, with editorials signed by its 
sales manager. 


Ellis New Head 
of Graphic Arts 


Henry M. Ellis, Houston, Tex., was 
elected president of the Graphic Arts 
Trade Association Executives at the 
convention in Cincinnati. 

Others chosen are C. G. Means, De- 
troit, vice-president; G. A. Walsh, 
Washington, secretary-treasurer; L. 
A. Ireland, San Francisco, director 
for Southwest; V. C. Garriott, Nash- 
ville, Southeast; D. D. Stewart, 
Seattle, Northwest, and J. R. Schultz, 
Boston, Northeast. 


Smith with Somerset 


Horace M. Smith has been ap- 
pointed sales manager of Hotel Som- 
erset, Boston. He was formerly with 


the sales department of Hotel Statler, 
Boston. 


Made BBD&O Directors 


A. E. Aveyard, Chicago, and Wil- 
liam M. Strong, New York, have been 
elected directors of Batten, Barton, 


Durstine & Osborn, Inc. 
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October 19, 1936 


“Advertising Displays’ 
to Appear in January 


Advertising Displays, monthly de- 
voted to all forms of signs and ad- 
vertising displays, will be published 
in January, 1937, by Advertising Dis- 
plays Publishing Co., Chicago. 

The magazine will be distributed 
on a controlled basis. 


New KGB Manager 
S. W. Fuller, formerly production 
manager and program director, has 
been appointed station manager of 
KGB, San Diego, Calif. Dan J. Don- 
nelly will assist Mr. Fuller and will 
manage the sales department. 


“Gazette” Observes 
Its 180th Birthday 


| The New Hampshire Gazette, Ports- 
mouth, oldest newspaper in point of 
|continuous service in the United 
States, observed its 180th anniversary 
last week with a display of several 
old copies at the Portsmouth Daily 
Herald office, where it is published. 

Former Mayor F. W. Hartford is 
publisher. 


MacNicol to Powell 


E. P. MacNicol, formerly with Lake- 
Spiro-Cohn, Inc., Memphis, has joined 
Raymond Powell Co. Memphis 


agency. 


sponsive market. 


ONE UNIFIED 
“BIG CITY” MARKET 


REYNOLDS-FITZGERALD, 
New York 
Chicago 
Philadelphia 
Seattle 


A FOUR STATE MARKET 
784,624 people with a buying abil- 
ily 15% above the national average 
per capita in retail sales. 


SINGLE MEDIUM COVERAGE 


The Salt Lake Tribune -Telegram 
is the one metropolitan medium 
effectively serving this rich, re- 


The Salt Lake Tribune 


MORNING AND SUNDAY 
National Representatives: 
Detroit 


San Francisco 
Los Angeles 


Two to Wortman-Barton 


Mary Nolan, New York, cosmetics, 
has appointed Wortman, Barton & 
Co., New York. Newspapers, maga- 
zines and radio will be used. The 
Same agency has also been named by 
Harry M. Lotz, New York, Perfection 
shoes. Class magazines and radio are 
scheduled. 


Bucher Promoted 


George H. Bucher has been elected 
executive vice-president of Westing- 
house Electric and Manufacturing 
Co., Pittsburgh. He is also president 
and general manager of Westing- 
house Electric International Co. 


You don’t need a slide rule to calculate the plus value of 
the Salt Lake Market—Tribune-Telegram setup. It’s as 
simple and natural as the fingers on your hand: 


(Fr 


INFLUENCE 


RECOGNIZED READER 


This explains why more people pay 
more money for Tribunes and Tele- 
grams than for any other six news- 


papers in this area. 


CaN 


balancers! 


INC. 


LOW MILLINE RATE 


Tribune - Telegram’s rate per line 
per 100,000 circulation is one of the 
lowest in the publishing field—a 
headache eradicator for budget 


Doesn't all that add up to an attractive opportunity? 


184,624 
PEOPLE 


Salt Lake Telegram 


EVENING ONLY 


Color Representatives: 
Member, ASSOCIATED WEEKLY 
New York 
Chicago 
Cleveland 


Detroit 
San Francisco 
Los Angeles 


Find That 


Chains and Farmers 


Together 


They Can Move World 


Chicago, Oct. 15.—Food chains of 
the country have won a powerful 
ally, and one about whose welfare 
the politicians are keenly solicitous, 
in the American farmer, it was indi- 
cated at the third annual meeting 
of the Food and Grocery Chain 
Stores of America at the Drake 
Hotel this week. 

This coalition is being extended 
into new fields. Chain stores have 
already demonstrated their ability to 
move many farm products almost at 
will, and Frank L. Parsloe, vice- 
president, P. H. Butler Co., Pitts- 
burgh, urged the association to co- 
operate with local truck gardeners 
as it has with peach and dried fruit 
growers and live stock producers. 

Meanwhile, C. B. Denman, of Chi- 
cago, president, National Live Stock 
Marketing Association, not only sang 
praises of the chains, but said that 
his organization will reciprocate by 
informing the public of the facts. 


Question of Allowances 


The demonstrated marketing 
power of the chains may be used to 
drive hard bargains with manufac- 
turers, however. Ralph F. Burkard, 
of First National Stores, Boston, 
said Tuesday in discussing co-opera- 
tive allowances that consumer con- 
tact at the point of sale has been 
proved to be the most effective form 
of advertising yet devised. 

“To the distributor who receives 
for this service sufficient considera- 
tion to cover the cost of extraordi- 
nary services and expenses, and con- 
tinues to maintain a well balanced 
business in sales and profits, co-op- 
erative advertising contracts do 
pay,” he said. 

“On the other hand, these con- 
tracts do not pay if a distributor 
does not retail a well balanced busi- 
ness, either because he has taken on 
too many contracts or is insuffi- 
ciently reimbursed for his services. 
Careful analysis will, I believe, dis- 
close that this has been the result 
in many cases,” 


How Beef Was Sold 


R. W. Doe, of Safeway Stores, Inc., 
Oakland, Cal., said that the sale of 
last August increased beef sales for 
the month 34.7 per cent above Aug- 
ust, 1935. Forty-four chains used 
8,000 newspapers for their advertis- 
ing, Mr. Doe estimating that 300,000,- 
000 individual pieces of copy were 
used at a cost of over $2,000,000. 

Robin Hood, secretary-treasurer of 
the National Co-operative Council, 
Washington, D. C., gave figures to 


May Ask FTC 
to Fix Rates 
for Blackwell 


Washington, D. C., Oct., Oct. 15.— 
“Recognizing that the public interest 
is the paramount issue in the ques- 
tion of advertising rates,’ the Black- 
well Journal, Blackwell, Okla., will 
“in due time and in more formal 
manner,’ ask the Federal Trade 
Commission to establish a schedule 
of advertising rates for newspapers 
in that city. 

This unique statement was con- 
tained in the reply of the Journal to 
a cease and desist order recently is- 
sued by the F. T. C., charging the 
newspaper with unfair competition 
against the Blackwell Tribune. 

Without admitting any of 
charges made by the F. T. C., the 
Journal agrees to desist from their 
practice in the future. Subscriptions 
to the Journal will not be offered 
subscribers to the Tribune without 
cost, nor will advertising space be 
sold below cost. 

The Commission indicated that it 
does not expect to be called on to 
fix advertising rates in Blackwell and 
that, as far as it is concerned, the 


case is automatically ended. 


show development of farm co-opera- 
tives. There are now 4,000 of these 
and in 1935 they transacted a bil- 
lion dollars’ worth of business fo; 
over 1,500,000 farmers. 

“The farmer has created supply 
co-operatives in order to secure vo] 
ume prices, transportation savings, 
quality supervision aid bargaining 
power in the purchase of supplies,” 
said Mr Hood. “He has created mar 
keting co-operatives to secure similar 
advantages in selling his products. 


Are Natural Partners 


“Farm co-operatives and chain 
stores have much in common. You 
represent a large part of our market. 
Together we share the responsibil. 
ity for supplying the consumer with 
products he wants—graded and stan- 
dardized to suit his needs, packaged 
to suit his convenience, and priced 
to fit his pocketbook.” 

Mr. Hood recalled that a confer- 
ence between chains and agricul- 
tural co-operatives last spring re- 
sulted in elimination of certain prac- 
tices frowned on by the latter, 
though at some cost to the chains. 

“Second,” said he, “chains have 
undertaken three national merchan- 
dising campaigns which have moved 
into consumptive channels’ tem- 
porary surpluses which threatened 
to reduce agricultural income. One 
disposed of a huge quantity of 
canned peaches; the second moved 
into distribution a large quantity of 
beef and the third, to dispose of a 
large crop of dried fruits, is still 
being conducted.” 

Lewis W. Cole, of Steiden Stores, 
Inc., Louisville, Ky., was elected 
president of the Food and Grocery 
Chain Stores of America, which, at 
the same time, voted to change its 
name to National Association of 
Food Chains. 


Robinson-Patman Act 


Theme of Club Play 


With the co-operation of prominent 
legislators, lawyers and business men, 
the Sales Executives Club of New 
York will hold a mock trial of a sup- 
posed violator of the Robinson-Pat- 
man act, staging the presentation as 
a three-act play. 

The play will be given in conjunc- 
tion with a dinner at Hotel Astor 
Oct. 20. The reservation for both the 
dinner and the trial is $3.50. 


Faul in New Post 


William C. Faul, formerly art 
director of Wm. H. Rankin Co., New 
York, and Williams & Cunnyngham, 
Chicago, has joined Kirtland-Engel 
Co., Chicago, as art director. 


Christman Promoted 
J. Harry Christman, formerly sales 
manager of Milcor Steel Co., Mil- 
waukee, has been placed in charge 


the 
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HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS' HELPER, the 
industry's 50 year leader, help 
you. 


Check the data you need below, tear 
out this advertisement, attach to your 
letterhead and mail to us. 


“The Bakers’ Billion,” a 
market data folder. 


O A sample of “Selling Lea 
an every week service. 


CC yy oe pages from the “‘Bak- 
ing Industry Blue Book.” 


Copies of BAKERS' 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERSHELPER 


“K MAGAZINE ¢ BAKERY PRACTICE » MANAGEMENT 
In Its 50th Year 


380 South Wells Street 
Chicago 


of Milcor’s Chicago plant. 
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-ADVERTISINGS 
INVIGORATOR 


Richly present in the reader-following of 
the Chicago Herald and Examiner is the = 
energy factor that increases sales—we ee | 
call it “Vitamin V.’ pais 


Solid proof came from studies of two-year 
performance reports, supplied by many 
and various advertisers. $9 in space yield- 
ing $196 in telephone orders... $150 return- 
ing close to $6,000 in sales .. . $515 bringing 
back better than $36,000 in checked vol- 
ume ... no isolated cases these. Clearly 
they show the way the records run. 


Small wonder, then, that the million-reader 
daily Herald and Examiner, the nearly-a- 
million-family Sunday Herald and 
Examiner recommend themselves mightily 
in this rich market to space buyers immune 
to the lures of tradition and habit. 


Results are the ultimate measure of space 
potency: and results at low cost are the 
profitable yield of invigorating “Vitamin V.’ 


CHICAGO 


= 
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’ HERALD AND EXAMINER [ff 


NATIONAL ADVERTISING REPRESENTATIVES 


PAUL BLOCK AND ASSOCIATES 


NEW YORK ~* DETROIT ~* PHILADELPHIA 
CHICAGO “. BOSTON: *s CINCINNATI 
LOS ANGELES ~- SAN FRANCISCO 
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ADVERTISING AGE 


October 19, 1936 


FRANK PRESBREY, 
‘AGENT'S AGENT,” 
JOINS MAJORITY 


Never Lost Popularity with 
Competitors 


New York, Oct. 15.—Frank Pres- 
brey, 81, founder and chairman of the 
board of the Frank Presbrey Com- 
pany, and an idol of advertising 
agents, died Oct. 10 at his summer 
home at Greenwich, Conn. He had 
been active in the affairs of his 
agency until the onset of a cardiac 
ailment a month ago. 

Though his vitality and mental 
youthfulness were commented upon 
for years, he made a concession to 
age five years ago, when he relin- 
quished the presidency of the agency 
to his son, Charles, and ceased to act 
as head of new business, his favorite 
department. However, this arrange- 
ment did not mean retirement to him 
or his associates, who continued to 
present major problems for his anal- 
ysis. 

Mr. Presbrey was graduated from 
Princeton with the famous class of 
1879, which included Woodrow Wil- 
son, Justice Mahlon Pitney, of the 
United States Supreme Court, Syrus 
H. McCormick, Cleveland H. Dodge 
and Robert Bridges. 


A Call on President 


Soon after leaving college he de- 
cided he wanted to become an adver- 
tising man and elected to favor the 
Atchison, Topeka & Santa Fe Rail- 
way Company with his services. He 
called on the president of the line 


at Topeka to talk it over. The inci- 
dent illustrated the unostentatious 
persistence which was one of the 
keystones of his character. 

The president was impressed with 
young Presbrey’s qualifications and 
said so. “If you will leave your ad- 
dress,” the railroad executive told 
him, “I’ll call you as soon as we have 
a vacancy.” 


“My address,” said Mr. Presbrey, 
“is the bench in your reception room. 
You'll find me there when you need 
me.” 

Promptly at seven-thirty the next 
morning Mr. Presbrey followed the 
office boy into the president’s suite 
and sat down on the bench. He was 
there when the president came in at 
nine, when the president left for 
lunch, when he returned and when 
he left for home in the evening. 


This went on for nearly three 
weeks, when one afternoon the presi- 
dent found an advertising problem 
on his desk. Subordinates could not 
provide satisfactory answers and he 
thought of the youth in the recep- 
tion room. He called him in for a 
conference and Mr. Presbrey left with 
a job as advertising manager. 


Whirl at Publishing 


He resigned after a year or so to 
become editor and publisher of the 
News-Register, Youngstown, O. After 
four years in this post, he went to 
Washington, in 1885, and founded 
Public Opinion. When this publica- 
tion was merged with Literary Di- 
gest in 1894, he came to New York 
as publisher and advertising director 
of Forum. 

Two years later he set about real- 
izing a long cherished ambition to 
establish himself as an advertising 
agent. He quickly established him- 
self as an authority on travel adver- 
tising. While in the publication 
field, he originated the cruise idea 
for the Hamburg-American Line and 
had written the full-page magazine 


ACTIVE TO END 


Frank Presbrey 


copy for this company, which, in 1893, 
suggested, “Tour Europe in a floating 
hotel.” 


One of his first campaigns as an 
agent sold West Indies cruises for 
the Hamburg-American Line. The 
merit of the idea is proved today by 
the huge volume of similar copy. 

His persistence was _ illustrated 
again in his handling of the Shred- 
ded Wheat account, which he di- 
rected for 30 years until the sale of 
the company in 1930. 


Creates New Habit 


Newspaper copy on this product 
appeared almost daily in large cities 
and two or three times a week in 
smaller cities and towns year after 
year. The advertisements were small 
and were featured by a large slug of 


the trade name in the center of the 
space. In the course of time, the 
“ugly, repetitious’ copy was vigor- 


ously criticised by other agents so- 
liciting the account. 

The client turned a deaf ear, for 
the copy was producing results, ex- 
actly as Mr. Presbrey said it would. 
The campaign was the first to sell a 
breakfast food as a health habit. 

The magazine copy, full color 
pages, stressed the appetite appeal, 
its feature being illustrations of serv- 
ings of Shredded Wheat with fruit. 

Mr. Presbrey was a charter mem- 
ber of the American Association of 
Advertising Agencies and took a 
leading part in its organization. 
His interest in elevating the ethics 
of his profession never lagged and 
he inspired others by his example 
and counsel. 


Devoted to Principles 


His devotion to his principles 
proved costly, when, in 1918, the 
American Tobacco Company, for 


which he had been advertising agent 
for many years, decided to split its 
account by products. According to 
Mr. Presbrey’s definition, it would 
have been unethical for him to retain 
a part of the account, so he stepped 
aside. Subsequently, ethics as de- 
fined by practice, proved him wrong, 
but he never regretted his decision. 

His counsel was highly valued by 
other agents, who frequently took 
their problems and differences to him 
for advice. What these contacts 
meant to him was indicated by the 
fact that advertising agents predomi- 
nated in the numerous photographs 
on the walls of his private office. 

Mr. Presbrey was slow to make 
opinions and decisions, but, once 
made, he almost never changed them. 
In passing judgment on advertising 
plans, it was characteristic of him 
to include a detailed, long range fore- 
cast of the merchandising results to 
be effected from the policies recom- 
mended. His accuracy in making 
these predictions startled many 
clients. 

A major account, which has been 
in the agency many years, appointed 


the Frank Presbrey with the un- 
derstanding that Mr. Presbrey would 
personally O. K. every invoice. 

Mr. Presbrey was a member of the 
Boy Scouts of America since its for- 
mation, and was for years a vice. 
president and member of the finance 
committee. 

Few business men were more ar- 
dent golfers. He organized the 
United States Senior Tournament, 
and was its president for three years. 
He also organized the American Golf 
Association of Advertising Interests. 

He contributed magazine articles 
on travel for many years. His pub- 
lished books include, “The History of 
Athletics at Princeton,” published in 
1900; “Motoring Abroad”; “Memories 
of Vacation Days”; and, best known 
to advertising men, “The History and 
Development of Advertising,” pub- 
lished in 1929. Some high authori- 
ties have adjudged this last work the 
most valuable single book on adver- 
tising. 

Of timely interest and illustrative 
of his vision is a chapter in this vol- 
ume which discusses the possibilities 
of extending advertising beyond the 
scope of commercial endeavors. 
Among other observations in this 
connection, he asserted that if and 
when the ideal political state was 
created it would be created by adver- 
tising of an educational nature. 


Correspondence School 
Founder Dies at 93 


Scranton, Pa., Oct. 14——Thomas J. 
Foster, who recognized the determi- 
nation of countless thousands of 
Americans to get ahead in spite of 
early handicaps, and came to their 
rescue with International Corre- 
spondence Schools, died here today 
at the age of 93. 

Born in Pottsville, Mr. Foster 
served as a second lieutenant with 
the Union Army during the Civil 
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"WHAT'S GOING 
TO HAPPEN. 
HERE'S TARDY 
THOMAS ON 


TIME.” IT." 


BE SURE TO 


You expect your selling representatives to reach the man 
but what about your advertising? 
Among the 500,000 Elks who 
Magazine are 
owners, managers of retail businesses 


whose decision is final, 
Does it reach this man too? 


read and own The Elks 


Chicago: 2750 Lakeview Ave. 


Detroit 6432 Cass Ave. 


‘“"CREDIT THE 
NEW STUDEBAK- 
ER, FELLOWS. 
DIDN'T INTEND 
TO BUY THIS 
YEAR, BUT WHO 
COULD RESIST 


''HEAR YOU'RE 
B GOING HIGH 
Me HAT ON US JOE 
| WITH THAT NEW 
COAT OF ARMS." 


purcl 


more than 100,000 


“Not at all, 


a consumer-trade influence 


Yhe GIRs 


Magazine 
New York: 50 East 42nd Street 


but 
it's nice to know 
something about 
your ancestors. 
Media Research 
Bureau of Wash- 
ington ave me 
the family history 
and the arms." 


ea = 
TALK TO THE RIGHT MAN 


whose word for or against your product is final. 
see advertised in their Magazine quite naturally 


lasing preference. 
willing 


“OFF MY FEED 
TONIGHT, DOC. 
DON'T KNOW 


Here is a market within a market, 
and ready 
praise your product. 


Los Angeles: 536 S. Hill St. 
San Francisco: Russ Bldg. 


Reclama me 
Ne 7%, a * |B eee = 


"TAKE A_ LITTLE 
PLUTO WATER, 
HARRY. | AL- 
WAYS RECOM- 
MEND IT TO MY 


PATIENTS.” AZINE." 


What they 
wins their 


body. 


to buy and 


"GLAD TO SEE 
THEY RESTORED 
THE BOOK DE- 
PARTMENT 
THE ELKS MAG- 


"SO AM |. THOSE 
CRITICISMS ARE 
WELL WRITTEN.” 


IN 


PETE THE HERMIT LIKES HIS NEW 


SHOES 


Perhaps they are Florsheims—Nettletons, Douglas or 
Nunn Bush—nobody knows—Pete never talks to any- 
500,000 Elks spend more than $14,000,000.00 
for shoes for themselves and families every year and 
the brands they like they talk about. 


Professional 


and business men who must be well dressed. Sell 


ZINE. 


them through the columns of their favorite magazine 
—the one they read and own. 


THE ELKS MAGA. 
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In 1765, Edmund Burke thus defined the constitutional In 1936, Young & Rubicam borrows Burke’s 


duty of a representative in Parliament to his 
constituents: “He owes you not his industry 
only, but his judgment; and he betrays in- 
stead of serving you if he sacrifices it to 
your opinion.” 


words. For they happen to be one of 
the best definitions we’ve ever found 
of the duty of an advertising agency 
to its clients. 
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Shackelford, Johns-Manville Cor- 
| poration; Arthur E. Tatham, Bauer 
|& Black, and H. M. Warren, Na- 
|tional Carbon Company. 


‘Pleased to 
Media,’ Say 


| Columbia Broadcasting Company | 


A.N.A. Ribbers 


White Sulphur Springs, W. Va. 

Oct. 12.—The Ad-Ribbers’ Club held 

a rollicking session following 

annual banquet of the Association 

of National Advertisers here last 

: week, giving a satirical slant to 

what is serious business the other 

364 days of the year. The highlight 

of the show was a motion picture 

interlude, “The Eyes of Advertis- 

ing,” in which scenes from recent 

news reels were adapted to well- 

known slogans and_ personalities, 

with the aid of a smooth-tongued 
commentator. 

“Pleased to Media,” another 
scene, jibed at space-buying. The 
Ad-Ribbers took a humorous dig at 
circulation promotion in the _ epi- 
sode, “Dear Friend.” 

Douglas Meservey, E. lI. 
de Nemours & Co., Inc., produced 
the show, aided by A. O. Bucking- 
ham, Cluett, Peabody & Co.; Albert 
Brown, Best Foods, Inc.; Robert 
Brown, Bristol-Myers Co.; Ken Laird. 
Weco Products Co.; Stuart Pea- 
body, The Borden Co.; H. 


Du Pont 


| 


the | 


staged the show and supplied a 
professional act, novelty numbers 
and Bernard Herrmann’s orchestra. 


Golfers in Glory 


The banquet feature was only 
one of a series of social activities 
during the convention. The annual 
golf tournament, a blind bogie af- 
fair, was won by Paul B. West, as- 


sociation president, and Mr. Buck- 
ingham, in the member competition. 
George McGurk and L. E. Me- 


Givena, New York News, netted the 
winning 78 and 71 respectively and 
won the draw for the guests, Mrs. 
Aglar Cook being the woman’s vic- 
tor. 

Members representing the steel 
industry held a_ special dinner, 
guests including W. H. Cordes and 
J. F. Alexander, U. S. Steel; J. D. 
Hollaway, Wheeling Steel; 
A. Knisely, Republic Steel; John C 
Long, Bethlehem; J. L. Grimes, 
Wheeling; Elmer TT. Wible, Pitts- 
burgh; G. C. Congdon, Jones & 
Laughlin: O. <A. Brock. Keystone 
Steel & Wire; George Cushing, A. 
N. Byers Co., and Keith J. Evans, 


.| Inland Steel. 


Stanley | 


HEAVY OUTDOOR 
COVERAGE FOR 


PACKARD CARS 


New York, Oct. 12.—-William M.} 
Packer, general sales manager, Pack- 
ard Motor Car Company, delivered | 


and signed a testimonial for outdoor 
advertising here last week as the Out- 
door Advertising Association of 
America picked up the threads of the 
meeting started at Atlantic City. 

Mr. Packer, one of a galaxy of 
speakers who featured the New York 
end of the meeting, summarized his 
kind remarks about the effectiveness 


of posters by reciting its suitability | 
for direct selling copy, the presenta- | 


tion of his product, automobiles, 
in actual color and size, the opportu- 
nity to quote the exact delivered 
price in the community the paper is 


posted and the effect on the dealer | 


of including his name 

posted in his territory. 
He said the 

tisement ever placed by his company 


on paper 


was the 1935 poster quoting the exact 


| 
| 


y as 


THE FOOD SEEMS TO BE ALL RIGHT 
LT ERE aa 


most effective adver- | 


The cameraman found this group enjoying the social side of the outdoor meeting 
at Atlantic City. Left to right, J. H. Keely, Smoot Advertising Co., New York; 
E. C. Donnelly, Jr., John Donnelly & Son, Boston, and Mrs. Donnelly. 
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first payment for a Packard car. It | 
was one of two posters shown last) 
| year, and this year the company has | 
| contracted for six. | 


Agency Men Speak 


outdoor advertising last the longest. 
For confirmation, he pointed to the 
high prices paid for trade-marks 
which had been widely advertised on 
outdoor panels over a term of years 


REACHING 
MORE THAN 


BALTIMORE 
FAMILIES 


| 
| 
| 
} 
| 


BALTIMORE 


NEWS:-POST 
ad Sunday American 


Baltimore’s Family Newspapers 


Nationally — Hearst International Advertising Service—R. E. Boone, Gen’! Mgr. 


Total circulation of the Sunday American, 


230,239, 


largest in all 


the 


the South. 


Other principal speakers were Har- 
rison Atwood, vice-president, Mc- 
Cann-Erickson, Ine.; Frank Lovejoy, 
sales manager, Socony-Vacuum Oil 
Co., and T. S. Buchanan, president, 


| Hanff-Metzger, Inc. 


The following talked extemporane- 


ously in response to introductions: 


Frank Hopkins, president, National 
Outdoor Advertising Bureau; Clar- 
;ence D. Blessed, Walker & Co., De- 
troit; -B. W. Robbins, General Out- 
dor Advertising Co., Chicago; Geo. W. | 
Kleiser, Foster & Kleiser, Inc., San | 
| Francisco; W. Rex Bell, president, 
0. A. A. A.; E. C. Donnelly, Jr., John 
| Donnelly & Sons, Boston; Leonard 
| Dreyfuss, president, United Advertis- 
ing Corporation, Newark, and E. 
| Allen Frost, counsel, O. A. A. A. 
| The tenor of the remarks of the | 
| principal speakers was that the out- | 
| door medium has made rapid progress | 
in the past several years in supply- | 
_ing the service national_advertisers | 
|desire. Almost without exception, 
| they commended the association for | 
| progressive steps, such as standard | 
specifications, support of the National | 
| Outdoor Advertising Bureau, and the | 


| establishment of Outdoor Advertising 


Incorporated and the Traffic Audit | 
Bureau. 
Mr. Atwood digressed from these 


topics to warn the plant owners not 
to raise rates until increases could be 
fully justified. Predicting a banner 
year for the medium, he cautioned 
the outdoor men that it would be bet- 
| ter to forego some immediate profits, 
if necessary, rather than risk the rep- 
utation the medium has been build- 
ing for fair dealing. 


Too Much Information 


Mr. Lovejoy’s principal thesis was 
,that markets are not people, but a. 
state of mind brought about by ad- 
vertising and merchandising. He 
said that too many manufacturers, | 
‘confident themselves that their prod- | 
ucts are the best value for the, 
money, proceed on the theory that if 
their advertising tells the consumer 
as much about their merchandise as 
thev know themselves, the consumers 
will buy. 

Consumers cannot and will not ab- 
sorb this complete information, he de- 
clared. Therefore, he suggested short 
selling messages which can create a| 
state of mind. such as Packard’s, | 
“Ask the man who owns one.” | 

Mr. Buchanan ventured the opinion 
that impressions made by consistent 


'and the fact that these prices, far in 
/excess of physical valuations, had 
often been paid after the advertising 
had lapsed for some time. 

Among the examples he mentioned 
were Dodge Motor Company and nu- 
merous whisky brands. 


Uses Colored Cover 


Zion’s Herald, Boston, Methodist 
weekly, will use a colored cover as a 
regular feature and has added eight 
pages. 


BUILDING SUPPLY NEWS 


“The Building Material Dealers Own Paper” 


PRA 


“Devoted to the Practical Problems of Contractors” 


— then SINGLE purpose 
Te sell Building Materials! 


e 
Industrial Publications, Inc., 59 East Van Buren St., Chicago 


Tested Facts on Planning, Creating, 

Producing and Distributing Point-of- 

Sale Material to Secure Maximum 
Sales-Stimulating Value. 

By Michael Gross 
President, Keystone Lithograph 
Company 

ORKING manual of dependable 
principles, sure - fire methods 

and practical tips based on 20 years 
experience. Shows what to do to be 
sure of effective displays every time. 
Answers your practical qpestions: 
landing displays in windows that 
pay; selling dealers on sharing dis- 


play costs; insuring longer use; 
winning clerk and dealer coopera- 
tion: building displays that se 


themselves on sight; putting ever} 
inch of space to work ; using motion 
that makes them buy ; applying sim- 
ple psychological laws that help you 
step up selling power; and scores 
of other profit points. 

Sent for 5 days’ trial. No advance 
payment. If the book sells itself 


vou just send $3.00 plus a $3.00 


few cents to cover delivery. 
15 
THE RONALD PRESS COMPANY 
15 East 26th Street, New York, N. Y- 
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1A 4a 
' HUM OF al FP PRESSES 
MODERN PLANTS 


- -« « an answer to the question 


How to Inerease Sales 


VERY ‘‘US”’ Division specializes in items designed to answer 
that question. The six plants of this Unified Service institution 

are humming the year ’round . . . producing colorful packaging 
. . . eye-catching point-of-sale displays . .. posters with a selling 
urge ...a complete line of sales stimulators. Speed up your 


merchandising plans... NOW... Call the nearest “US” office. 


6 ROOFS TO 
HOUSE A SINGLE 


INSTITUTION 


...and each plant special- 
izing in varied materials 
..- all with but a single 
purpose ...to help SELL 


— BUFFALO 


Citrine 


a NM ee 


) rea ma = 


; ‘im mae “Tie "U8" Pt lg mt eh 


“ a< 7 Pa The “US” Plant at Erie, a large modern daylight 
itt, Sa = structure, now houses the production equipment of 

gow eel both Donaldson and Erie “US” Divisions ... a 
unified organization of skilled craftsmen with up-to- 
date facilities for reproducing posters and displays. 


CINCINNATI 
a | 


She \MITED STATES PRINTING & LITHOGRAPH COMPANY 
AND DIVISIONS i Me 386 AMERICAN LITHOGRAPHIC DIVISION = 


@ ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 
@ DONALDSON LITHOGRAPHING DIVISION =—_s 


HOME OFFICE: CINCINNATI, 320 Beech Street 


SALES AND SERVICE OFFICES: @ ERIE LITHOGRAPHING & PRINTING DIVISION 


ATLANTA CINCINNATI LOS ANGELES PHILADELPHIA @ PALMER ADVERTISING SERVICE DIVISION 
BALTIMORE LEVELAND KANSAS CITY PITTSBURGH ‘ 
BOSTON DETROIT MILWAUKEE SAN FRANCISCO @ W. F. POWERS DIVISION = 
BROOKLYN Dearborn Station) MINNEAPOLIS SEATTLE 

BUFFALO ERIE, PA. NEWPORT, KY. ST. CHARLES, ILL. @ THEO. A. SCHMIDT LITHOGRAPHING DIVISION 
CHICAGO INDIANAPOLIS NEW YORK ST. LOUIS 
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ADVERTISING AGE 


October 19, 1936 


Registration at 
A. N. A. Convention 
at White Sulphur 


MEMBERS 


Alexander, John F., U. S. Steel Cor- 
poration. 

Applegate, R. A., E. I. du Pont de 
Nemours. 

Atha, J. S., Folger Coffee Co. 

Barnes, H. F., General Electric. 

Barlow, C. H., Borden Company. 

Barnes, A. K., Armstrong Cork Co. 

Becker, R. H. L, National Cash 
Register Co. 

Beucus, Robert J., Andrew Jergens 


Co. 
Bloch, J. M., Mail Pouch Tobacco 


Co. 

Borton, Elon G., La Salle Extension 
University. 

Bousquet, R. E., Lever Bros. Co. 

Bristol, Lee H., Bristol-Myers Co. 

Brock, O. A., Keystone Steel & Wire 
Co, 

Broughton, B. A., Willard Storage 
Battery Co. 

Brown, Albert, The Best Foods, Inc. 

Brown, Allan, Bakelite Corporation. 

Brown, Robert B., Bristol-Myers. 

Buckingham, A. O., Cluett, Peabody 
& Co., Inc. 

Buescher, C. F., The Musterole Co. 

Cole, Gordon E., Cannon Mills. 

Connolly, William, S. C. Johnson & 
Son, Inc. 

Carlson, L. W., Household Finance 
Corporation. 

Carson, J. O., H. J. Heinz Co. 

Caswell, Edw. T., The Climalene Co. 
" Cobb, George W., Jr., American Can 
Ce. 

Collins, J. R., Libby, McNeill & 
Libby. 

Congdon, G. C., Jones & Laughlin 
Steel Corporation. 
a Cordes, W. H., United States Steel 


oO. 
Coutlee, Douglas Wakefield, Merck 
& Co. 

Dillingham, W. O., Best Foods, Inc. 

Ellis, R. T., E. I. du Pont de 
Nemours. 

Ellison, Paul S., Hygrade Sylvania. 

Ennis, Frank S., America Fore In- 
surance Co. 

Fish, Arthur A., Prudential Insur- 
ance Co. 
; Fitzpatrick, E. J., Harold H. Clapp, 
ne. 

Flood, R. J., Seagram Distillers, Inc. 

Foy, Fred C., Shell Oil. 

Frampton, A. Ellis, 
Paper Co. 

Frankston, W. J., Mail Pouch To- 
bacco Co. 

Gager, C. H., General Foods Corpora- 
tion. 

Grove, W. A., Edison G. E. Appli- 
ance Co. 

Ganzer, J. H., Coolerator Co. 

Gerber, Dan, Gerber Products Co. 

Gerhart, R. R., Bethlehem Steel Co. 

Gilbert, Price, Jr., Coca Cola Co, 
wr BE. L., Eagle-Picher Sales 
o. 

Grimes, J. L., Wheeling Steel Cor- 
poration. 

DeCesare, James, Health 
Corporation. 

Dunbar, J. W., General Electric. 

Denault, Mrs. Ida Young, W. F. 
Young, Inc. 

Dieckerhoff, Edward C., 
Corporation. 

Haig, George, National Cash Reg- 
ister Co. 

Hammer, E., Schering Corporation. 

Handerson, Philip C. B. F. Good- 
rich Co. 
e Harms, Marvin, Premier Pabst Sales 
oO. 

Harris, C. W., R. J. 
bacco Co. 

Hart, Gifford R., Health Products 
Corporation. 

Hilton, Peter, National Hotel Man- 
agement Co. 

Holland, C. A., Vick Chemical Co. 

Holloway, J. D., Wheeling Steel 
Corporation. 

Hosch, John W., W. F. Young, Ine. 

Hott, Maxwell R., Dr. W. B. Cald- 
well, Inc. 

Jess, Wm. H., Bethlehem Steel Co. 

Jewett, T. F., American Can Co. 

Jones, Turner, Coca Cola Co. 

Kasten, A. W., National Biscuit Co. 

Knisely, Stanley A., Republic Steel 
Corporation. 

Laird, Kenneth Weco Products Co. 

Lang, Chester H., General Electric. 

Leahy, W. H., Dennison Mfg. Co. 

Leister, M. H., Sun Oil Co. 

Leypoldt, John B., Centaur Co. 

Lloyd, Robert L., International 
Nickel Co. 

Long, C. John, Bethlehem Steel Co. 

McDonald, J. N., Anaconda Copper 
Mining Co. 

MacMullan, H. A., National Carbon 
Co. 

Mc Eldowney, 
ice Co. 

McElroy, Paul, Ethyl Gasoline Cor- 
poration. 

McIntire, Allyn B., Pepperell Mfg. 
Co. 

Marriott, R. H., The Climalene Co. 

Marvin, Theodore, Hercules Powder 
Co. 

Maurer, J. Ward, Wildroot. 

Mercer, H. V., American Rolling Mill 
Co. 

Meservey, Douglas W., Du Pont. 

Metz, Herbert, Graybar Electric. 

Miller, A. L., Musterole Co. 

Mills, B. N., Bankers Life Company. 

Moffatt, C. R., United States Steel. 

Moloney, J. lL, Frankfort Distil- 
leries, Inc. 


Hammermill 


Products 


Schering 


Reynolds To- 


Elliott, Cities Serv- 


Norton, Cy, Strathmore Paper Co. 
Olds, Norman E., Perfection Stove 


Co. 

Opdyke, Wm. K., Warren Telechron 
Company. 
Palmer, A. R. S., National Sugar Co. 
Palmer, Clarence A., Insurance Co. 
of North America. 


Peabody, Stuart, The Borden Co. 
Platt, John H., Kraft-Phenix Cheese 


Co. 

Pollak, Ben N., Richfield Oil Cor- 
poration. 
Potter, W. B., Eastman Kodak Co. 
Preyer, A. T., Vick Chemical Co. 
Purvis, A. D., Bakelite Corp. 
Putnam, Henry H., John Hancock 
Mutual Life Ins. Co. 
Pyle, Chas. G., Hygrade-Sylvania 
Corporation. 
Reddall, Arthur H., Equitable Life 
Assurance Society. ; 
Reed, D. B., Jr., Loose-Wiles Bis- 
cuit Co. 
Riggs, H. E., Strathmore Paper Co. 
Riggs, J. C., Hecker H-O Co., Inc. 
Roden, H. W., Johnson & Johnson. 
Rogers, Wilmot P., Calif. Packing 
Corporation. 
Rowe, Walter S., Estate Stove Co. 
Scoville, John W., Chrysler Corpora- 
tion. 
Shackelford, H. M., Johns-Manville 
Corporation. 


Shehan, H. R., Wildroot. 


Mountrey, H. J., The Borden Co. 

Nejelski, Leo, Swift & Company. 

Newman, R. J., Household Finance 
Corporation. 


Spiner, L. H., Shell Petroleum Cor- 
poration. 

Stetler, D. B., Standard Brands, Inc. 

Swenehart, John, Atlas Powder Co. 

Tatham, A. E., Bauer & Black. 


Taylor, J. Coard, Ethyl Gasoline 
Corporation. 

Theisen, C. F., Jr. The Junket 
Folks. 


Thomas, H. B., The Centaur Co. 
Thompson, H. S., Miles Laboratories. 
Tilton, Geo. F., Anheuser-Busch, Inc. 
Towle, H. Ledyard, Pittsburgh Plate 
Glass Co. 
Werner, Wm. G., Procter & Gamble 
Co. 
Whidden, R. A., Bauer & Black. 
Wible, Elmer T., Pittsburgh Steel 
Co. 
Wildman, Nat C., Ex-Lax, Inc. 
Wolff, William, Western Electric. 
Wright, N. A., Libbey-Owens-Ford 
Glass Co. 
Yorks, S. H., Bethlehem Steel Co. 
Young, John P., Armstrong Cork 
Company. 
Young, Mrs. S. F., W. F. Young, Inc. 
Zentner, E. T., Seeck & Kade, Inc. 


ADVERTISER GUESTS 


Andrews, A. M., Dictograph Prod- 
ucts Co. vee 
Almroth, T. K., Owens-Illinois Glass 


Brown, Perc, National Oil Products 


Co. 

Cushing, G. B., A. M. Byers Co. 

Evans, Keith J., Inland Steel Co. 

Gerndt, Andrew H., H. Clay Glover 
Co., Inc. 

Hansman, Louis, American Safety 
Razor Corporation. 

Illium, H. C., The Wahl Co. 

Lucy, C. T., Larus & Bro. Co. 

Otto, George H., West Va. Pulp & 

o. 

a A. B., Davol Rubber Com- 
pany. 

Soloman, Charles, American Safety 
Razor Corporation. 

Stout, George W., The Perfect Circle 


oO. E 
Throckmorton, E. A., Container Cor- 
poration of America. . 
Wood, C. I., Thomas J. Lipton, Inc. 


GUESTS 


Adams, John, Architectural Forum. 

Alexander, H. W., American Type 
Founders. 

Arthur Wilbur L., Paul Block and 
Associates. 

Ashley, D. W., Crowell Publishing 
Co. 

Atwood, Harrison, McCann - Erick- 
son, Inc. 

Bassett, Warren L., Editor ¢& Pub- 
lisher. 

Benson, John, A. A. A. A. 


Berkowitz, Mortimer, American 
Weekly. 
Bernard, Donald M., Washington Post. 
Bill, Ray, Sales Management. 
Billingsley, A. L., Fuller & Smith & 
Ross. 
Black, Howard, Time, Inc. 
Blees, Wm. A., J. Stirling Getchell. 
Bohen, Fred, Meredith Publishing 


Co. 
Braucher, Frank, Crowell Publish- 
ing Co. 
Decautt, Noel C., Advertising € Sell- 
ing. 
Bridge, Don, New York Times. 
Brown, James W., Jr., Editor € Pub- 
lisher. 
Buckley, J. R., Cosmopolitan. 
Burnett, Leo, Leo Burnett Co., Inc. 
Burnet, Russel, Burnet Associates. 
Chivers, A. B., Baltimore News Post. 
Cole, Albert L., Popular Science 
Pub. Co. 
Condict, Wilson W., St. Louis. 
Cook, Aglar, Topics Publishing Co. 
Cook, Harold W., Delineator. 
Crain, G. D., Jr., ADVERTISING AGE. 
Cross, Milton, This Week. 
Crossley, Archibald, A. M. Crossley. 
Dewart, Thomas W., The Sw. 
Doherty, Francis J., Pedlar & Ryan. 
Donegan, E. C., McCann Erickson, 
Inc. 


(Continued on Page 28) 
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‘F ieldcrest’ 
Will Identify 
Field Products 


Chicago, Oct. 15.—Plans to unify 
and simplify promotion of the manu- 
facturing division of Marshall Field 
& Co., by adoption of an inclusive 
new trade-mark—Fieldcrest—will be 
unfolded to the trade Nov. 1. A con- 
sumer campaign will be launched in 
the spring to acquaint the public with 
this new guarantee of value. 

Widely known brands of Marshall 
Field will be retained and reinforced 
py the Fieldcrest label. La France 
hosiery, for instance, will be mar- 
keted under the old name, with the 
new one added to indicate its origin. 
The same is true of Maxwell sheets 
and Carostan rugs. 

However, the number of brands, 
now approximating 1,100, will be re- 


duced to less than 100, which will be 
grouped into 17 major lines. The list 
is confined to products which have 
passed the scrutiny of the Better 
Fabrics Testing Bureau. The manu- 
facturing division, however, will con- 
tinue to produce private and un- 
branded merchandise. 

The change in policy will be accom- 
panied by a thoroughgoing program 
of redesign. 


Agency for Montgomery 


H. A. Montgomery Co., Detroit, has 
appointed Vanderbie and Rubens, 
Inc., Chicago. Newspapers will be 
used. 


Dawson Advanced 


Byron H. Dawson has been ap- 
pointed advertising manager of Sun- 
set Magazine, San Francisco. He has 
been in charge of Sunset’s Southern 
California territory, and previously 
was Chicago manager of Better 
Homes & Gardens. 


ANA. URGED 10 
LOOK FOR FACTS 
IN SPACE BUYING 


Take Tip from Mail Order 
Houses, Thwing Advises 


White Sulphur Springs, W. Va., 
Oct. 14.—National advertisers have 
much to learn from mail order 
houses in “resultful’” space buying, 
Walter E. Thwing, head of the New 
York agency bearing his name, told 
the Association of National Adver- 
tisers here last week. He asserted 
that advertisers’ insistence on “big 


chunks” has been largely responsible 
for an alleged trend towward watered 
circulation. 

Milo J. Sutliffe, director ef sales, 
Doubleday Doran & Co., Inc., took 
the same viewpoint in a magazine 
departmental session. 

Urging that a “cost accounting” 
system be set up by general adver- 
tisers, Mr. Thwing pointed out that 
mail order methods are determined 
by a complete set of known factors 
and an exact record of results. These 
houses, he said, use mailing lists 
characterized by certain known selec- 
tive qualities in much the same fash- 
ion that they select circulation. The 
consumers on the “selective” lists 
possess certain known characteristics. 


“Published for Readers” 


“It may be the purchase of certain 
merchandise,” he said. “It may be 
expression of interest in a certain 
subject. It may be activity in a cer- 
tain line of work. But selectivity of 
some known kind is always there. 


AVALANCHE IS BORN © 


A buzz of conversation runs through the country... grows in 


volume... swells toaroar of demand. And the Nation acts! 


Happenstance? No... 


it is the work of 


active-minded people . . . leaders in a mil- 


lion neighborhoods throughout our land. 


You seldom hear of them publicly, for 


their influence is among their close asso- 


ciates, relatives and friends. At the dinner 


table, on front porches, on the way to 


work, over a cup of tea... . whenever and 


wherever they come in contact with others 


their influence is felt. Quietly . . 


without trying . . 


. often 


. they convert other 


people to their views and customs. 


These influential people form no one 
ae class; they occupy positions all the way 
3 from toolmaker to corporation head. But 
high or low... young or old... they have 
one outstanding characteristic in common 
with leaders everywhere. Active minds! 


Each week more than 2,500,000 of 


these active-minded people and their 


families eagerly reach for Collier’s be- 


cause it is in step with their thinking. Its 


timely articles, lively features, and fast- 


moving fiction outdistance “average” read- 


ers. By its very editorial heat, Collier’s 


avoids the average. . 


. and captures the 


aggressive element in every neighborhood. 


Swing this group of leaders in your 


favor, and you sweep the country. They 


have the power to establish new customs! 


To institute national reforms! To usher in 


new products and to carry a company up 


to a position of unchallenged leadership! 


It’s here that advertising of broad scope 


is most effective ... here among America’s 


unofficial interpreters. It is here that any 


business, or any industry, can quickly and 


successfully carry its story to the world. 


} Collier's 


The Alive |linhel 


The Largest Magazine Audience in the World . .. More than 9,000,000 Circulation 
THE CROWELL PUBLISHING COMPANY e 250 Park Avenue, New York @¢ 
WOMAN'S HOME COMPANION . 


THE AMERICAN MAGAZINE @ 


Publishers of COLLIER’S 
THE COUNTRY HOME 
© 1936, The Crowell Publishing Co' 


Many a list good for the sale of some 
things is valueless for others.” 

Circulation is important, Mr. 
Thwing argued, only in relation to 
selection, attention and influence. 
To demonstrate influence, he cited 
the Christian Science Monitor, which, 
he said, creates reader confidence and 
advertising responsiveness because 
“it is published for its readers, not 
for its advertisers, demonstrating that 
a policy of reader service automatic- 
ally produces advertiser service.” 

The Monitor’s circulation, he said, 
has experienced a_ slow, steady 
growth, without pressure of any kind, 
and “its value per thousand is just 
as great as when its circulation was 
half as large.” 

Many resultful advertising vehicles 
are being overlooked because space 
buyers consider only units of a mil- 
lion, according to Mr. Thwing. On 
the other hand, naturally increased 
circulation, developed by sound metb- 
ods, may mean a reduction in basic 
rate. 

Citing The American Home to illus- 
trate this point, he said the editorial 
policy of the magazine was broadened 
to include every phase of home main- 
tenance when the present manage- 
ment assumed control in 1932. Money 
was put into the magazine rather 
than in “expensive forced-circulation 
programs.” 

The result in four years has been 
a circulation increase from 262,000 to 
900,000 and a rate per thousand de- 
crease from $4.50 to $3.59. A mail 
order seed house using the back 
cover enjoyed two and a half times 
the results per dollar in 1936 as com- 
pared with 1932. 


Mail Results as Guide 


Mr. Thwing suggested that general 
advertisers sit at the feet of the mail 
order clan and accept their sugges- 
tions humbly. By the same token, 
magazine representatives who quote 
fine mail order results are entitled 


to special consideration, he con- 
tended. 
Advertisers should study both 


magazines and the material they use 
for building circulation, he said, also 
giving due attention to any special 
and service departments which exist. 
Finally, familiarity with A. B. C. 
statements and their significance are 
invaluable aids in determining the 
worth of a magazine. 

“A lot of circulation is being built 
today that neither the publisher nor 
the advertiser wants,” Mr. Thwing 
concluded. “It’s costing them both 
money. Why can’t publishers and 
advertisers sit down together and 
put an end to this waste?” 

Mr. Sutliffe, who spoke off the rec- 
ord, said that in book club sales with 
coupon copy, the first insertion takes 
the cream and the law of diminishing 
returns applies rigidly. 

His organization, which likes to 
test new magazines, found in one case 
that a back cover pays out while an 
inside cover does not. Long, crowded 
copy has been found to be successful 
as against much white space. 


Blames Space Buyers 


The buyers of advertising, he con- 
cluded, echoing Mr. Thwing’s state- 
ment, are responsible for most of the 
circulation trends evidenced in defi- 
ance of economic conditions. 

Another off the record presentation 
was made by Peter Hilton, National 
Hotel Management, Inc., who told of 
the direct mail methods employed 
by the Ralph Hitz organization, 
stressing “personalized” approach. 

In one piece, the auto license of 
the recipient, in its proper color and 
number, was used. Another letter 
was headed with the recipient’s tele- 
phone number. 

Seasonal mailings, such as apn 
Baster greeting card in Latin to 
clergymen, who frequently travel 
after the Easter season, he described 
as successful. In another instance, 
letters with a feather attached were 
sent to salesmen with the notation, 
“This is a sample of our feather 
beds.” 


Wood in New Work 


Gifford Wood, formerly with Me- 
Neil Laboratories, Inc., Philadelphia, 
and previously advertising and sales 
promotion manager for F. W. Dodge 
Corporation, New York, has been ap- 
pointed advertising manager of 
Becton, Dickinson & Co., Rutherford, 
N.Y. 
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SOCIETY FIGHTS 
FTC CHALLENGE. 
OF FREE OFFER 


New York, Oct. 15.—A vigorous de- 
fense of “free offers” in merchandis- 
ing was entered by Standard Educa- 
tion Society, of Chicago, in reply to 
an action brought by the Federal 
Trade Commission in the United 
States Circuit Court of Appeals. 

The Society’s offer of an encyclo- 
pedia free on subscription for 10 
years to a quarterly supplement 
which kept the encyclopedia up-to- 
date was held an unfair method of 
competition by the Commission, 
which challenged the legality of this 
method of selling and asked the court 
to stop it. 

The Society’s brief contends that 
the offer of merchandise, free upon 
condition that other goods are pur- 
chased, is an established practice in 
this country, and quotes current ad- 
vertising offering free tooth brushes 
with toothpaste, free golf balls with 
golf clubs, ete. 

A court decision that merchandise 
may not be given away “upon condi: 
tion” would be unprecedented in the 
history of American jurisprudence, 
the Society declares. 

The Commission 


alleges that the 


' | books of the Society are not actually 


free, their value being included in 
the price quoted for the supplement. 

The free offer method bears no in- 
dicia of fraud or deceit, nor is it op- 
posed to good morals, the Society 
states. 

“A trader must be given some lee- 
way in the sale of his wares,” it con- 
tinues, “and if his method is not 
fraudulent, deceptive or immoral, he 
should not be interfered with in the 
sale of goods in interstate commerce.” 

The Society argues further that the 
subscriber is fully informed about 
what he is getting for his money be- 
fore subscribing for the service, and 
that the contracts which are signed 
are simple, brief and clear. It says 
that the “Commission’s business is 
not to protect very stupid persons,” 
and cites cases where the courts 
have sanctioned free offers. 


Metal ‘Seeons 
Typify Modern 
Uses of Steel 


Pittsburgh, Pa., Oct. 15.—Every 
state in the union, as well as Canada, 
Mexico and Central America is repre- 
sented in replies to the offer of the 
Allegheny Steel Company to send six 
solid Allegheny Steel metal teaspoons 
for a dollar, bill. The purpose of the 
campaign, launched early this year, 
is partly to help the business of one 
of the company’s fabricators, but 


chiefly to make the public aware of 
the large number of products now 
being made of the metal. 

Advertising of the offer has ap 
peared in The Saturday Evening Post 
and Time and in spot broadcasts 
over KDKA, Pittsburgh, and WENR, 
Chicago, as well as other stations. 
The island position used in the two 
magazines was recently described by 
ADVERTISING AGE. The campaign is 
the first of the nature undertaken by 
a steel company, and the radio effort 
is one of the few industrial accounts 
on the air. 


Range of Product 


The regular retail price of Alleg- 
heny metal spoons is $3 per dozen, 
the special offer therefore represent- 
ing a bargain. A folder sent with 
the spoons explains that Allegheny 
metal is now being fabricated into 
cooking utensils, tableware, automo- 
bile trim, refrigerator parts and 
many other articles of common use, 
and that it will pay the housewife 
in making any purchase to see 
whether it can be obtained in this 
metal. 


Doesn’t Need Polishing 


The claim is also made that Solid 
Allegheny metal never needs to be 
polished, retaining its brilliance and 
lustre for a lifetime. 

The teaspoons are part of a com- 
plete line of flatwear made by the 
Royal Silver Mfg. Co., Norfolk, Va. 
Walker & Downing are the agency 
for Allegheny Steel. 


COST OF LIVING 
RISES, SO G-E 
INCREASES PAY 


Perfect Circle Issues Divi- 
dend to Labor 


Chicago, Oct. 15.—With many mar- 
keters inclining to the belief that a 
fuller participation by labor in the 
fruits of industry is necessary to 
maintenance of buying power, two 
companies attracted attention this 
week by taking action to this end. 

General Electric Company, Schenec- 
tady, N. Y., announced that earnings 
of employes will be adjusted accord- 
ing to the cost of living, while Per- 
fect Circle Company, operating three 
plants in Indiana, declared dividends 
for labor as well as stockholders. 

The General Electric plan, an- 
nounced by President Gerard Swope, 
is effective immediately. A living ad- 
justment of 2 per cent has been added 
to the earnings on the first $3,000 
per year of all receiving $4,000 or 
less. 

How Plan Operates 


If the cost of living increases fur- 
ther, corresponding additions will be 


Multiply this scene by more than a million and you have a picture of what goes on 


every month in cities and villages from coast to coast. 


HOLLYWOOD SETS THE STYLES 


SCREENLAND UNIT INTERPRETS THEM! 


$1 places 515 full-page advertisements before this audience of eager, beauty-con- 
scious, style-conscious young women. 


Chicago 
“400 N. Michigan Ave. 


inti -ScREENLAND UNIT anu 


45 WEST 45th. ST., NEW YORK CITY 


ad 


Los Angeles 
511 S. Alexandria St. 


made in employe earnings, up to a 
maximum of 10 per cent above the 
level when the plan was adopted. 
When this point is reached, the com. 
pany will again consider the question. 

On the other hand, if the cost of 
living decreases, adjustment will be 
made downward, though not below 
the standard of earnings in effect on 
adoption of the plan. All adjust. 
ments will be based on the index of 
the United States Department of 
Labor. 

The dividend of Perfect Circle 
Company, affecting employes at Ha- 
gerstown, New Castle and Tipton, 
Ind., is based on length of service. 
The range is from 5 per cent for sery- 
ice of from six months to one year, 
to 10 per cent for 20 years or more. 
The basis of the computation is the 
income received from the company 
from Dec. 31, 1935, to June 22, 1936. 

The average dividend to employes 
amounted to $37 and the largest re. 
ceived by any one was $125. Stock- 
holders in Perfect Circle received an 
extra dividend at the same time. 


Principle Is Sound 


“The board of directors believes 
that this method of profit-sharing 
combines sound business principles 
and a spirit of fairness to both em- 
ployes and stockholders,” said C. N. 
Teetor, president of the company. 

“It is a policy that they have long 
hoped might be put into effect. The 
responsibility for future bonuses rests 
squarely on the shoulders of every 
employe, whether he be machine op- 
erator, clerk or manager. 

“Normal wages and normal divi- 
dends will be paid when normal prof- 
its are made. Bonuses and extra di- 
vidends will be paid when extra prof- 
its are made and the money is not 
needed in the expansion or successful! 
operation of the business.” 


sete, Furniture 
for Hillman-Shane 


| San Marcos Hotel, Chandler, Ariz., 
|has appointed Hillman-Shane Adver- 
'tising Agency, Los Angeles, for a cam- 
paign in Fortune, Town and Country, 
| Vogue, and other magazines. News- 
| papers and direct mail will also be 
| used. 

| Grosfeld House, New York, furni- 
ture manufacturer, has appointed the 
agency for a Los Angeles campaign. 
| Newspapers and direct mail will be 


| used, 


Evanston Daily Sold 
| to Carl O. Skinrood 


| Daily News-Index, Evanston, II1., 
| has been sold by Merle Slane to Car! 
'O. Skinrood, Shorewood, Wis., and 
|/associates. Mr. Slane will serve in 
'an advisory capacity, devoting most 
|of his time to Publishers’ Equipment 
| Corporation, Chicago, of which he is 
| president. 
James H. Skewes, editor and pub- 
lisher of the Star, Meridian, Miss., 
| will be associated with Mr. Skinrood. 


| With Arndt Agency 


J. C. Robertson, formerly art direc- 
| tor of Proctor & Schwartz, Inc., and 

Proctor & Schwartz Electric Co., 
| Philadelphia, has joined the art de- 
|partment of John Falkner Arndt & 
| Co., Philadelphia. 


The business paper that 


“PACKAGED” 
A $200,000,000 MARKET 


@ Because dealers have been attracted 
to this fastest growing market from over 
thirty different fields, the cpigecees a 
scattered market until A HEAT 
and AIR CONDITIONING ps clitied yo 
as readers on the basis of this new in- 
terest. Where these dealers come from. 
how they operate, market potentials, dis- 
tribution policies—all this and more is con- 
tained in the just-released ‘‘The Automatic 
Heat and Air Conditioning Market.’’ You 
will want a copy. Ask for it on your busi- 
ness letterhead. 


Automatic Heat 


and 


e 4 


Air Conditioning 


1900 PRAIRIE AVENUE, CHICAGO 
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The case for NEWS-WEEK, as 
presented in the unvarnished 
testimony of NEWS-WEEK readers. 


“So far as I know, I have never missed a 
number of NEWS-WEEK since the begin- 
ning. I like it because it provides an easy 
way to learn what is going on in the world. 
Instead of being laborious reading, it is 
entertaining from beginning to end. It is 
crisp and smart, and there is a tang about 
it that is not attached to any other maga- 
zine of the kind that I know.” 
Alvan Macauley, President 
Packard Motor Car Company 


“I find NEWS-WEEK a most interesting 
publication. | read it from cover to cover 
each week. Incidentally, | have heard a num- 
ber of similar expressions from friends of 


mine.” Harvey D. Gibson 
President, Manufacturers Trust Co., N. Y. 


“L have very much enjoyed your magazine 

and feel that the frequent use of news 

photographs forms a very effective manner 

of bringing important events to the atten- 
tion of the reading public.” 

J. Edgar Hoover 

Director of F. B.L, Department of Justice 


“I read it thoroughly every week. To my 


EWS- 


AKE THE WITNESS -:- 


mind, NEWS-WEEK is of greatest service 
to anyone with little time to read news- 
papers in a leisurely way.” 

Hon. James A. Farley 


Postmaster-General 


“I find NEWS-WEEK a very comforting 


companion. It does not bore me nor annoy 
me, it does entertain and satisfy.” 

Charles D. Hilles 
Ex-Chairman, Republican Nat'l Committee 


“NEWS -WEEK has become a necessary 
part of my life.” 

General James G. Harbord 

Chairman of the Board, Radio Corp. 


of America 


“NEWS-WEEK covers neatly and accu- 
rately, without word wastage, all the salient 
facts of the news-story, and the pictures 
used to illustrate its pages are very often 
never in any other magazine. It is full of 
life and written in a terse, pungent style, 
I am a subscriber and have found the mag- 
azine valuable to me in my line of work.” 

Boake Carter, Radio News Commentator 


“I have been enjoying NEWS-WEEK im- 
mensely. It has been said that a picture is 
worth ten thousand words of description. I 
heartily agree with your emphasis on news- 
photographs.” Robert Williams 
Publisher The Morning Call, Paterson, N. J. 
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PRESENCE OF LADIES ADDS GLAMOR TO ANNUAL MEETING OF A. N. A. 
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Top row, left, Tom Dewart, New York Sun, and Chet Lang, General Electric, pair up for the golf tournament. Center, Marvin Harms, Premier-Pabst, tells Niles Trammell, N.B.C., how it should be done, while J. $. 
Atha, Folger Coffee, J. O. Carson, Heinz, and Joe Collins, Libby, register skepticism. Right, Glenn Griswold, Business Week, H. S. Gardner, the agercy man, and Harry Mercer, Armco, exchange amenities. 

Second row, left, Mrs. J. C. Taylor, of the Ethyl Gasoline Taylors, spies the cameraman, while Paul McElroy, also of Ethyl, reassures her; Mrs. A. D. Purvis is nonchalant and Mr. Taylor forgets his manners and points 
Center, a congenial group embracing Gifford R. Hart, and James De Cesare, Health Products; Perc S. Brown, National Oil; Mr. and Mrs. Wesley Combs, Wm. Esty & Co., and Mrs. Brown. Right, Stuart Peabody, Borden, 
concentrates, and Maurice Sanders, Lithographers Natl. Assn., watches and prays. 

Third row, left, reception-bound are Walter S. Rowe, Estate Stove, with Mrs. Rowe; H. W. Wiley, Curtis; Art Grove, Edison G-E, and Mrs. Charles Reynolds. Center, Milton Cross, This Week, talks it over with Jack 

Platt, of Kraft-Phenix, and Mrs. Platt. Right, John Benson being admired by the Welds, McCann-Erickson, and Mr. and Mrs. Willard Thorp, Dun & Bradstreet. 
Lower row, varying degrees of appreciation are registered by Norman Rose, Christian Science Monitor; Don Bridge, New York Times; Merrill C. Meigs, Chicago American; and Mr. and Mrs. J. B. Scarborough 
Crowell. Center, Mrs. Allan Brown, wife of the new chairman, receives congratulations from H. Ledyard Towle, Pittsburgh Plate Glass. Right, Paul West, A.N. A. president, smiles as Albert E. Haase explains 
Mrs. Haase, wwho doesn't believe it either, wwhile W. S. Townsend summons his analytical powers. 


0 


2 & ° A Le he spe 3 ee craig & eae E An ee ole Ga: Ae x 3 he ee : 4 ‘ fe i - ‘f ¥ a ; : 
Paint # eg were He rt : : P a aid 5 ne Sy ees ‘ , al i : ie ee oy 
4 ure : Z - _ % ripe = a i “ kay ' 
ee, inte a Whe. i lb che oad e 5 i é 
; : cn —_ 
i ee , . ” 
+4 a : * ae) ee le eee ree : = mt 
4 aie Si é ie ‘ 7. ares hats r Aa 2 aa ee . P ¥ 
ory — “—_— 5 ne * ak oe ewe. Lea Be a ey Ae “— 
ee oe gaa 43 eee: poy f° iy fo hee BP xt = 2 OR ok ham ee, eee a i Some we eat ‘ Say Ser 
Eee es, : | ay eee 7? eg Ca. =. aie Se ee * Te, se >. sai ar es - . , 
sie ae : > ie sen. ca eae ee . Ear . i ; ‘ Pes a, ‘ ae ; ean 4 3 
ale ere ie Ee ~~ aE i e ; , ~~ -.. As ws ee ort — | ° 4 4 . 
ea Fi a oo * : = a F —_ . ae , .  . 12 } ws a 
% i. ‘ me, ‘ ie ie ta F Le © «I 2 - " ai : aa ee ‘ ie 7 = * > e V*. 
3 ie i; = eg ‘ é ae —_ ‘ } , ee ’ 3 > + . 
; * . ney § ; : : , ia ~~ ai mane, ; : ‘ . f » 4 " ; ag 
, ‘ . . i ones Mle . .% vii ile { i, : oo = he € rz 
—- wae ST ‘A SS 4 ) Cs fe 
W < a : oa , a “4 —, af ail 
a a | \ git. r ) , ~) a = 
; . 2 N P “ 2 iesh eal * _ « \ = % “a ey ’ _— = ¥ 
: we; % oe - 5 4 =. : = “ ‘ Le ~ P 
‘ : 7 iF | ] ’ s~— <4] aa Py a . Page i JE ae _ 
F fs j @ xs ‘ = ae = ae wate , ai: 7 ‘ : 
¥ f .* Sw -~ + a 1 ; ietiissansions a 7 ae f ay Fie i ne 
- : ‘ ; Bi a | > ia ‘ ’ ae * wa ‘ oe e 
: y a ) ond, —_— , a ; ee 6 Namaig ae == 30 ss es 
me ’ ° J } . —/ Ee 2 3 es oa elie” > ‘i Hares 4 
ee ‘ : é : a es 4 io.) 2 . Tai *e “e as yee ‘i taneatd , Po a >; oo ae : a al 
; x 4 “ eek Ae 2" ae *. ; le »eee é cae =? =e ie “= it < ets due ‘ 
; < i ’ a 4 t Ses y “ Tid age = Sac ae hes Bae ‘. 
? +d ¥ o, : ‘ S ‘ “ ~ . f _ : & bs = + a om Se Ets vy oe pon 
x é Be : ‘ . Ve . ; Ks oo ——_ oe y Pe eae, — H lt “he ye Ses 
ie sag ; Fs, f a oi. eae Tan tT Lak ee eee “os ie - ony ae ; r, ay 5 ‘i | toe 7 : oe 1, : 
ind = “m : | ee r =a wh 4, eee - 2. J ; F Vs. a . oe <a : ky : 
as a , 7 “Os a ae < o pea ™ ae ‘es 2 ae > , 1 ge f % ace a; oF F ; La, “e ? ae . ra ‘ - 
ge apeat 4 _ ote i. Meer ge am fo ee ne. oi , s i + - , “ie al ¥ : he oF ct ~ ae - 
oar ee Z ‘. il a Pee. cs be! sa Anes si ie an * .. “ te - : : oe od =e oe — i ax? 5 se ce 7 et oe - 
Caer ce ee ¢- he ra Toate th a te ie « ORR. Zw 4 i se a “ 
& x si BRE, os. eae: i fons Pigne a © a es ee ee ‘ ee : - ° poe a sof” EP ce ; nA 
ie oe * oe i ae poe ee oe : i a = Re te  é fy . d ee sy 
& < At = lt a | SPREE ie has oe (Se eS Be , pe ee = ot * ee ees ae 2 | x st Bed fee oS = 
ae wer <= ig ae ciate = Sa open he % ae * : eh Se ra = <a Se eS ie ae yt ong _ 
5 ah SO i ‘ oe i ase en | eee % ~ mer Re ee ae me SP OE Sp Re ah ae . « FF ES ey Rt - 
ila ane is VE cl Meas se. Gee ~My we . * — 2S Ba -.._ ee 7 il 
See ek A: ee fee Pen Pa : oan = ee ie gh pe as ot = 
ee ap ih ~ ae og i ie ic ae) We. aso ; wt “ 4 = 
eh ‘ P Hg Se eM 4 a eee es a Bg esi ote 24 ' 
mete, te 3 ion » oe i Se ca iat By : ne See se ‘s., ES iieatees “S 
oe i “et fe . ; - _— * “> . hue .* % . ao . F Fea reeoy i il 
f a ™  *? * = Es Ee me 4 ‘ te p x : x 3 is weer et Ree Si : — 
; B 4 Y 7 bias ime? 4 ~" t ee 4 ae cana 3 * cop eo ety a, Sa “ tle on ee. © Me 
oe [ree 2 ee CU ’ ; ee. a ss Are ill ee Oe gy 
SS BaD ae re — oA s z —. 2 Spee Mad ok pe th aes _ ed “Saeey a, 
Bt Pe eS, SF, Rae ee ee. Re s4 * 3G 7 “Se, ip * fh oy ee yee La w : Tea . 
f + ee 4 : ay Ue ae iS ee tie en? ee eee Cte tre La , Sas 
CE ee aie ee 5. pe OE of <e eS ae ae one. pe te 7 ‘oa ¥ : srs SC) SOE ete eat ste be 4 we e ‘ ‘ 
ee ee oe i hee cme ya wr pine a Gee DOR ar ; .- " HE Cola epee a a é ’ 
Sagan nee ae ee ines, ph ee sree ee a. ee ners: 7. ; Re ie ta er ee ime eee 
* ae ree: get : elie a a eee a earne a 2 i ee ea hh i ~ae ac. eh ee a 
da tae ta ‘ ie ee eaese heey PX, he Spy ror Speed Bier: 3) Be ea le oe Ae ee eee eee reer) = F ra ade ny 
rea om ie de: wy ts ‘emer ae ab oi nae. sles fee. Oe ee. BE) Seen rl eee eee % ee Reece an eee ve ie y 
Pines As as : owe _ =. tig ge ee eh wee. ote . > rk ieee oes eh Pr eee ie Oe Wi cea ea 
\ # Vest reer Pde ee 5% ee xy? a ey sd “~ "Me wey . ‘s ie =e Ayes a, 2am “3 * ; $ 5 pee tem a Ag Ben ¥ en ae eee ‘ ns ae ah! Ae ee ee: ‘ 
eat a it Nae 4 ‘ ea A. (ill <> — ‘ '% SNES Semen her scan Se, bo aa Pre 3 
Be eG eee : a heal oe . Wey ee a Se Phe é. ia MO SERS Ny ana ea ae Pr et ar Sree 
a : ce i ns : phe Ie 4 7 A es | oe si i ee Bice ea ay een ee eo ance Bere) us i a 
eo, "eed i ; ¢ Rr : ast eS eee ees i cae.  <— all ag ‘ i - a =a 2 eee 6 case ta TS ae . Pee: 
Ne aoe go the a cag pa ‘ ° 3 ‘eg ee PAR ae. ees. FS eae eer ae ee , : 
Ta ery, } oes hiv oe ee EM a fe Se, See ey , © ap Gen Se. Sa Mr 
een ot sie 3 i PERCE: ‘Hig oN aes ee v4 : ‘ ~ ee, Fe, “og ’ : _—— \ Oe a =) 
5 Rae oe rf . oF | - 4 4 By 4 re PE. ee 4 Bes ad s ‘ eee ioe hi “ : ‘ se * oa 
3 oe we oe «|. a 2s oy 2 ww? @ : Vn 
di a a q : | Bee i { ,43 ; ries pare: £ , te o P eS ets CP ie Gee 
aps : i ee 4 ek FP — y il Be pie? be a wt Be * kas oo ee >. a 
staat ay : a a - ‘ Lie : SS ea Satine as ba » — on! ie x ‘4 > F ~. ie  F Bec: See ee ess 
1 ae he 44 } ) AP Ee las hd Pct er he (Ee oe ee : 
Beg ee . ee: = . Fi ‘ F : 4: OU CU aS " cE oe | ee a ; 
ee eae a. a ihe a {ee ‘ | an Sans al a= = ; 
eat a Earp sey trig + Ae > | G. hd ae ve (eee sa : : o are , =. f x | es eS = ~ a . Ree Sk ee ae 
ee a j ion st TO ic” ; = Pe = : i < Baer : : eoet See eee: ry pes SS oe eo ee 
a oe 7 ee : —l—F———_ ae =. i a be a pelea - is the og) ts NO a4 a 
BOS Se eae a i C—O ce he ’ . 4 Bie iy let i [es ae ee Ne CS ie Se Ne eg ba 2 
ee ss F : Ba Sie ' pate ; ‘ C4 ae a: es ee oy — pes 
ee TS y te. . ae RS dere ee : > — ae. ee Nigh E> a ere 
siecle = Zz \Q ma : a F. — | q Ses i oe ss .? Sek 
el a net i oe j 2% ‘a ’ : = : eee SE : gage he a ee CP ee 
eo" see ee Tie rae , » ‘ee 5 “ 5 ‘ ee oo Ry Re F, ete ee ee 2 ; z 
ee See Dee ae ‘ Ral ge ae. eS ee > jo. ‘ » | - Ry eee ra * i ee : d ; 
a s ; od 5 ees rc i “i i x hla ot ko -—-? eI i. gs ee A Me. : 
aoe ae a ' i hoc ; , hii a ale ON Mad be es REVO at at 8 ee ome oN Se Pe ey Bi. See 
—— 2 Zz co. 18 es i ; . — e re a ae sj 
A el aaron oe 4 , “— , é Suter i. - » 
oat es ada Sot MOEN : >. ~ cy Ea “— . Si ON : f 
Paes: _- 4 % . =, * fa 2 : ; : ecco ca " ee : e 
. ; se + rs ey &, Bnet a : PERS 
‘saa i : .° = Gar e ¢ — a a ‘ ‘ Meee Se 
am ee ah A * * ‘ 2 ae & 4 : epee : ay <= Gee — eo Se i F Suess ee 
ak ae te. ah ie a eS ee =. ee -_ Ee 
re a f oe ‘ *. = a aes Bis ' & re Se eae Sor ea oe a ae ee 
ieee. asia Vy sd ’ c ‘ Pan * , . eee ae tiie ce 8; ‘ Bee 3 Ser oR SR ERE SSS Aa ee gee os ne ong 
caplet eee a . a Ak .) ar ' ; ‘ | eee ae Os See ae 
SOR? agit ji Gren oe a _. “> ath oe ; — : it FEE raed ES Fees ee 
2s amma . a “d te oe : ; ae Pk ean) 
i aie ae ee — i * 4 is eh see eerie 
Feira os a ae : oe aS 3 “4 i sete i cee te ary. 
i eg ion | a Aaa s ge gies. : Sh. win eo US ae 
abe e P ee cS he te ae ¥ 
: ba gies ee P . ; pres ” és a ae Abie «"% ° au 4 3 aig or ; i lle ae ee renee ia a 
ba Grete ior ie es “i ‘ r , igeogetee oat a aan Wee eS / iii ‘ Be tnt gilts al ore. See ge : io. ae ies seis a q 
ee Le a 2 rE Jee red Mie is tae nee Sees as (aes ake ‘ as ~ ine! a ; ert 5 os eo ae EES (ss See Cae ahaa ; 
reg A eae a Sam ) eer Sot keene ees et " : By aU ereneaeens cat i : oe aes ae fai Slee ia Oo ge or eee 2 ert nies . a 
sAtecene ic <ge 2 i Rigs os ametint acl aire ami a a ie SM cis a a ro my aha # Pee. ee a io 5 el i so 
eS Oe ae : P Ci eee ees i ee a Fe. ee ys ‘ Ba: i i F Mca ies | Tea oo — 
ee hath Bes: " * ES "A — ies = een , ! : : i : +. oe a mee : 3 a ae [ e one ie ‘as aa et ey i 
eo ee era ae ie ‘ 4 eck rood 4 iP } ; Mini = sf Vee ae ye paetnas | —¥ ft Pa hs a gore 7 - 4 a se a sg fer 
Brrr meee ve ‘1 4 + a ed ie -) @& a “ eee ‘ in 2 Re 
ei ae eae eed vi ie ise oe Gs ee cua r ; ; a ssid eed oe ha ‘ a 
rf Ba 7 , ; toc ap aa hee . i hee co digi dell q a y ms ae 4 si e Ps a 
a rage a =«=|06 ae ee > “ey . “ — - f ee. 
<. “a : : i eee ae . 7 i . " fir be) : ee By woh ft nS , ¥ , a. + S 5 j : : Secs ? 
ze ee rapt 1 Bist: r ee * re Wes te ae. * a . ; ie : ecg oon = f 
We " Pacer aes ‘ te ‘ s Toa ry PS cig : a Pe i Soe nate oe <4 or * *y & E bls : 
ie > Siam ith d * : PF ne aN : Sy ge s ae aes i i eg Ps a : i : : Sy OA 3 
ae : 4 : a i i " My s e *Y ie oe bn ee * _* se “ es ‘4 oo Lah ooh . r sata 
Bo yu namices ; Saabs x * Rake Pie Pe $8 yi: = 3 me 3 Lie a j ' a ee Sh ede OM " . oly Rane pe te os ore ' 
Saget 7 ne MeN RIE i ne 9) Ca) Smee * - : ) bs eae cay = ghee RS pei ca be = Fe é a jee 
3 - a " E \e % 2 i “ re A be 5 wet z ae . 
: ag ‘>, ea ot: , ae a * F ma 2 S| a 4 oe waa 
= Riad i a ra \ ae am eae i 4 esas q ta “ Pa ; a “ a A spat, ors 
‘ a Peers ‘ ig. ae « = 44 ia Sa : AY. ee : bes ef zs ae ae % 3 § i es 
: : 3 MEY We ¢.: rf a i eee res & Se age a2 ? a ee at ‘ : 4 f 
. ate ‘sana eae il 2 Fie . Bete i! i ee so aot a : 2 eee ce OM get) 3 ar. : : 
: es Z cee a : ee ae . 3 Cee: - . ae ey ake a “ey 2 Ae Foor +i ye Ne Reo ange >! a“ “ A z : 
es , eget ; 21 ae eg On ed m4 ce ay oe . : SRR ee % é * ae ong if oe Ge neg - < & 
2 eo \ a : sey cy ae Mi. eee 2) ee Ce  # . , . * ail a : “ee . re aa esse 2 ce 
fia es Sra nl, BT pte ed med es Be i » 4 Ror aa iS . < py an Sousa se " ee = ee 
as ICY a Sa tise ca: - 3 ‘ pes site ee e = E Pag a i es a a & coal F} Se ’ f 
oe eae ee ae Ee | Rae , ae “eee bi RSG hdl 
; a a oe gin = Ia: ae) eee —s a See. ert e 
q ere Lagi “ae Pes * Sage v7 ee a a ee — 
¥ : decom ai ie EE ee ee Re SO ian de . + ey eee. oe eae < Se 4 ON. pease a eee 
eget ale ie OT po ee ee ok os WEPIE i os a ote ee ae 
nye Sele eae Renee aE MCR Trp RSL: Fels Se Se ae So eee eee ' Bien bee | PER. GS ORE ate SE be he ar Se Mg gee gS : 
Bi tts A Saas ts Saale Sas 3 EES Cees » Pidmoeni , . ie a oN Aes = 
iy ce AM ais Aca Sai “ee waa: ae Be — A Bn tae ge 
be : ae pare a ae rs a ‘ “a | SL Siete ay | ) ae So eee 9 oe ee 
AS at ent att a. in Bee ih pl ahaa F POM are yeh anes i RT Ria a8 as bg gs ’ ; ha eter cae Be ae 3 ‘ é CS a ee 
fog PgR ate A BOT ee Sea a eT fe) ess Wie NS , Pras 10 tLe rn . Rp Scat ’ FNS rene a > MALE Be eae : 
oe Oy eee ee eer renee : Fe re ee fig, AS rant aa zie Bs Gee pe : ei hrs ee oer Beets i PY a 
ae Gis he ne Pen ede an Ce Rees oe ae Ee Mee ia or rae ds 8 ‘ qe <a a E'S 2 PRE 
er Se gees oe A aes ayer te Te bere Rin eater eee Tee ee 2 sab _ t _ eh a eS Ip He $ ; 
i onan ee i ares det 3. YN i ee mies 
ava aie ee ge jo La a : pee 
See ie eae i Oe a er ar ic“ Saas - 25. oe jee 
ht et or ie 4 e Ae lacs ia cui eee J 4 ae a on ie wa : a = B tear a sy ate id fat sh ae : 
ihe eh tan we fa a ces Foo ae Ree Wee. oe (naar ie. # Biers ‘ orice d PE ok ; Z ; 
pares ONT At ge AF wai J he cate, es aa SES eae go Te See 3 Dee ‘ as te a ’ “3 , 
gage. ea RY . ae ee : a ak. ALS ce! 3 = oth : es ee % 3 
Poe Faia on oe i ae _ v . ae ee p a eee eee r Fe achat ek ae ic eee os ae . 3 nm ‘ 
et a fir ‘a iy g ; eee ings \ a ea sa SS : i : = ean ts * ies % il r : io o : 
Be Be 9 \ q . « Al g we Be ci a ie - Peeks 6 a ‘ \ | a SF es Bares Coe a ie habe <.. Ba e i , : & 
ie eg ie > ail ‘wae Eee Seren eee Pras’ Sei, vi agg ee foe On ' Se : 
ras ier bees “Se 7738 5 ee ee . ‘Rae a a ees a) ee er : ates oe . % cae. ¥ ” ®% +e 
SESE Be * a Ly) 2 eRe F | ; eee a A ey ei 4 iy : ir? . > Fede age Rise m = Siete, oe, , 7 : - 
= ihe ogee \ is ae 4 mo air cad ve ? i . at 
Rabies pes He : ‘ OR ER oe a ee i ‘ 5 eo, os es pes oa : : aia : 
bathe epee aoe i pete a . H a fae ce Ee ar me ¥ st ie ee 7 eo 7 oh re . Ge ae 
fc ote ne 4 ue > é ‘ a ‘y wy: - ee ~ ne oe ek “ Be ; s iL ‘ . i “aa ee y 
ie Te tae t *) wee. ‘ oe 7 = "ayil ‘ es Sai eg tas : Sa te & ' ey ee as 
per \ eS; Pe ; a. a cai yan il tae ——s oy ; ~~ > - . * 
ras ss ti yc tar it : * ay ~ pie : 7 od n ey eS ae * : F at ee 7 F. : - oh re 
ee ea eee eg . ; a ™, 7 ms eee | ; E ; ‘ ve = ‘ x : . ; _ : : . a _ 
ee a a A tes - " 5 ] , ahs *, . ig ie é ee A & 4 ms 
a: .} : : % , . “ ; ba} . 4 a. : aE - 
oe ae .) y 2: : a i ie = 7 co oe . “He 
a ae a ‘uae * ; ; 4 an . 3 2 
=e ee i sm y Pig: ee » ms 
Pe . bag j a ia a * . 4 . 
Si ee Ne? oh vt 4 % ara a Rh : : 
oS oe - J i y ca 7 73 z BY roe 
Wren os 2 a , ; fish kad ; i a ~ ; fs : Pay, ; as 
Roa oy alge eet etka aie sk i - . \ = 7. hes a ; ¥* 
aia “i ci Gr: 7 Side a ee ‘ Sirs FA , i p Pas +e 7 < i 7 . # SY s 7 
ee Per es) ite : : : ‘Bes ae ey Fite aA OY ee ae 
it a tila Pe int ’ 3 ; oe ae. 2 Tie moe : : . . hy pee al i Bet 
oe entice ica ed ea a A | o ee ean eae A pees a a ea : ae: 
ite ace pomenemi ear eat Mee ee 4 y er Riga 3 7 = ee i a < me > aa 
Sp ol i pees Oa re a apye ™ one er ca. wee on. Se ay se tay 7 # 4 ‘ — - 
are, eran t <i ar j Tae te ; £ ‘ ee a ry ape : 5 ; 
Borat - OO 8 Te 4 aia a Jit i i Seay 
2S OE es es i ee eee ag re a Cae, Soma PY a. ae a bea a FT : m 
“ biteaaish ecole sta ‘air we ea ale a. en : : ae oe os: =e - v5), oe pei reat ; é ‘ ; . 
ISS 2 aes wr >: er eae Se ee eee pes pag Tee en Lita é ue ey = fe ye ay + 
ee iene ee ae rae oa XX . E So eC oan Ce ee, See i Fk a : cape 
ph Soe, ee aa a rsa! - oS her a a % : : ; , $ 
es cia ick ee ee 7 aT cS eae ae pee: . ; Pe . . ’ ‘ 
2 eee ves ao ae om 2 ne a ee a ms 
Poe Soe mk pi gs Hf A 
ieee mee Bet a me 
Re ee a ; 
Da asia 52” : 
Rob cet 7" <a i 
Back. e 
MMC ice tot aod A aa 
el. ee ee 
ee Ngee) 
pole eee 
SOM es = 
Pager ea 
4% 
a 
= a, 
ee A en 
Sieerkige, Ky ear 
Sete aad ieee 0 
Laan e Be ee 
pe Pecan age 
Be hea cher ose 
i al a li 
eae tao ca 
(ee GR ane ae 
ass ae raat 
BS GE ct ape. oo 
GY ieee ee ok 
Ae hae cet ke ae ne 
a aD fe #15. pera 
al, oe : } U - \ , : ‘ . pe: pp tee re le SORE ER air Case Peas tas gt gee hee Sia ak Coe cg a a Ree ia: Fas) at i = Pg dene 
a : MEER . : EET Y 7 BS Beat wie tee Ut i ae aa COR et Sa Bo al seers ae ae Ft ay Se aches ies ee PE Ae ne wes ene ek “aed Meme ram ear DE OaEKU Prisera Sat “Shes age ae Wage eae 
WER ome ates! ” f ‘ . A yt ee OES AE fOr aa ets te he ec Ne ere ee Ae TY creat LE hn Sele OMEN en ins ee a Spree hss “SPE pen Cen en eed Tae epee age tips nin peat Se ee es ee are Sievers tet 
i eae Sapa Uh A fe ee nee peeeees amcpe Felling si a tN OS a ce a ieee gu Mar eho eid, Lohr oe mem eee Bays skh Ce eee Pan ey SEC Dees “oR i pe te eat metho tide om ’ . eed 
CF iy begin WUE Oe ol top ene Fein ee 27 ty, hse a ec os 5 Pics Mae eeeS Pr aN emf a a ‘ Ce, aa ? 7 D “Pa Eee ies = ; ‘ t : Noe Be ¢ % i 


ile J. $. 


d points. 
, Borden, 


vith Jack 


rborough. 
plains to 


October 19, 1936 


ADVERTISING AGE 


27 


—— —— — 


L pe wOte THAN A GOOD TRANSFORMER 


TO BUILD A GOOD NEON SIGN 


Gathered here on the sign maker's work bench are 
the vital ingredients of a luminous tube sign. To the 
layman, just a miscellaneous collection of electrical 
equipment and glass tubing— yet from these units of 
equipment will be fabricated a sign that will eventu- 
ally blaze your name and your message through the 
night to thousands of consumers, during their impres- 


sionable, leisure hours. 


In the hands of skilled artisans, where signs are 
“built up” to an exacting standard, rather than “down” 


to a price, these commonplace materials are made to 


SOLA Lewéincus Jube TRANSFORMERS 


co M PAN Y 
cH IT CA G O 
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produce miracles of light— powerful, irresistible sales 
messages that identify your product, your place of 


business or your point-of-sale outlets. 


Needless to say, an advertising medium that must 
shoulder such an important task must be built to function 
day after day, night after night, without costly interrup- 
tions of your sales story, due to faulty construction or 
equipment. Dependable materials are vital—even in the 
hands of skilled artisans—and not the least of these is the 
transformer. That is why you will find Sola, the preferred 


transformer, in most plants where good signs are built. 
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ee 


Registration at 
A.N.A. Convention 
at White Sulphur 


(Continued from Page 22) 


Dudley, Chester, Jr., Benton & 
Bowles, Inc. 
Duke, F. D., News-Week, Inc. 


Odell, Eliott D., Topics Publishing 


Co 


Orr, Robert W., Lennen & Mitchell, 


Inc. 


Parish, Howard, Washington Daily 


News. 


Shepherd, B. Morgan, Agricultural 


Publishers Assn. 


Payne, H. J., Associated Business 


Papers. 


Quinn, R. H., Cincinnati Enquirer. 
Rambeau, W., Station WOR, Wm. G. 


Rambeau Co. 


Randolph, E. H., Paul Block & As- 


Earls, W. F., Vocafilm Corporation. | sociates, 
Elder, Robert F., Mass. Institute of Rees, Chas. C., Curtis Publishing 
Technology. Co 


Ellmaker, Lee, Woman’s World. 


Reynolds, C., Street & Smith. 


Engel, L. J., Einson-Freeman. Rheinstrom, C., True Story. 

Fahrendorf, P. M., Jewelers Circu- Robbins, E. L., Street & Smith. 
lar-Keystone., Robinson, W. E., New York Herald 

Fernald, L. D., Farm Journal. Tribune. 

Forbes, W. S., Jr., Forbes Litho. Rose, Norman §&., Christian Science 
Mfg. Co. Monitor. 

Forker, Eugene, Today. cere Rubel, R. L., John B. Woodward, 

Fuller, C. W., Fawcett Publications. | yy, 


Fulton, Kerwin H., Outdoor Adver- 


tising, Inc. 

Gamble, E. Ross, Leo Burnett Co., 
Chicago. 

Gardner, Edward H., Morse Inter- 
national, Inc. 


Gardner, H. S., Gardner Adv. Co. 

Gellatly, Wm. B., Bamberger Broad- 
casting Service. 

Gillespie, Fred H., Pictorial Review. 

Gonda, F. D., Einson-Freeman Co., 
ne. 

: Grace, H. E., Charleston Gazette. 
Griswold, Glenn, Business Week. 
Grumbine, Evalyn E., Rand, Mc- 

Nally & Co. 

Haase, Albert E., Roger, 

Stillson. 

Hands, George H., Woman’s World. 
Hanlon, Walter, Macfadden Women’s 

Group. 

Harris, A. E., Guger Litho. Co. 
Healy, Carleton, Fletcher & Ellis. 
Healy, Fred A., Curtis Publishing 


Kellogg 


ag George J., The Parents’ Maga- 
eine, 

Henry, Fred J., Dell Publishing Co. 

Hofsoor, Emil, Ketchum, MacLeod 
& Grove. 

Holt, Stanley W., Wm. Esty & Co. 

Hooley, J. D., Crowell Publishing 
Co. 

Hooper, C. E., Clark-Hooper, Inc. 

Hoye, Stephen R., Fortune. 

Hoyt, Winthrop, Charles W. Hoyt 
Co., Inc. 

Huber, Erwin, Baltimore News Post. 

Hurd, Franklin B., Providence Jour- 
nal. 

Irish, V. B., Central Outdoor Adv. 
Co. 
Jackson, John N., Bureau of Adv., 
A. NP. A 

James, E. P. H., National Broad- 
casting Co. 

Jennings, Stanton, Progressive Grocer. 

Kahn, H. Kastor, H. W. Kastor & 
Sons Adv. Co. : 

Kendall, F. C., Advertising € Selling. 

Kennedy, Harold C., Redbook. 

Kobak, Edgar, Lord & Thomas. 

Leberman, Palmer K., Family Circle. 

Leininger, A. R., The Parents’ Maga- 
zine. 

Leisch, F. K., A. C. Nielsen Co. 

Louis, John J., Needham, Louis & 
Brorby. 

Mace, Frank W., Lambert Feasley, 
Inc. 

Maxwell, Clair, Time, Inc. 

MacHarg, M., McCall Company. 

McClure, Vinton H., W. S. Hill Co. 

McGivena, L. E., New York News. 

McHugh, J. H., Hearst Magazines. 

Meigs, Merrill C., Chicago American, 

Meredith, E. T., Meredith Publish- 
ing Co. 

Messinger, W. M., Fawcett Publica- 
tions. 

Mills, Dwight M., Kenyon & Eck- 
harat. 


Ryan, T. L. L., Pedlar & Ryan. 


Saunders, 
Natl. Assn. 

Scarborough, J. B., Crowell Pub. Co. 

Schryver, H. G., Lorenzen and 
Thompson, Inc. 

Shubart, Harry E., ADVERTISING AGE. 

Shutt, G. P., Architectural Forum. 

Smith, Everett, Liberty. 

Smith, Frank J., John P. Smith 
Company. 

Smith, John E., McCall Co. 

Soule, Frank F., Conde Nast Pub- 
lishing Co. 

Spargo, W. C., The American Weekly. 

Spoerl, A. J., Cramer Krasselt Co. 


Maurice, Lithographers 


Steele, Herbert M., Scripps-Howard 
Newspapers. 
Stockdale, Arthur N., Home Arts- 
Needlecraft. 


Sutphin, Edwin A., New York Sun. 

Taylor, Douglas, Printers’ Ink. 

Timmerman, E. W., Good Housekeep- 
ing. 

Tingle, Leonard, Progressive Grocer. 

Trammell, Niles, National Broad- 
casting Co, 


Trier, Ralph, New York Theatre 
Program Corporation. e 

Tyler, J. S., Advertising € Selling. 

Warman, Bryan, United States Adv. 
Corporation. 

Welch, J. A., Crowell Publishing Co. 

Wertz, Frederick L., Window Adv., 


ne. 
Whitlock, Victor, United States News. 
Whitney, Charles E., Conde Nast 
Publications. 
Whitney, Richard T., Redbook. 
Wilds, Walder, Blackman Adv., Inc. 
Wiley, H. W., Curtis Publishing Co. 
Wise, Harold A., Liberty. 
Witmer, Roy C., National 
casting Co, 
Wilson, Earl M., Delineator. 
Wyman, Phillip, McCall Co. 
Zach, Philip, Capper Publications. 


White Heads Studio 


Harvey White has been named head 
photographic illustrator of Donahue 


Broad- 


Studios, Inc., New York. 


| 1936 


—— 


Grinton to Speak 


Harry M. Grinton, general map. 
ager of the Eastern district of Me. 
Graw Hill Publishing Co., New York, 
will discuss “Merchandising Adver. 
tising to the Executive Side of 
Business” at the meeting of the 
Buffalo League of Advertising Women 
Oct. 21. The League has taken a 
membership room in the Town Club 
and will hold all evening meetings 
there. 


Two Appoint Kupsick 

Agash Refining Corporation, Brook. 
lyn, “Italian Cook” salad oil, has 
appointed Kupsick Advertising 
Agency, New York. Newspapers and 
radio will be used. The same agency 
has also been named by Birger 
Lagerlof, Inc., New York, importer 
and wholesaler of wines and liquors. 


arm Incomes High in 


This Year’s Yields 
Hay, Pears, Corn and 


{Hay yielded 2.1 tons per acre in 
Pacific Northwest in 1936 


i, 4‘ 
eS 


Montgomery, Paul, McGraw - Hill 
Publishing Co. 

Moore, J. Howard, Advertising € Sell- 
ing. 

Morton, Henry, Morion Advertising 
Co. 
Muir, Malcolm, 
lishing Co. 

Mullen, W. H., Crowell Publishing | 
Co. | 

Murphy, W. B., A. C. Nielsen Co. 


McGraw-Hill Pub- | 


Newbold, F., Washington Hvening 
Northrup, Lorry R., Charles Daniel 
Frey Co. 


| 
| 
Star. | 
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EVEREADY 


TRADE MARK 


—a name that has always stood 
for the best in its line 

—a name that has a powerful 
pull when used as a premium. 


“EVEREADY” 
FLASHLIGHTS 


as premiums, can sell your products, too! 
NATIONAL CARBON COMPANY, INC. 


P. O. Box 600, Grand Central 
Station, New York City 


/i0 nation’s hops 


/7 nation’s wheat 


a 


/, 


L/ 
i2 


In 1936 
Washington, Idaho, 


Oregon are Producing 


2 nation’s fresh prunes 
nation’s commercial apples 


nation’s pears 


1933 


nation’s potatoes 
/10 nation’s hay 


nation’s onions 


ALSO HUGE QUANTITIES OF 
OTHER CROPS, LIVE STOCK AND 
DAIRY PRODUCE 


idan Re eee) 


Output. 


Crops at 


Throughout the 1936 growing season rainfall 
in Washington, Idaho and Oregon averaged from 
100% to 125% of normal according to records of 
the United States weather bureau. 


This abundant precipitation combined with 
widespread practice of irrigation enabled Pacific 
Northwest farmers in 1936 to produce a tremen- 
dous proportion of the nation’s farm wealth; and 
to benefit materially from the sharp rise in prices 
for almost all farm crops. 


U. S. Department of Agriculture estimates be- 
low show the output of wheat, oats, corn, hay, po- 
tatoes, pears and cherries ahead of the big 1935 


production. 
Production 
August 1, 1936 Production 
Estimate 1935 
UE cinder 3,995,000 Bu. 3,692,000 Bu. 
1936 yields of po-| All Wheat... 88,060,000 Bu. 80,731,000 Bu. 
tatoes in Washe| Oats -.........:.:.ccccecee-- 23,968,000 Bu. 23,499,000 Bu. 
. I eiicesicccesutacas 4 
ington, Idaho, ey 8,506,000 Bu. 8,961,000 Bu. 
All Tame Hay............ 6,136,000 Tons 5,385,000 Tons 
Oregon,179'4 Bu.| p 
IES: 36,495,000 Bu. 35,950,000 Bu. 
per acre Apples, Commercial..25,100,000 Bu. 27,293,000 Bu. 


» > 2 a} + 


Washington, Idaho 


one-seventh of U. S. wheat in 1936 


and Oregon produced 


The Paeifie North 


The Washington Farmer — The 


Advertising Representatives —-ASSOCIATED 


General Offices 


State Offices 
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Suppression of 
Anti- Margarine 
Booklet Asked 


Washington, D. C., Oct. 15.—The 
National Association of Margarine 
Manufacturers, Columbus, O., has 
filed with the Federal Trade Commis- 
sion a complaint against the Na- 
tional Cooperative Milk Producers 
Federation, of Washington, D. C. 
The complaint is directed specifically 
against alleged untruthful allegations 
concerning margarine and the marga- 
rine industry, contained in a booklet 
entitled “The Farmer Looks at the 
Oleomargarine Picture,” written by 


Secretary Holman and distributed by 
the Federation. 

The margarine association asserts 
that this booklet contains “false, un- 
true and deceptive statements having 
the tendency and capacity to mislead 
and deceive purchasers and prospec- 
tive purchasers of margarine and, 
therefore, constitutes an unfair trade 
practice.” 

The complaint is supported by a 
detailed denial of statements, made 
in the booklet, such as that “butter 
is clearly superior to this substitute 
product as a food”; that “oleomar- 
garine is sold as a substitute for but- 
ter’; that “oleomargarine acts as a 
permanent anchor on the butter price 
level of this country,” that the dairy 
farmers of this country furnish a 
market for cottonseed products “ten 


times the net value of the oleomar- 
garine market’; that oleomargarine 
and the oleomargarine industry “do 
not pay a just share of taxes”; and 
that margarine should be taxed to 
insure fair competition with butter. 

All of these statements, it is al- 
leged, are designed to prejudice farm 
groups and the general public against 
margarine. The National Association 
of Margarine Manufacturers requests 
the Federal Trade Commission to 
take appropriate action against the 
author and publishers of the booklet 
and to prohibit its further publica- 
tion and circulation. 


Republicans Appoint 
Bass-Luckoff, Inc., Detroit, has been 
appointed by Michigan Republican 
State Central Committee. 


Harris Soap and 
Hygrade Co-operate 
Harris Soap Co., Buffalo, N. Y., has 
tied up with Hygrade Petroleum Co., 
Buffalo, in a premium distribution 


offer. 
A Revere copper skillet is being 


‘offered for four box tops from Harris 


Oxygen Soap Flakes and 79 cents in 
cash, the skillets being displayed and 
distributed in 100 Hygrade Gulf gas- 
oline stations in the Buffalo area. 


Lucas to Pohlman 


E. K. Lucas has resigned as adver- 
tising manager of National Enamel- 
ing and Stamping Co., Milwaukee, ef- 
fective Nov. 30, to join Pohlman Stu- 
dios, Milwaukee commercial photog- 
raphers, as vice-president in charge 
of sales. 


= 


Washington, 


of Wheat 


Potatoes Ahead of 
Production of All 
High Level 


Production 
August 1, 1936 Production 
Estimate 1935 

OI oiccncctsineiionnamsice 8,669,000 Bu. 8,477,000 Bu. 
CE oi ees 1,290,000 Sacks 1,710,000 Sacks 
WI Gist itivieeicens 15,856,000 Lbs. 36,706,000 Lbs. 
Cheese 2 30,790 Tons 29,524 Tons 
Prunes (Fresh) .......... 66,000 Tons 68,900 Tons 
WRI hicicntecereniegrncs 42,082,000 Lbs. 44,811,000 Lbs. 


Even when rainfall throughout the nation is 
normal, farm incomes in Washington, Idaho, Ore- 
gon are far ahead of the U. S. farm average; for 
12 years in succession, 1924 to 1935 inclusive, Pa- 
cific Northwest farm incomes have averaged 49% 
to 687% ahead of the nation’s farm average. The 
1936 farm output of this favored area will have a *. 
value of more than $300,000,000. a 


You can sell your merchandise in this fortunate 
and prosperous field by means of an advertising 
campaign in The Washington Farmer, The Idaho 
Farmer and The Oregon Farmer whose localized 
home state service gives them real influence in over 
100,000 farm homes in their states. 


PPA te, ae 
Hale tee 
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and Oats, 


Corn yields have been heavy in 
Washington, Idaho and Oregon 


in 1936 


1936 yields of 
pears in Pacific 
Northwest are 
over double U. S. 
average 


+* PA 


1936 output of oats in Pacifi 
ahead of 1935 


Northwest is 


west Farm Trio 


Idaho Farmer —The Oregon Farmer 


Spokane, Washington 
Seattle, Portland, Boise 


FARM PAPERS—Chicago - New York - San Francisco 


59% 
61% 
69% 
79% 
83% 


109% 


124% 


300% 


In 1936 
Washington, Idaho, 
Oregon are Yielding 


More Onions Per Acre 
More Oats Per Acre 
More Barley Per Acre 
More Hay Per Acre 
More Potatoes Per Acre 
More Pears Per Tree 


More Spring Wheat 
Per Acre 


More Apples Per Tree 


THAN NATION AS A WHOLE 


GUESSES, BUT 
DOUBTS VALUE 


White Sulphur Springs, W. Va., 
Oct. 12.—In spite of his insistence 
that his “horseback” opinions are 
of little value, interpretation of the 
Robinson-Patman Act now lying 
with the Federal Trade Commission 
and the courts, the co-author of 
the law was besieged with ques- 
tions by members of the Associa- 
tion of National Advertisers Satur- 
day. 

Representative Patman was aided 
in the inquisition by Willard L. 
Thorp, of Dun & Bradstreet, for- 
mer director of the Bureau of For- 
eign and Domestic Commerce. Har- 
old B. Thomas, Centaur Company, 
directed the discussion period, dur- 
ing which both prepared and infor- 
mal questions were hurled at the 
Congressman. 

Confirming the report that he will 
introduce a bill outlawing retailing 
by manufacturers, Congressman 
Patman also said that an enabling 
bill, patterned after the modern 
Fair Trade Act of California, will 
be introduced in Congress to sup- 
port the Robinson-Patman Act. 


Basis of Law 


Mr. Patman emphasized the fact 
that his now famous law was de- 
signed to eliminate unfair advan- 
tages enjoyed by some retailers 
over others and asserted that the 
manufacturer who practices’. the 
square deal has nothing to fear. 

Patman also expressed the opin- 
ion that retailers are bordering on 
“racketeering” in sale of display 
space. He took the view that they 
have as much of a stake as the 
manufacturer in the sale of goods 
and should operate on that basis. 

One interesting opinion covered 
handling of coupons, Patman taking 
the view that if they are referred 
to dealers, distribution must be on 
the basis of buying power. If Deal- 
er A does ten times the business 
of Dealer B, he is entitled to ten 
times as many coupons. 


Wine Producers to 
Air Election Results 


Bisceglia Brothers Corporation, St. 
Helena, Calif., producer of Greystone 
wine, will sponsor a Pennsylvania 
state-wide broadcast on election re- 
turns Nov. 3, lasting 14 hours. Sta- 
tions to be used are WIP and WFIL, 
Philadelphia; WLEU, Erie; WJAS, 
Pittsburgh; WHP, Harrisburg and 
WBRE, Wilkes-Barre. 

The Philadelphia office of Erwin, 
Wasey & Co. is in charge, with J. M. 
Korn as account executive. 


Spot for Remington 


Remington Rand, Inc., Buffalo, has 
appointed Armand S. Weill Co. Inc., 


‘| Buffalo, for spot radio announce- 


ments. 


G. C, PACKARD 
Campbell-Ewald Company 


W MBD has proved it reaches the 
rich Central Illinois market. That's 
why this station carries, we believe, 
more national and more local ad- 
vertising than any station its size 
in a market of its size. 


Now, with greatly increased cover- 
age, W M BD is doing a better job 
than ever for the Chevrolet ac- 
count. Thank you for this _busi- 
ness! We are prepared to do the 
same kind of a job for your other 


accounts. 
or . 
~~ 


MEMBER OF CBS NETWORK 2 
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JOINT ANALYSIS 
OF COPY TESTS 
ALMOST READY 


Bristol Reports. on Progress 
of Foundation 


White Sulphur Springs, W. Va., 
Oct. 14.—Advertisers are looking for- 
ward eagerly to results of the Ad- 
vertising Research Foundation’s 
copy testing study today, following 
report of Lee H. Bristol, Bristol- 
Myers Co., chairman of the Founda- 
tion, that the study would be com- 
pleted about the first of the year. 

Mr. Bristol’s report of the study’s 
progress was made at the Associa- 
tion of National Advertisers’ conven- 
tion here last week where keen in- 
terest was evidenced in the copy 
testing problem. 

In addition to a special report by 
Harold B. Thomas, The Centaur 
Company, chairman of the copy test- 
ing committee, at a closed session, 


members heard a detailed presenta- 
tion by W. S. Townsend, of Town- 
send & Townsend, of the pre-testing 
method used by his advertising eval- 
uation service. 


Just Starting Point 


Discussing progress of the study, 
Mr. Thomas emphasized in a state- 
ment to ADVERTISING AGE, that the 
published results will be only the 
starting point for continued research 
into the problem. 

“We will not present any copy 
panacea,” he said. “We believe the 
study will be invaluable, however, 
in giving a concrete digest of effec- 
tive methods of testing copy and a 
sound basis for continued attack on 
this ever-changing problem.” 

Mr. Bristol revealed that the study 
is being prepared is five sections: 
Recognition and Identification Tests, 
Recall Test, Order ef Merit Test, 
Coupon or Inquiry Test, and Sales 
Tests. The first four sections have 
been completed, subject to further 
analysis by the technical committee. 
Both campaign and mail order copy 
will be surveyed in the Sales Tests 
section. 

“This study was not conceived 
with any idea that we could find any 
formula for writing the perfect ad- 
vertisement or campaign,” said Mr. 
Bristol. “Our aim has been to cut 


through a lot of the fog of mis- 
understanding about testing and 
encourage a more scientific applica 
tion of known methods so that we 
can make advertising more profit- 
able.” 


Meservey On Committee 


In addition to Mr. Thomas, adver- 
tisers on the copy-testing committee 
are Douglas Meservey, E. I. Du Pont 
de Nemours & Co.; Dr. D. P. Smel- 
ser, Procter & Gamble Co., and 
H. M. Warren, National Carbon 
Company. Representing the Ameri- 
can Association of Advertising Agen- 
cies are J. R. Caples, Batten, Barton, 
Durstine & Osborn; Dr. Lyman D. 
Chalkley, Benton & Bowles; George 
H. Gallup, Young & Rubicam, and 
D. E. Robinson, Federal Advertising 
Agency. 

The unique copy-testing method 
outlined by Mr. Townsend breaks 
copy into 27 basic selling elements 
with each element given a fixed per- 
centage value in determining the 
copy’s approach to perfection. 

Application of this rating to copy, 
according to Mr. Townsend, has 
demonstrated that the relative pull- 
ing power of copy can be accurately 
forecast and weaknesses discovered 
and corrected. 

In industries where production, 
prices, and distribution are nearly 


OWN 
CARS 


71.61 


trailers, bulbs — every type af re 
motive specialties and~ NEW 


OWN 
HOMES 


4).5/, 


FOPEL Homes 


THEY BUY Gasoline, lubricants, batteries, 
tires, polishes, spot lights, finishes, seat covers, 
rr parts, auto- 
ARS. 


—here’s a market you can’t afford 
to overlook. Over 250,000 readers 


supplies; remodeling and 


THEY BUY Paints and varnishes; plumbing, 
electrical and building supplies; heating and 
air conditioning equipment; garden and poultry 


F men are your natural customers 


of Modern Mechanix Hobbies and 
Inventions — 99.9% masculine — 
averaging 29 years old—can be 


With Many Needs 
and Money to Spend... 


READERS OF MODERN MECHANIX 
OFFER UNUSUAL OPPORTUNITIES 
TO ADVERTISERS 


Maintenance, repairs and materials 
demand regular purchases there- 
after. Home workshop owners, for 
example, average $35.39 each a 
year for new tools and equipment 
in addition to what they spend for 


GOOD GOLFER 


General Outdoor, Brooklyn. 
wistfully. 


WINS A CUP 


Chester Maxwell, R. C. Maxwell Co., Trenton, N. J., receives a cup at the outdoor 
meeting at Atlantic City in evidence of his golf prowess, from Fred |. Hamm, 


Roy Moore, Waterville, Me., looks on somewhat 
He and Mr. Moore tied for low gross, but the latter won the toss. 


equal, he maintained, the method 
will bring leadership to the adver- 
tiser who uses it. 

Illustrating the method with two 
actual advertisements, Mr. Townsend 
pointed out that one rated by the 
27-point method measured 89 per 
cent and the other only 40 per cent. 
When returns were secured, the first 
was found to have drawn 2,623, and 
the 40 per cent copy, 1,371, coincid- 
ing with the rating. 

The 27 points were not disclosed 
by Mr. Townsend, inasmuch as they 
are the exclusive trade secret of his 
organization. 


Sells Out Mattresses 


Applying the tests to the advertis- 
ing of a New York department store, 
it was found that one element was 
missing in a piece of copy for inner 
spring matresses. It was decided to 
test the method and the copy was 
run without change. One mattress 
was sold. The same piece of copy, 
with the missing selling element 
added, produced the biggest sale in 
the store’s history, Mr. Townsend 
said. 

“Whether it be through a sales- 
man or an advertisement, to get an 
order we must create certain spe- 
cific thoughts in the minds of our 
prospects,” Mr. Townsend con- 
cluded;—“the exact thoughts which 
will produce specific emotions; the 
emotions we know result in certain 
types of action. 

“The salesman has words and per- 
sonality with which to create these 
thoughts. The advertisement has 
words and illustrations. Knowing 
exactly what action we wish to 
achieve, which emotion dictates that 
action, and which thought inspires 
that particular emotion, it is possible 
to approach the construction of an 
advertisement from the scientific 
angle and to attain successful results 
with a great degree of certainty.” 


Ogle with Charellen 


Arthur H. Ogle, vice-president and 
partner of Needham, Louis & Brorby, 
Chicago, has temporarily withdrawn 
from active service with the agency 
to devote his entire time to Charellen 
Corporation, of which he is secretary 
and manager. Charellen owns and 
operates Lauderdale Beach Hotel and 
other property in Ft. Lauderdale, 
Fla. Offices are also at 240 E. On- 
tario St., Chicago. 


Payne in New Post 


Douglas W. Payne, formerly promo- 
tion manager of the Providence 
Biltmore Hotel, Providence, R. IL, 
has been appointed sales manager 
of the convention bureau of the Bos- 
ton Chamber of Commerce. 


Missouri Bans Santa 


E. J. Becker, Missouri Liquor Com- 
missioner, has issued a ruling ban- 
ning the use of Santa Claus in liquor 
copy. Ohio, Michigan and Pennsy]- 
vania liquor boards have issued the 
same ruling. 


modernizing necessities. 


reached at the lowest page rate per 
1000 in the all-man market today: 


materials. 
But your product need not be 


N. I. A. A. Appoints 


an 


SHOPS 


THEY BUY Motor and hand tools, motors, 
adhesives, enamels, stains, varnishes, metals, 
books, blue prints 
and all other materials needed in their work. 


woods, plastics, abrasives, 


OWN WORK 


Volume and low rate, however, 
are not the only inducements. Here 
are men whose present possessions 


not only reveal buying power well 
above average, but also prove the 
necessity for continued buying. To 
buy an automobile, a home or a 
home workshop is only a beginning. 


, ,MODERN 
M 


ECHAN 


HOBBIES AND INVENTIONS 


1501 Broadway, New York + 360 N. 
Simpson-Reilly, 536 S. Hill St., Los Angeles 
Geo. M. Kohn, Walton Bldg., Atlanta, Ga. 


Simpson-Reilly, 1014 Russ Bldg., San Francisco + 


specifically for car owners, home 
owners or workshop fans as such. 
These 250,000 readers have all the 
wants of any other men, sporting 
goods, shaving accessories, denti- 
frices, and a host of other special- 
ties. Look into this great market 
now. Call or write any office. 


IX 


Michigan Ave., Chicago 


Full-Time Secretary 


Mildred R. Webster has been ap- 
pointed full-time headquarters secre- 
tary of National Industrial Adver- 
tisers Association. 

Offices will continue at 100 E. Ohio 
St., Chicago. 


Vox Gets Ballard 


The Vox Company of Advertising, 
Inc., New York, has been appointed 
by Ballard Golden Oil Co., Bangor, 
Me., for a campaign on its cold and 
cough product. Newspapers and 
radio will be used. S. S. Baker is 
account executive. 


Gets Golden Seal 


Golden Seal Product, Inc., Indian- 
apolis, has appointed Frederick W. 
Ziv, Inc., Cincinnati. General mag- 
azines, farm papers and mail order 


a 
Yes sir, Mr. Advertising Executive, only 
the finest enamel signs money can buy 
will satisfy advertisers who know the 
vital importance of point-of-sale adver 
tising as part of every complete 


vertising plan. 
So take a ti re ots ot 
include ING-RICH Porcelain Ena 
Signs in your appropriation—-a pe! 
nent form of dealer help lasting for ye 
in all kinds of weather. Write for our de 


scriptive booklet—‘‘Fadeless Publicity , 


INGRAM-RICHARDSON © 


MANUFACTURING CO. 
BEAVER FALLS, PA. 
XS 


~ 


sections of newspapers will be used. 
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Permit Placing 
of Signs Near 
Coast Bridge 


San Francisco, Oct. 14.—The long 
and bitter fight over the restriction 
of outdoor advertising at approaches 
to the San Francisco-Oakland Bay 
Bridge was settled at a midnight 
meeting of the Board of Supervisors, 
when a drastic regulatory ordinance 
was rejected by a vote of 8 to 3. 

The fight was started over six 
months ago, but was brought to a 
head when three outdoor advertising 
firms made formal application for 
permits to erect signs at 16 loca- 
tions. Under the law the Permit 
Board of Appeals must act within 
forty days. 


Only two or three of eight semi- 
spectaculars planned can be com- 
pleted in time for the opening of 
the bridge, now set for Nov. 12. 
Among advertisers planning this 
type of advertising are Chevrolet 
Motors, Sunkist oranges and Kraft 
Cheese. 

During the hearings, it was 
brought out that a number of exten- 
sive advertisers have warehouses or 
factories located adjacent to the 


bridge approaches, and expect to 
use their property for advertising 
signs. Among these are Hills Bros. 
Coffee, A. Shilling Co. (coffee and 
spices), Western States Grocery Co. 
(Safeway), United Drug Co., Patter- 
son Parchment Paper Co., Schmidt 
Lithographing Co., and Frankfort 
Distilleries. 


Banister to Capper; 


Kincaid Is Shifted 


John W. Banister, who has been on 
the Chicago staff of Macfadden Pub- 
lications for several years has joined 
the Chicago office of Capper Publica- 
tions. 

Jack Kincaid, who has been on 
Capper’s Chicago staff for six years, 
has been transferred to the Detroit 
office. 


To “National Sportsman” 


Alvin E. Hewitt, formerly vice- 
president and advertising manager of 
Sports Illustrated and American 
Golfer, has joined the New York office 
of Hunting & Fishing, and National 
Sportsman, Boston. Previously he 
was with Story Magazine. 


Hancock Valve Movie 


Hancock Valve division of Con- 
solidated Ashcroft Hancock Co., 
Bridgeport, Conn., has released a 
four-reel motion picture, prepared for 
showing to mill supply houses. 


U.S. Route 222 


town * * “Slow Down!” * 


live here? 
face smeared with grease . 


money .. . home paid for 
bank .. 
hides the real Fred... he 


erty ... living habits . . 
Fred and his family read 


homes 


every Friday or Saturday 


news review . 
helps . 
health and beauty aids . . 
comics a wide variet 
articles * * Entertainmen 
friends of small town peo 
for advertisers * 


market * * 


VILLAGE OF 


ANTIOCH 


SLOW DOWN TO 
20 MILES 


comfortable homes . . . spacious lawns . 


Can they buy? * * Consider Fred Perkins, 
who fills your tank with gas . . . stained overalls. . . 
.. but eyes bright with con- 
fidence * * Fred owns the garage . . 


. social standing unimpeachable * * Grease 


can his neighbors * * No extremes of wealth and pov- 
| 


550,000 families who read. it 
towns * * Ninety-five per cent buy GRIT at their 
from GRIT’S own representatives 


Readers get a lot for their money 
.. plenty of good fiction . 
. . cooking suggestions .. . 


. child care .. 


whole family * * For 54 years 


* Let GRIP make friends for you 
and produce new sales 


yields to Main Street... 
. . a pleasant 
* What manner of people 


. he’s making 
. .. signature good at the 


can buy your goods . . . so 
in this town * * 


. typical of the 
in 16,000 small 


GRIT . 


... price §c a copy * * 


a complete | 
.. household | 
fashion news... | 
. Sports. . 

y of illustrated magazine | 
t and instruction for the | 
... GRIT has made 

. . produced results 


ple 


in the small town 


i: 


WILLIAMS 


OS Sy eT 
GI oi Lee LE Ee 
\ PEnanttiseerttre yore aeeeNy 


<fAmerica 's G reatest Weekly Newspaper\= 


y; pour eS SEER poe ob 


PORT, PA. 


Getting Personal 


Bill Bolton, head of the outdoor department at McCann-Erickson, 
made an ace on the 4th (160 yards) at Sleepy Hollow Country Club 
Oct. 11. A big crowd gathered at the 19th to join the celebration at 
Bill’s expense. . .. Bernarr Macfadden and a passenger escaped injury 
Oct. 10 at San Antonio, when his plane crashed at a take-off. He con- 
tinued his Landon stumping tour by chartered plane... . 


WHY, MR. OLDS!—The advertising manager of Perfection Stove Company stag- 

gers his golfing pals with a tall yarn at the A. N. A. convention. The listeners are: 

Wilmot P. Rogers, California Packing Corporation and Harrison Atwood and 
L. D. H. Weld, McCann-Erickson. 


James McKaughan, a.m. of Reynal & Hitchcock, will have help 
with his home work now that he is married to Elizabeth Honness, man- 
aging editor of American Girl. Mrs. McKaughan was formerly in the 
publishing business herself with the Century Company... . 


Rodney Boone’s second child, another boy, has been named Rodney, 
Jr... . Father Knickerbocker is catching his breath after a visit from 
Ed Swasey, West Coast representative of The American Weekly. He 
flew in for the Futurity and left by plane Oct. 13 to catch the China 
Clipper on its first commercial flight. Winging westward to Manila 
with him will be Amon Carter and Jim Stahiman, among others. .. . 


George Butterly, Jr., Kiernan a.e., was elected secretary and treas- 
urer of the New York State Junior Chamber of Commerce at the con- 
vention Oct. 10. ... The Deane Uptegrove whose testimonial for Wil- 
liam Jameson Irish American whisky appears in current magazines is 
art director of Richardson, Alley & Richards. The fact that his agency 
has the account cannot make him any more enthusiastic, he says. . 


From the A. N. A. convention: Harold Greist, Gardner, New York, 
v. p. just “happened” into White Sulphur Springs. His real business 
was Visiting his young son, Harold, Jr., spending his first semester at 
the Staunton, Virginia, military academy. ...C. F. Buescher, Musterole 
Co. Cleveland, finally found “peace and quiet.” The American Legion 
convention accounted for the desire... 


E. P. H. James, NBC, New York, “hosted” the nobby cocktail party 
staged by the chain preceding the convention reception ... and saw 
that special personal invitations written and dispatched on the spot, 
found their way to the right sources. ... Anyone looking for John E. 
Scoville, Chrysler Corporation, could usually find him at the chess table 
in the Greenbrier lobby. . . . Harold Thomas, Centaur Company, was 
celebrating a wedding anniversary at the convention. . 


Chicago advertising men are lining up for the annual community 
fund campaign. Bert Sherer, of Lord & Thomas, is chairman for the 
advertising division and will be assisted by John W. Cullen, Jr., the 
representative; Mix Dancer, of Henri, Hurst & McDonald; A. W. 
Kaney, NBC; and John Morse and H. R. Van Gunten, of Lord & 
Thomas. ... Glenn H. Corbett, advertising manager, Crosley Radio 
Corporation, Cincinnati, is teaching the young advertising idea to bud 
at the University of Cincinnati. ... Paul Welsh, advertising manager 
of W. M. Whitney Company, Albany, acted as chairman of a commit- 
tee which tendered a testimonial dinner to John J. Connors, who has 
switched from Gannett to Hearst. Mr. Connors received a flock of 
presents. . 

Ralph Rosenthal, account executive for Neisser-Meyerhoff, Inc., 
Chicago, was a cheer leader during his days at the University of 
Chicago. . . . Harlow Roberts is back in Chicago after looking over 
the situation in Europe. ... Ernie Roscher, of the Chicago office of the 
St Louis Post-Dispatch, picked up a $200 radio at the Oldsmobile party 
to newspapermen. . . 


Freddie Weber, MBS general manager, and Ruth Braden-Betz, CBS 
writer, joined hands in matrimony and are now on a southern cruise. 
Earle Meyer, Proprietary Association’s official copy arbiter, was best 
man, and Nancy Frazer, radio writer, was bridesmaid. Bernard 
Ridder and Georgia Buck both said yes the day before. He is associated 
with his father in newspaper properties. ...K. B. Hurd, American 
Druggist, gave away the bride to T. Howard Kelly, associate editor of 
the paper. It was a nautical affair, on board a yacht anchored off 
Easton, Md. Mrs. Kelly was stylist for Alfred Decker & Cohn. 


David Sarnoff, RCA head, was dined at the Ritz-Carlton by his 
associates in observance of his 30 years in the radio industry. ... 
Ray D. Lillibridge, ex-agency man, bid high, but not high enough for 
the Prince Georges Matchabelli Perfumery which was sold recently for 
$240,000. Bill Berg, Health Products prex, gave up golf eight 
years ago, and went back to tennis, which he has kept up ever since. 
... Mrs. Dick Porter, wife of Stack-Goble’s New York chief, shoots a 
mean game of golf, somewhere in the low 90's... . 


Architects in 
Milwaukee Use 
Newspaper Copy 


Chicago, Oct. 14.—Architects of 
Milwaukee have organized for a co. 
operative advertising campaign, 
largely as the results of efforts of 
inexperienced girls, who were un.- 
aware that a rigid code of ethics pre. 
vents individual promotion by an 
architect. 

The campaign was explained to the 
Newspaper Advertising Executives 
Association today by C. R. Conlee, 
sales promotion manager of the Mil. 
waukee Journal, who said that tele- 
phone solicitations by a newly 
employed group of girls in the dis. 
play department paved the way for 
the campaign. 

Thus far, 55 architects are partici- 
pating in the drive, Which mentions 
no member of the group, but urges 
the public to “Consult a_ reliable 
architect.” Official sanction of the 
Wisconsin Architects Association has 
been secured. Eight weekly half- 
pages are scheduled. 

The advertising is based on the 
theory that the architect is failing to 
figure in the building boom at the 
moment, many poorly designed build- 
ings being the result. Copy will 
picture some of these structures 20 
years hence, in contrast with a build. 
ing planned by an architect, who also 
assumes full responsibility for super- 
vision of construction. 


Mclver to Maxon 


J. W. Melver, formerly vice-presi- 
dent and sales promotion manager in 
the merchandise department of Gen- 
eral Electric Co., Bridgeport, Conn., 
has joined Maxon, Inc., New York. 


One of the new Toastmaster 
Counter Units, designed and 
produced by the Stensgaard 


organization. It presents the 
current Toastmaster advertis- 
ing ... each new ad being sent 
to the retailer as released. 


Our job...a specialized job... 
is to help manufacturers and ad- 
vertising agencies “PIPE-IN” 


the force of national advertis- 
ing to the retail store. 


Ask us how we can help to 
make advertising more result- 
ful . . . with retail itinerant 
window displays, interior floor 
units, counter units, merchan- 
dise and department identifica- 
tion, product designing and 
special retail “selling” features. 
Call or write . . . no obligation. 


W.L. STENSGAARD 
& ASSOCIATES, INC. 


Specialists in Merchandise Presentation 


CHICAGO 


346 JUSTINE COURT 
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October 1°, 1936 ADVERTISING AGE 33 
More than 500 of the 1,006 A. B. C. Two Advertisers . made on potatoes to be sold through 
newspapers have less than 15,000 cir- N R e A N. H. Farmers the co-operative plan. - 
culation and the Bureau owes it to ame Ness Agency ° e The farmers will make smaller de- > 
them to give an accurate picture of}, Transformer Corporation of Amer- Selling Di rect liveries to individual chain stores 
RADING AREAS coverage.” — — hese —— a ~4 ” throughout the state. Twenty-one a 
pliers, intercommunicating and pu S squash growers, co-operating through 3 
’ Ps rye 4 pnonong ed per lic address. systems, has appointed to Chain tores aerisultaral + are caadivten 
wing tor the year, Mr. thomson | Rejss Advertising, Inc., New York. th a Se ae ae ae on 
pointed out that Bureau membership | Newspapers, magazines and direct © warehouses at a rate 
during 1936 has grown to within] mail will be used. Concord, N. H., Oct. 15.—Chain tons a week. itigige 


Project Outside Scope, Says 
Head of A. B. 6, 


Chicago, Oct. 15.—Recommendation 
that the Audit Bureau of Circulations 
abandon its efforts to define news- 
paper trading areas was included 
today in the report of Phil L. Thom- 
son, president, at the opening of the 
organization’s 27th annual meeting. 

Mr. Thomson also recommended 
adoption of the proposed rule for 
preakdown of metropolitan news- 
paper circulation in fields of smaller 
A. B. C. papers, which was placed 
pefore the Bureau membership for 
action. 

Discussing attempts to delineate 
trading areas of newspapers, Mr. 
Thomson expressed the dissatisfac- 
tion of the bureau executives and de- 
clared his belief that “it is no 
function of an auditing organization 
to set up trading territories.” 

“The Bureau’s job,” he added, “is to 
tell the advertisers where a paper’s 
circulation is, and this can be done 
by using established geographical 
areas.” 

He suggested return to the form | 
breaking down circulation by coun-| 
ties. 

“Advertisers know their distribu- 
tion and sales by counties,” he said. | 
“and if the Bureau reports will show 
plainly by counties the paper’s cov- | 


buyer can make an intelligent selec- | 
tion of papers to do his particular | 
job.” 

Aid for Business Press 


Urging concentration of effort on 
recruiting more small newspapers 
into the Bureau, Mr, Thomson like- 
wise urged expansion of the A. B. C.’s 
aid to business papers to combat en- 
croachment on their advertising field 
by “small trade and technical jour- 
nals of the house organ type.” 

In securing “a certain amount of 
advertising from customers and 
patrons” he pointed out, they are 
diverting business from the business 
papers of large influence and standing 
in their industries, represented in 
the Bureau membership. 

Commenting on the proposed break- 
down by metropolitan newspapers of 
circulation in smaller A. B. C. cities. 
Mr. Thomson expressed the opinion 
that the proposal would aid the! 
smaller papers without adding un- | 
warranted expense to the metropol- 
itan dailies. 

“It is our hope,” he added, “that | 
the proposed rule will meet these two | 
objectives and at the same time give 
buyers a more accurate picture of | 
the relative coverage of foreign and | 
local papers in these smaller markets. b 


WE PRINTED 


the 165,000 12 page circulars 
which did the trick for Mabley- 
Carew Co. Send for a copy. 


_ EXCLUSIVE PRODUCT OF _ 


SHOPPING NEWS 


CLEVELAND. OHIO 


4 per cent of the peak 1929 roster. 
The increase for the past year is 
62 members. 


from the editorial staff of Pathe 
News to head the scenario depart- 
ment of William J. Ganz Co., New 
York, business film producer and dis- 
tributor. 


Ransom in Film Field 
Arthur K. Ransom has resigned 


: ag 
“cag tah 


A iowa Daily Press Association 


405 Shops 


AMES. TRIBUNE-TIMES 

ATLANTIC NEWS-TELEGRAPH 
BOONE NEWS-REPUBLICAN 
BURLINGTON HAWK-EYE GAZETTE 
CARROLL HERALD 

CEDAR RAPIDS GAZETTE 
CENTERVILLE IOWEGIAN & CITIZEN 
CLINTON HERALD 

COUNCIL BLUFFS NONPAREIL 
CRESTON NEWS-ADVERTISER 
DAVENPORT DEMOCRAT 
DAVENPORT TIMES 

DUBUQUE TELEGRAPH-HERALD 
FORT DODGE MESSENGER 


More than 75 potato growers have 


stores are buying quantities of squash signed the marketing agreements and ie 
and potatoes directly from New many more are expected to join. a 


Hampshire farms as the result of a i a * 
plan developed by Agricultural Serv- 
ice, Inc. 

Already more than 75 tons of Blue 
Hubbard squash have been delivered 
to the Boston warehouses of First 
National and Great Atlantic & Pa- 
cific and first deliveries have been 


The same agency has been named 
by Walco Bead Company, New York, 
to promote a line of Indian bead- 
craft. Magazines will be used. 


Art Dealers Resume 


Ginsburg & Levy, Inc., New-York 
art and antique dealers, have re- 
sumed advertising through J. R. 
Kupsick Advertising Agency, New 
York. Magazines appealing to col- 
lectors will be used. 


Cumming with Agency 

James C. Cumming, for five years 
advertising manager of the Newark 
store of Sears, Roebuck & Co., has 
joined Grey Advertising Agency, Inc., 
New York. 


ITS A LWAYS 
Cash on the Barrel- Head 


And the rest of this year, lowa will be sending 
more hogs to market than in 1935 


LL signs indicate that this year lowa farmers will send 40°, more 
hogs to market than the same three months of 1935. Hogs taken 
to market mean cash . and cash means spending in Iowa. 


Iowa is a good state in which to do business, because true to form, 
Iowa has had money to spend and will continue to have it. Cash 
farm income has been up in Iowa all year—$306,981,000 for the first 
seven months. And with more hogs going to market than last year, 
cash farm income should continue to add up to an attractive total. 


But it takes the right advertising strategy to tap buying power in 
Iowa. Iowa is not one market but a group of key markets, each a 
sales territory which demands the right approach. Iowa has always 
been a state in which successful selling has been selective selling. 


Fortunately, the means to do the kind of advertising job that the 
Iowa market demands, is available in the Iowa Daily Press Association. 
With their total circulation of 386,743, you can depend upon the dailies 
comprising this association to get results for you.in their home mar- 
kets. Circulating all through their market territories, you get circula- oe 
tion that in quantity is real, bona fide coverage. And, through local ce) 
interest, local editorial appeal, these are papers that are read, adver- 3 
tising as well as news. 


Furthermore, when your salesman shows a distributor your ad- 
_vertising in the Iowa Daily Press Association newspapers, depend on 
it, that distributor will listen with both ears. He knows from past ex- 
perience that you are supporting him with advertising which will move 
merchandise from his shelves because more of his customers will see it 
and read it than they do that in any distant metropolitan newspapers. 


Building — Des Moines, la. 


FORT MADISON DEMOCRAT > 4 i 


IOWA CITY PRESS-CITIZEN O srencen OMason Crry 
KEOKUK GATE CITY sai 
MARSHALLTOWN TIMES- REPUBLICAN ek yo wpanse® von oe 


Weester City 
CARROLL © Boone a 


MASON CITY GLOBE GAZETTE 


Ceoar Rarios 


MUSCATINE JOURNAL Rs roenesasoun atte 
NEWTON NEWS NEWrON® ——towa Ciry@ DAVENPORT 
OELWEIN DAILY REGISTER nen OAS aoa ~— 
OSKALOOSA HERALD cen? - Orrnewa® 

OTTUMWA COURIER ae... 


PERRY CHIEF 
SHENANDOAH SENTINEL 
SIOUX CITY JOURNAL 
SPENCER REPORTER 


WASHINGTON JOURNAL 
WATERLOO COURIER 
WEBSTER CITY FREEMAN-JOURNAL 
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ADVERTISING AGE 
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MERE LOGIC IS 
OVERRATED AS 
SALES FACTOR 


Agent Favors Emotion; Ward. 
President of A. P. A, 


Chicago, Oct. 15.—Farm paper rep- 
resentatives are too prone to base 
their entire case on statistics when 
making presentations to advertising 
agents, Glenn H. Campbell, president 
of Campbell-Sanford Advertising Co., 
Cleveland, told members of the Agri- 
cultural Publishers Association at 
its annual convention here yesterday. | 
He urged injection of emotion into | 
their presentations. | 

Mr. Campbell’s address was a high- | 
light of the convention at the Stevens 
Hotel. P. E. Ward, Farm Journal, 
Philadelphia, was elected president, 
succeeding B. Morgan Shepherd, 
Southern Planter, Richmond, Va., 
who served three consecutive terms. 


W. H. Cowles, Jr., Pacific North- 
west Farm Trio, Spokane, was 
elected vice-president; Clifford V. 
Gregory, Prairie Farmer, Chicago, 
was re-elected secretary, and Tait 
Butler, Progressive Farmer and 
Southern Ruralist, Memphis, was re- 
elected treasurer. 


New Directors Named 


New directors named were. in ad- 
dition to Mr. Shepherd, Glenn Buck, 
Nebraska Farmer, Lincoln, and Tom 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


HEADS A. P. A. 


eee 


E. Ward 


L. Wheeler, Indiana Farmers Guide, 
Huntington. 

The farmer has changed from a 
comparative isolationist to a citizen | 
of the world in the last 10 years, Mr. 
Campbell pointed out, and agricul- 
tural publications have been forced | 
to make rapid re-adjustments to keep 
abreast of the changes and meet new 
forms of eompetition. 

Urging farm publishers to join 
hands with agencies in the common 
objective of getting results for the 
advertiser, Mr. Campbell, a former 
agricultural journal advertising man- 
ager himself, gave the group some 
“hard boiled” criticism of approaches 
to agencies. 

“Agencies are not concerned with 
where the farmers’ money comes 
from as long as they have money,” he 
pointed out, hitting colorless statis- 
tical presentations. “Sweet reason 
is overrated as a selling factor.” 

Ballyhoo Tops Reason 

“You have to ballyhoo your pub- 
lications, which are in themselves 
selling media for the advertisers, 
and realize that selling largely 
an emotional process.” 

About one in pieces of promo- 
tional literature mailed to agencies 
is read, the volume being so heavy 
that it is almost impossible to accord; 
it adequate analysis. 

One piece of promotion which im- 


is 


25 


WBZ 


50,000 WATTS 


NBC Blue Network 


BOSTON, MASS. 


900 NEW DEALERS 
IN ONE WEEK 


Here’s how WBZ-WBZA helped a mayonnaise and sand- 
wich spread maker: A free sample offer on a fifteen min- 
ute daytime program brought several thousand replies from 
housewives telling whether or not their dealers carried 
the sponsor’s product. With this information the adver- 
tiser’s salesmen opened 900 new outlets in a week—typi- 
cal results of a well-planned campaign over these stations! 


Completely programmed by NBC 


WBZA 


1,000 WATTS 


NBC Blue Network 


SPRINGFIELD, MASS. 


Advertising of 
Two Cities to 


Miami, Fla., Oct. 15——Loomis & 
Hall, Inc., has been appointed to di- 
rect the fall campaigns of Miami and 
Miami Beach, involving about $200,- 
000. 

Miami's advertising fund of $154,- 
000 has been partly allocated, with 
$46,550 going to newspapers and 
$15,750 for direct mail. Convention 
work, a news bureau under Carl 
Byoir, aviation promotion, and a 
Chicago office are other promotion 
activities, with a goodly sum to be 
spent in outdoor advertising of Miami 
in other Florida cities. Seventy pa- 
pers north of the Mason and Dixon 
line and east of the Mississippi 
River will be used. 

The direct mail program will con- 
sist of three issues of a tabloid: 
| 200,000 copies in November, 150,000 
in December, and 100,000 in March. 

The Miami Beach Council has ap- 
| proved a tentative budget of between 
| $42,500 and $47,500 for newspaper 
and magazine advertising. Ten or 
twelve magazines will be scheduled. 
Steve Hannagan will handle the 
Beach’s publicity program. 


pressed him, however, Mr. Campbell 
recalled, was a series of cards follow- 
ing a turkey from the egg to full 
growth at Thanksgiving. Just four 
widely-spaced mailings were used 
and the turkey itself arrived “just 
about the time lists were being made 
uD.” ' 

Mr. Campbell criticized efforts to 
cram several points into promotional 
material. A single idea, only, should 
be used, he said, suggesting that ad- 
vertising men, rather than members 
of the editorial staff, write promo- 
tional matter. 


Need Quality Content 


Fundamentally, he urged, farm pub- 
lishers can aid agencies by maintain- 
ing editorial quality and the neces- 
sary pulling power for the advertis- 
ers’ job. With the new competition 
of radio and other media, weak farm 
publications have been eliminated, he 
said, and those now in the field are 
demonstrating real editorial jobs. 

During the formal business session, 
the association voted to develop a 
plan for breaking down advertising 
into classifications as a method of 
determining weak points in sales ef- 
forts. With this breakdown, it is 
planned to evolve a plan for joint 
action to bolster sales efforts in fields 
not sufficiently cultivated. 


Renew Campaign 
for Sterility 
in Dressings 


New Brunswick, N. J., Oct. 15.— 
The largest advertising campaign in 
the history of Johnson & Johnson 
Red Cross products, using large space 
in 200 newspapers in addition to full 
pages in national magazines, has been 
scheduled for the remainder of the 
year to urge on consumers the im- 
portance of buying first aid products 
from reputable druggists. 

“To give every local druggist op- 
portunity for greatly increased sales 
and profits in Red Cross products, 
the dramatic new Johnson & Johnson 
campaign will appear in 500-line 
space in rotogravure sections of 26 
newspapers in 21 cities, beginning 
Oct. 25,” Lester H. Mercer, director 
of the Red Cross division, announced. 

“Black and white 588-line adver- 
tisements will be used in 176 dailies 
in 176 cities, beginning this week. 
Full pages in national magazines will 
be used.” 

A complete description of the cam- 
paign will be mailed to every drug- 
gist in the United States. Electros 
for the druggist to use in local ad- 
vertising will be provided. 

“This dramatic Johnson & Johnson 
advertising will vividly portray the 
peril that may lurk in bandages 
marked sterile, but which have not 


ping,” Mr. Mercer said. 


Loomis & Hall 


——= 


CONGENIAL GROUP AT ATLANTIC CITY 


This threesome, snapped at the annual banquet of the Outdoor Advertising Asso- 
ciation of America at Atlantic City, embraces C. R. Bird, General Outdoor Adver- 
tising Co.; Mrs. Bird, and P. A. Skelton, National Outdoor Advertising Bureau. 


J-W-T Shifts Two 


R. Lynn Baker, vice-president of 
J. Walter Thompson Co., has been 
made an executive in the New York 
office. He has been in charge of Pa- 
cific Coast operations in San Fran- 
cisco since 1931. He will be suc- 
ceeded by Arthur C. Farlow, who has 
been head of the St. Louis office. 


Agency for Craftsmen 

The Craftsmen Machinery (o., Bos- 
ton, has appointed Frank T. Day, 
Boston. Newspapers, trade papers 
and direct mail will be used. Paul 
R. Bishop will handle the account. 


Ekstam with F. & S. & R. 

Ralph G. Ekstam, formerly of Dan- 
iel Starch & Staff, and Frank Pres- 
brey Company, has joined Fuller & 
Smith & Ross, New York, as account 
executive. 


Glenn with “Town Topics” 

William A. Glenn has been ap- 
pointed advertising manager of Town 
Topics, New York. He was formerly 
with Harper's Bazaar and House & 
Garden, 


Name Wortman, Barton 

H. G. Feld Company, building ma- 
terials, Boston Shoe Exchange, and 
Weiner Bros., furniture and clothing, 
all of New York, have appointed 
Wortman, Barton & Co., New York. 


Angerman Buys 
Science Paper 


and Moves It 


New York, Oct. 15.—Announcement 
was made today of the sale of Every- 
day Science and Mechanics by Con- 
tinental Publications, Inc., to Virgil 
D. Angerman. Mr. Angerman has 
organized Science and Mechanics, 
Inec., which will publish the magazine 
at 800 N. Clark street, Chicago. 


Under the new ownership the pub- 
lication will appear as a bi-monthly. 
The first issue will be dated January- 
February, and will be out January 2. 
The guaranteed circulation is 100,000. 
A number of important changes in 
format and content are planned. 


Mr. Angerman is one of the best 
known publishing executives in the 
West. He was formerly circulation 
manager of System and Factory, pub- 
lished by A. W. Shaw Company, and 
later circulation manager of Factory 
and Industrial Management for Me- 
Graw-Hill Publishing Company. He 
served Popular Homecraft as general 
manager for three years, and since 
1933 has been circulation manager of 
Popular Mechanics. 


been properly sterilized after wrap- 


Effective coverage in this Important Dual Market 
...two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete marke! and media data. 


HEADQUARTERS 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN .. CHICAGO 


BOTH PAPERS 
ARE ABC 
AND ABP 


Indusrrial and 
Commercial 
Air Conditioning 


Residential 
Air Conditioning 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 


Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 
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ADVERTISING AGE 


CENSUS BUREAU 
PROFFERS HELP 
TO ADVERTISERS 


Will Issue More Frequent 
Reports, A.N.A. Hears 


White Sulphur Springs, W. Va., 
Oct. 14.—Augmented government 
aid to national advertisers in the 
form of more frequent business re- 
ports was projected here last week 
py Dr. Vergil Reed, assistant direc 
tor of the Bureau of the Census, at 
the Association of National Adver 
tiser’s convention. 


Dr. Reed was introduced during 
the report of Lee H. Bristol, chair- 
man of the Advertising Research 
Foundation, on the project for es 
tablishing uniform definition of re- 
tail trading areas. 


Faced with an estimated $375,000 
expenditure to collect necessary 
traffic data, Mr. Bristol disclosed, 
the committee succeeded in induc- 
ing the Bureau of Public roads to 
include this data in its current $11,- 
000,000 highway inventory. 


Meantime, with the cost problem | 
solved, the committee has named a. 
conference group composed of lead-. 
ing technicians to map the path of | 
the project. | 


Seek Basic Data | 


“National sales campaigns are. 
won by intensive exploitation of in- | 
dividual retail trading areas of the/| 
country,” Mr. Bristol said. “And it 
has become increasingly necessary 
for the national advertiser to have | 
basic statistical information regard- 
ing the extent, size, quality, popu- 
lation and buying power of each 
individual market. These data must | 
be developed on a uniform and | 
comparable basis.” 

The market study, Mr. Bristol dis- | 
closed, contemplates breakdowns by 
the “water shed’ method rather 
than county units. It is designed 
to provide a common denominator for | 
various indices of market extent, 
rather than replace them, he said. 
The “water shed” market definition 
method breaks down retail trading 
areas by high and low points of traf- | 
fic volume between markets, ad- | 
justed usually to township civil | 
divisions. | 


Expand Monthly Reports 


The Bureau of the Census has 
given the committee assurance of 
co-operation as needed during the 
progress of the project, Mr. Bris- 
tol declared. He introduced Dr. 
Reed to the convention members 
and the government representative 
invited advertisers to avail them- 
selves of services offered by the 
bureau. 

“The bureau is definitely non- 
political,” he said. “It is anxious to 


DATA 
BOOKLET 


for building prod- 
ucts advertisers 


and their agen- 
cies. 


If you have a building 
Product to sell ask us 
to send you a copy. 


American fimberman 


431 So. Dearborn St. 


cooperate with business in every 
way possible.” 

In this connection, he said the 
bureau is working toward more fre- 
quent, and hence more timely re- 
ports on various business phases, 
with a definite plan to _ issue 
monthly and quarterly reports in- 


stead of annual and biennial state- 
ments, 


Subscribe $40,000 


Mr. Bristol also told the conven- 
tion that the Foundation’s window 
display research staff has completed 
field work in 11 of 20 representative 
cities and the remaining nine are 
expected to be covered within three 
months. 

Approximately $40,000 has been 


subscribed by the A. N. A., Four A’s 


and lithographers and related in- 
dustries to finance the project, Mr. 
Bristol said. 

The plan, similar to the outdoor 
advertising study which led to es- 
tablishment of the Traffic Audit 
Bureau, has four specific objectives, 
in addition to the general purpose of 
obtaining an index to uniform cir- 


‘culation evaluation of window dis- 


play and standard coverage meth- 
ods; to reveal significant character- 
istics of different types of retail 
trade outlets; supply a guide to se- 
lection of display space to provide 
adequate coverage of a market; ob- 
tain a practical formula for circula- 
tion evaluation which will make 


comparisons with impression oppor- | 


tunities in window display and 


other media available, and to obtain | 


a reasonably accurate index of cost | Issues Football Schedule 


per thousand circulation. 
Dr. Miller McClintock is direct- 
ing the research. 


To “Field & Shean” 


Charles Larson, formerly with The 
Elks Magazine, has joined the adver- 
tising department of Field & Stream. 
New York. 


Tivoli’s New Manager 

H. E. Hougen has been named ad- 
vertising manager of Tivoli Brewing 
Co., Detroit. 


| 


New York, New Haven & Hartford 
railroad has published a booklet of 
schedules of leading football games 
to promote train travel to the games. 
The booklet is a replica of a football. 


Patman to Speak 
Wright Patman, co-author of the 
Robinson-Patman Act, will address 
the convention of the National Asso- 
ciation of Independent Tire Dealers, 
in St. Louis, Oct. 21. 


Changes Exhibit Date 


The Greater Buffalo Advertising 


With Minneapolis Brewer Club has advanced the opening of its 


Frank Kiewel, Jr., has been ap-|four-day advertising exhibit 


from 


pointed advertising manager of Min-| Nov. 17 to Nov. 10. Homer J. Savage 


neapolis Brewing Co., Minneapolis. 


is chairman. 


CUT YOURSELF a LARGER PIECE | 


of the “SHORTENING” MARKET 


.. With an 


AGE! 


Mas magazines are “social climbers” . . . they 
strive for acceptance among the relatively few 


‘“better-than-average’”’ families. This makes it easy 
for the advertiser to cover the well-to-do with only 


However, to sell the 


buying is bulked. 


profits. 


narrow upper point of the market ace. 


millions requires magazines that fit this giant cus- 
tomer... magazines that concentrate their circu- 
lations among average people . . . average house- 
wives who make up the mass market ACE where 


a few of the magazines that concentrate in the 


mass market of middle 


Be sure you are not neglecting the tremendous 
market that awaits your product among these 
millions of middle-income families. Sell this ACE 
Market . . . for increased volume . . . greater 


$20 to $40 


REACHED BY 
MODERN MAGAZINES © 


STARTS AT $20 PER WEEK 


& 
3 


Z 


$20 to $40 


@ Volume sales are dependent on these many millions of middle- 
income families. The use of shortening, for instance, when charted 


by income groups (in heavy outline above), forms an ACE OF 
SPADES with its broad body in that level where incomes range 
between $20 and $40 a week... where MODERN MAGAZINES 
bulk 56% of their circulations. The ACE OF SPADES formed by 
the purchasers of MODERN MAGAZINES FITS this mighty 


ACE Market . 
MAGAZINES! 


If you are interested in the buying habits of the mass market, be sure to read 
“BUYING BEGINS AT $20,” a study of markets and magazines, including a 


detailed analysis of the income, age and city-size factors in advertising and selling. 


Available only to national advertisers and agencies handling national accounts. 


. Sell these Middle Millions with MODERN 


CHICAGO 


149 MADISON AVE., NEW YORK * 360 N. MICHIGAN AVE., CHICAGO + 714 W.10th ST., LOS ANGELES 
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Sees Threat to 
Democracy Met 
by Advertising 


Chicago, Oct. 15.—The pressing 
need of advertising is to go beyond 
its selling functions and act “as an 
interpreter of human beings to each 


other,” Paul L. Cornell, president of | 


Geyer, Cornell & Newell, New York 
agency, urged today at the luncheon | 
of the Audit Bureau of Circulations | 
at the Stevens Hotel. 

Declaring there is a “strange 
yeast brewing in the world today,” 
he declared business, through ad- 
vertising, is going to have to inter- 
pret itself to the public in a concert- 
ed drive for general understanding. 

It will be decided shortly, he said, 
whether we “turn to fascism on the 
left, Communism on the right, or 
stick to the channels of belief of our 
forefathers in founding a Democ- 
racy.” 

“If people have heaped _ ill-con- 
sidered criticism on business,’ he 
said, “it is up to business to set 
them straight.” 

Drawing a comparison between 
editorial and advertising in vital in- 
fluence, he urged that a sweeping 
advertising campaign be launched to 
reach this objective. He concluded: 

“Not until it interprets human 
beings to each other will advertis- 
ing finally and completely come into 
its own.” 


BUILDING SUPPLY NEWS 


"The Building Material Dealers Own Paper” 


4 : | & fi eg 
PRA 7 AL BUILDER 
“Devoted to the Practical Problems of Contractors” 
— then SINGLE purpose 
Te sell Building Materials, 


Industria! Publications, Inc., wie East Van Buren St., inhi 


Correspondence School 


Founder Dies at 93 
(Continued from Page 18) 


War. Returning from this conflict, 
he became publisher of a newspaper 
at Shenandoah, Pa., where he helped 
| bring order out of post-war chaos. 


It was in 1890 that he established 
the correspondence school here. He 
was a vigorous advertiser from the 
beginning and established a style 
| which was followed by later competi- 
tors for decades. 


| When the school was reorganized 
}in 1916, he retired from the presi- 
dency. Later he opened somewhat 
similar institutions—the Philadelphia 
Industrial Correspondence University, 
the Women’s College of Arts and 
Sciences and the Wilkes-Barre corre- 
spondence school. He retired from 
business in 1928. 


Wydler “7 Abroad 

Rochester, N. Y., Oct. 14.—Gottlieb 
T. Wydler, ae of a travel service 
here, and a leading member of the 
| Rochester Advertising Club, was 
| killed in a motor crash in Germany, 
according to a cablegram received 
here. Mrs. Wydler was seriously in- 
jured in the accident near Osna- 
brueck, about 100 miles South of 
Hamburg. 


The couple left on the European 
trip about three weeks ago. 


A. N. Fox Dead 


Chicago, Oct. 14.—-Andrew N. Fox, 
first advertising manager of Benja- 
min Electric Mfg. Co., Chicago, died 
yesterday in his home at Glen Ellyn, 
Chicago suburb. Mr. Fox joined the 
electric company in 1905, when it had 
developed to the point where it re- 
quired an advertising and sales pro- 
motion department. His brilliant 
copy is given credit for much of the 
subsequent growth of the concern. 

After 1916, when he left Benjamin 
Mr. Fox represented several publica- 
tions. 


Miles Loses Chairman 

Elkhart, Ind., Oct. 13.—Funeral 
services were held here today for 
Andrew Hubble Beardsley, president 
of Miles Laboratories, Inc., widely 
known manufacturer of proprietary 
medicines. Mr. Beardsley died Sun- 


day in Doctors’ hospital, New York, 


SURE 


on the country’s 


Choose either one 


WENR 


50,000 WATTS 


NBC Blue Network 


WITH EITHER BARREL 


FIRE — 


NBC has two powerful sales guns trained 
second greatest market. 
WENR and WMAQ have the dominant 
popularity and influence to reach the 
vast purchasing power of Chicago. : 


for a thorough job. 


WMAQ 


50,000 WATTS 


NBC Red Network 


CHICAGO, ILL. 
Completely programmed by NBC 


} George Stout, 


~ ANOTHER A. N. A. FOURSOME 


It would have been five, if Frank Braucher, of Crowell, hadn't walked away. The 
others are E. L. Robbins, Street & Smith; R. A. Applegate, du Pont; Howard 
Black, Time; and Paul sine wai Gasoline. 


of pneumonia, incurred en _ route 
from Europe on the S. S. Normandie. 
Mr. Beardsley’s aggressiveness as | 
a marketer was largely responsible 
for the outstanding success of the 
company he headed. In Alka-Seltzer, 
especially did this ability find .full 
play. Though Mr. Beardsley did 
not pretend to be an advertising man, 
he had the gift of selecting able 
merchandisers and writers and then 
extending them a free rein. 


Mr Beardsley, an ex-president of 
the Proprietary Association, New 
York, was identified with almost 


every leading industry of Elkhart as 
an officer or stockholder 


Outdoor Man Dies 


San Francisco, Cal., Oct. 13.— 
Daniel S. Lisberger, 83, owner of the 
William Fahy Company. outdoor ad- 
vertising company of Bakersfield and 
Fresno, died here yesterday after an 
illness of several months. He was 
the oldest active advertising man on 
the Pacific Coast. 


Ex-Editor Dies 
Asbury Park, N. J., Oct. 14.—-Lionel 
Kremer, 76, former associate editor 
of Dry Goods Economist, died of a 
heart attack at his residence’ in 
Neptune. 


Dies While Hunting 


Fort Wayne, Ind., Oct. 13.—-Funeral 
services were held here this week for 
Oscar Foellinger, 51, president and 
general manager of the Fort Wayne 
News-Sentinel Publishing C€o., who 
died last Thursday of heart disease 
While on a hunting trip in Canada. 


H. C. Smith Taken 


Philadelphia, Pa., Oct. 14—Han- 
ford C. Smith, 82, one-time part 
owner of the Evening Bulletin, was 
stricken with a heart attack while 
visiting here on a visit from the 
Masonic home at Elizabethtown. His 
association with the newspaper ended 
40 years ago. 


Dies at Football Game 


Franklin, Ind., Oct. 12.—Raymond 
H. Sellers, 55, editor of the Franklin 
Evening Star, died in the arms of 
publisher of the Lafay- 


ette Journal, while attending the 
Purdue-Wisconsin football game at 


Lafayette Saturday. A member of 
Mr. Stout’s party, he was stricken 
with a heart attack during the ex- 
citement of the game. 


J. McGuire Passes 
Carbondale, Ill, Oct. 14.—Joseph 
McGuire, for 16 years co-owner of the 
Carbondale Daily Free Press, died 
today in Little Rock, Ark., according 
to word received here: 
Mr. McGuirfé sold his interest in the 
paper about’a month ago. and 
tered the Little Rock hospital 


treatment. 


en- 
for 


Ask Congress 
for Help for 


Co-operatives 


Columbus, O., Oct. 12.—A _ resolu- 


| tion requesting the Congress of the 


United States to create an agency 
similar to the Farm Credit Admini- 
stration to assist consumers’ Co-op- 
erative housing activities was 
adopted at the tenth biennial Con- 
gress of the Co-operative League of 
the U. S. A. here last week. 
Another resolution deplored the 
fact that many college co-operatives 
are struggling along without proper 


guidance, but commended the work 
of the National Committee on Stu- 


dent Co-operatives. 

That this committee 
to its laurels is indicated by the 
fact that, largely as a result of its 
efforts, 150 colleges, members of the 
Midwest Debate League, will argue 
the merits of consumers’ co-opera- 
tives this fall and winter. 

In addressing the Co-operative 
League, Dr. James P. Warbasse, 
president, asserted that bank fail- 
ures are virtually unknown in coun- 
tries where consumers’ co-opera- 
tives have made the greatest prog- 


is entitled 


| ress. 


An exhibit at the convention dis- 
played numerous commodities now 
available on a co-operative - basis, 


the list including shoes, tires, pub- | 


lications, insurance, ‘fertilizer,- gro- 
ceries, books, razor blades, and 
others. 


Kaye to “Quill” 
Robert Kaye, 
appointed Eastern advertising -man- 
ager of The Quill, national journalis- 
tic monthly, effective Nov. 1. 


New York, has: been | 


JANESVILLE, WISCONSIN 


——ee, 


‘Two Different 


Welcomes for 
F.D.R. in K.¢C 


Kansas City, Mo., Oct. 14.—On his 

appearance here Tuesday, President 
Roosevelt was greeted by a full page 
in the Kansas City Star, consisting 
largely of a reproduction of an ag. 
vertisement which ran in all Pitts. 
burgh dailies Oct. 1, when the Presj. 
dent spoke in that cify. The copy 
demanded an answer to “Those prom. 
ises you. made four years ago.” 
‘ This copy, headed “Second Request, 
Mr. Roosevelt,” was paid for, accord. 
ing to a line of explanation, “by 
both Republicans and Democrats who 
believe in the preservation of the 
American system of government.” 

Roosevelt, however, received twice 
as much commendation as heckling, 
prominent local citizens taking a 
spread in the Journal-Post to welcome 
the President and invite the public 


‘to hear his address at the municipal 
auditorium at 5:30. 


Even this mes. 
sage, however, contained a cryptic 
note: 

“Though all Kansas City may not 
support your political views, there 


are none who do not appreciate the 


‘service you have rendered the nation 


during its recent troublous years.” 


Estey, Thoma Join 


New York Agency 


Roland W. Estey and Charles G. 
Thoma have joined Sheldon, Morse, 
Hutchins and Easton, Inc., New York, 


advertising and _ public relations 
counsel. 
Mr. Estey was at one time chief 


executive on the Lever Bros. account 
at J. Walter Thompson Company, 
and later became vice-president in 
charge of the New England grocery 
chain operated by E. E. Gray & Co., 
general manager of the building ma- 
terials division of Johns-Manville 
Corporation, and account executive 
of Gardner Advertising Company on 
Certainteed Products Company. 

Mr. Thoma was formerly advertis- 
ing manager of Firth-Sterling Steel 
Company, and has served as adver- 
tising and marketing counsel to a 
number of industrial companies. 


(;. M. makes 


JANESVILLE 
ord Largest 


Chevrolet-Fisher Plant 


3.000 workers to speed output 

of 1937 cars . $600,000 addi- 
tion increases. capacity 

287,000 sq. ft. more floor space 

. Payroll 4 Million a Month 

* Other 


industries rushing  pro- 


duction . . . Parker Pen and 
Woolen Miils operating night 
shifts. 


Janesville market ideal for 1937 test 
advertisers; Blanket coverage by 


Gazette—WCLO 


NEW CREATION SCORES 
HIT WITH AD MEN! 


New and Better kind of Photostats 


@ It's been a winner from the word ''go"—this new kind of photostat 
just recently created by ATLAS. There's nothing like it and any Art 


Director who hasn't seen the ATLASTAT is missing a bet! 


The ATLASTAT reproduces more tones and more snap than the best 


of ‘ordinary photostats. 


Records ALL tone values from extreme blacks 


to pure whites and stands out in your comprehensive layouts like real 


photographs. 


ATLAS PHOTO COPY CO. 


but a few pennies more than photostats. 
parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


4 Chicago Locations 


Made on either MATTE or GLOSSY paper and costs 


Call ATLAS today for com- 


All Phones: FRAnklin 3470 
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AN.P.A. BUREAU 
ADOPTS UNITED 
FRONT CAMPAIGN 


Will Be Re-Vamped to Take 
Over $400,000 Drive 


Chicago, Oct. 15.—The United 
Front newspaper advertising promo- 
tion project shifted to the aegis of 
the Bureau of Advertising, American 
Newspaper Publishers Association, 
last night when the Bureau commit- 
tee approved the United Front pro- 
gram and accepted a proposal to act 
as the operating agency. 

The committee acceptance means 
that virtually a new organization, 
American Newspaper Institute, vastly 
expanded, will be set up to carry out 
the program. Representatives of the 
A. N. P. A. and the United Front 
group are to meet shortly to work out 
detailed plans for organizing and 
financing the project. 

Expenditure of $400,000 annually 
for three years is contemplated in 
operating the new promotion agency, 
the money to be contributed by small 
as well as large newspapers. 

The approved program marks the 
culmination of joint efforts of the 
Newspaper Advertising Executives 
Association and Newspaper Repre- 
sentatives Associations of New York 
and Chicago launched a year ago. 


Objectives Are Outlined 


Specifically, the program calls for: 

Establishment of a research de- 
partment to prepare data on plans, 
costs, typography, art and layout and 
give merchandising counsel and as- 
sistance, employing outside experts 
on a fee basis to aid in this work. 

A general sales force, augmented 
by regional salesmen, to work with 
regional newspaper advertising execu- 
tives and co-operate directly with 
jobbers, merchandise representatives, 


DEAD. LINES: ? 


CLOSING-DATES ? 


NATION -WIDE 
AIR EXPRESS 


2500 Miles Overnight! 


You can reach your distant ac- 
counts by Air Express in 14 
day, nearer-bys merely in a 
matter of hours. 


* Direct day and night serv- 
ice to 215 key cities in the 
United States and Canada, 
and to 32 Latin-American 
countries. 


* Special low rates on adver- 
tising matter. 


* Quick pick-up and delivery, 
door-to-door, without extra 
charge. 


* One waybill. One organiza- 
tion. One responsibility. 
Phone any Railway Express 


office for service and informa- 
tion, 


AIR EXPRESS 


DIVISION 


RAILWAY EXPRESS AGENCY 


chain organizations and other groups. 

The program, it was stressed by 
the United Front Committee, is de- 
signed definitely not to conflict with 
agencies. In a formal statement, the 
committee said: 

“The so-called United Front pro- 
gram emphatically is not antagonistic 
to the agency system. Rather is it 
co-operative and supplemental, in- 
tended to be an aid and service to 
the agency as well as to the adver- 
tiser. It is founded upon the belief 
that the agency will welcome infor- 
mation, ideas and copy suggestions 


tacts with those responsible for mak- 
ing up budgets and policies. 

Sales portfolios are to be prepared 
for use of local advertising depart- 
ments, and aid extended in contacting 
retail and district or branch offices 
of national manufacturers. 


First Year Program 


Members of the committee who 
drew up the program are: Frank E. 
Tripp, Gannett Newspapers, chair- 
man; Leroy W. Herron, Washington 
Star; Don U. Bridge, New York 
Times; Fred Pearce, Altoona Mirror; 
Herbert S. Conlon, Grand Rapids 


Fitzgerald represenfed the Chicago 
newspaper representatives on the 
committee and R. H. McKinney, the 
New York group. 


McCandlish Sponsors 


Contest for Artists 


A. R. McCandlish, president, Mc- 
Candlish Lithograph Corporation, 
Philadelphia, has announced a 24- 
sheet contest open to all American 
artists. Cash prizes aggregating 
$1,350 will be distributed as “Mc- 
Candlish Awards for 1937.” First 
prize is $1,000. 


Ahrens on Staff of 
American Hairdresser 


R. J. Ahrens has become Chicago 
manager for American Hairdresser, 
pioneer paper of H. R. Howell Pub- 
lishing Co., New York. 

Mr. Ahrens, who was formerly with 
ADVERTISING AGE, has established of- 
fices at 333 N. Michigan Ave., Chi- 
cago. 


Gets Flerida Paper 


Theis & Simpson Company has been 
appointed national representative of 
the Orlando Reporter-Star Sentinel, 
effective Nov. 1. 


and upon the conviction that every 
agency honestly seeks the best way | Press; 
to apply the client’s appropriation.” | Tribune; Thomas G. Murphy, Janes- 

For the first year, the program | ville Gazette; Edwin S. Friendly, 
calls for concentration on large ad-| New York Sun, and L. A. Gaines, Jr., 


Chesser M. Campbell, Chicago 


vertising accounts and personal con-| Richmond News-Leader. John T. 


The contest closes Feb. 22, 1937. 


. ° ” 
Plans “Coal Times” “Periscope” Moves 
Herbert Black, Cincinnati, is plan- The Periscope, organ of the British 
ning publication of Coal Times as a|Israel organization in Canada, has 
monthly, starting in November. moved from Vancouver to Toronto. 


. the top business publications of the — That is a 

| : | promise—not'a prophecy. 

‘Titled ADVERTISING. DISPLAYS, the pabiiablicns. is 
- announced after a year of planning and development. 


members of the advertising displays industries to have 

- provided an outstanding publication to serve all those 
- interested in the manufacture, distribution or use of all | 
forms of advertising displays (Posters, Bulletins, Signs, — 

- Counter Cards, Exhibits, Window Displays). _ : 
ADVERTISING DISPLAYS, with words and pictures, 
will present the interesting, forceful stories of effective 
uses of all forms of advertising displays. Each month in © 
a most modern, colorful manner, it will make a chrono- 


| q gore with a new peach will rank among = 


It comes as a result of an organized plan on the part of © 


logical presentation of all the new i and 


pos Aha maintained, sold and anil sia : 
. Ralph B. Patch leaves the Outdoor Advertising hits: 
“ciation in December to head the editorial staff, which 
_ will include other leading figures in the industry. For- — 
_ mat is now being designed by a nationally known typo- : 
graphic expert. a 
~ Circulation, on a controlled basis, will be in excess of 
10,000 copies monthly to national advertisers, agencies, _ 
all outdoor plants and all substantial sign and display _ 
manufacturers. . 
ADVERTISING DISPLAYS, therefore, will provide, 
_ for those interested in selling the users and producers 
of all types of advertising displays, the first medium in 
which they can secure complete coverage of their | 
entire market. 
A request on 7, letterhead a wil aan 
details 


ADVERTISING DISPLAYS PUBLISHING COMPANY « Pern INSTITUTIONAL PUBLICATIONS, Inc. 
 Pemienest of HOSPITAL MANAGEMENT and THE INSTITUTIONAL | OUTHETES 


| (612. N. MICHIGAN yebinade CHICAGO, ILLINGIS 
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Reliance on Air 


Leo Lassen will discuss news of 
the sports world under sponsorship 
of National Grocery Co., Seattle, over 
station KIRO, Seattle, promoting Re- 
liance Pure Foods. The sportscast 
will be heard nightly during the win- 
ter season. 


General Tire in Poland 


General Tire & Rubber Co., Akron, 
O., has entered Poland through a con- 
tract with Stomil, S. A., Poznan, un- 
der which General Tires will be man- 
ufactured in the Stomil plant to Gen- 
eral Tire specifications. 


Monarch Uses Dailies 


Monarch Brewing Co., Chicago, 
which has relied chiefly on posters in 
the past, is planning a heavy news- 
paper campaign through Maggart 
Corporation, Chicago. 


Radio Feature Moves 


Earle Ferris has moved the New 
York office of Radio Feature Service 
to 420 Madison Avenue. The Helly- 
wood office, under W. F. Mooney, has 
moved to the Taft Bldg. 


Pa. Bars Sales Tax 


In anticipation of a meeting ef the 
legislature in January, Gov. Earle, 
of Pennsylvania, announced that he 
will continue to oppose a general 
sales tax. 


PRINTING 


This Advertisement 


is dedicated to the man who 
feels that there must be a 
better way. ..somewhere...to 
handle the production require- 
ments of his advertising matter. 
Faithorn 3-in-1 Service enables 
advertisers and advertising 
agencies to obtain the finest 
ad-setting, engraving and print- 
ing—all under ONE roof. Why 
send cuts to ONE concern, type- 
setting to another, many blocks 
apart—and then give your print- 
ing toa firm even farther away? 
The close relationship of these 
three important elements cer- 
tainly makes it imperative that 
the responsibility be placed in 
one direction, like Faithorn. 
You will then get the BEST—at 
the Jowest possible production 
cost. Let us demonstrate this 
to you on your next job. Write, 
or telephone Wabash 7820. 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


PEACOCK 
Gift and Art Galleries 


For many years : 
Silver ‘Plated Teaette 


Cc. D. Peacock has 
used FAITHORN 
3-in-1 complete 
service. You, too, 
can now enjoy its 
many advantages. 


commas D. PEACOCK 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 
504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


Retail Lineage 
Gains Again in 


Week of Oct.10 


Chicago, Oct. 16.—Retail advertis- 
ing lineage during the week ended 
Oct. 10, 1936, was approximately 7.5 
per cent ahead of the corresponding 
week of 1935, the ADVERTISING AGE 
index of retail activity shows. 

For that week total retail display 
lineage in the newspapers of 67 
measured cities was 20,919,591 lines, 
compared with 19,465,675 lines dur- 
ing the corresponding week of 1935. 
This is an increase of 1,453,916 lines. 

For the year to date, retail lineage 
in these cities is 5.9 per cent ahead 
of last year, the index reveals. The 
1936 figure to date is 692,198,243 lines, 
compared with 653,569,456 lines dur- 
ing the same period of last year, a 
gain of 38,628,787 lines. 


Weekly Record Given 


The record of cities measured, 
showing the gain or loss from last 
year for each week since the begin- 
ning of the year, follows: 

Per Cent 


Difference 
2.5 


Week Ending 
January 4 
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February 1 
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July 

July 11 
July 18 
July 25 
August 1 
August 8 
August 15 
August 22 
August 29 
September 5 
September 12 
September 19 
September 26 
October 3 
October 10 i 


Detailed figures for each of the 
cities measured are given in the tabu- 
lation which appears on this page. 

Also included in the tabulation are 
1933 lineage figures for about 40 of 
the cities listed. These are included 
because census figures on dollar vol- 
ume of retail trade by cities are 
available for 1933, and current dollar 
volume for each of these cities may 
thus be readily approximated. 
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Cincinnati Agency 
Gets New Accounts 


United States Shoe Corporation has 
placed its advertising with Stockton- 
West-Burkhardt, Cincinnati. 

The same agency has been ap- 
pointed by Cincinnati Gas & Electric 
Co. 


Thompson to “Spur” 


Frederic Thompson has been ap- 
pointed director of the home build- 
ing, decorating and fine arts depart- 
ment of The Spur, New York. He has 
been assistant editor of The Com- 
monweal. 


Appoints Liggett 


Pittsburg Water Heater Corpora- 
tion, Pittsburgh, has placed its ac- 
count with Carr Liggett, Inc., Cleve- 
land. Trade papers, direct mail and 
dealer helps will be used. * 


Lamport, Fox Move 


Lamport, Fox & Co., agency of 
South Bend, Ind., have occupied new 
quarters occupying an entire wing of 
the eighth floor of the J. M. S. Bldg. 


Burnett Joins A. A. A. A. 


Leo Burnett Company, Chicago, has 
been elected to membership in the 
American Association of Advertising 
Agencies. 


Phelps’ New Work 


William C. Phelps, formerly with 
Time, has become assistant sales 
manager of Cercla, Inc., Chicago. 


Markets 


ee, 


Index of Retail Activity in67 Important 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1936, by Advertising Publications, Inc.) 
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Period Period Period 1936 1936 Week Week , 

Ended Ended Ended over over Ended Ended =  Gainor 
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*Post-Intelligencer suspended since Aug. 13, 1936. 
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No. 1039. How Will the 
Affect San Francisco Business? 


This brochure contains a forecast 
of the changes in traveling and buy- 
ing habits following the opening of 
the Golden Gate and San Francisco- 
Oakland Bay bridges, and is based on 
an analysis of 12,469 personal inter- 
views made for the San Francisco 
Examiner. 


No. 1040. Here’s Why We _ Say 
Marion is Indiana’s Best Market. 


In this folder the Chronicle and 
Leader-Tribune and the Sunday 
Chronicle-Tribune list the important 
farm crops and a few of Marion’s 52 
industries, indicating the buying 
power of this area. The folder in- 
cludes information on circulation and 
the papers’ merchandising co-opera- 
tion. 


No. 1041. A Signal Story. 


| 


Information 


Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
by any national 
advertiser or advertising agency ex- 
ecutive writing on his business letter- 


Bridges 


This little booklet issued by Radio | 
Station WOR tells about the station’s | 


signal strength and contains a map 
representing its mail returns, made 
from a field intensity survey and a 
study of 50,000 letters received. 


No. 889. Circulation of the Des 
Moines Register & Tribune. 1936 
Coverage of Iowa’s Urban Market. 
The first of these booklets issued 

by the Des Moines Register ¢€ 

Tribune covers daily and Sunday 

circulation in Iowa counties, cities 

and towns. The second booklet, in 
two sections—one devoted to the 

Sunday Register, the other to the 

daily Register and Tribune—lists by 

population classification those of the 

204 cities and towns of 1,000 popula- 

tion or over in which the Register ¢@ 

Tribune has 20 per cent or more 

coverage. 


BUILDING SUPPLY NEWS 


“The Building Material Dealers Own Paper” 


SS 


AL BUILDER 
“Devoted to the Practical Problems of Contractors 
— thein SINGLE purpose 
Te sal Building Materials! 


Industrial Publications, Inc., 59 East Van Buren St, Chicago 
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SEND Mow FOR THIS 
_ INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me a copy of your free book on Porcelain 
Enameled Signs. 
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A.N.P.A. TO FIGHT 
FIC REGULATION 
OF RATE CARDS 


(Continued from Page 1) 
vsyess and the states are without 
power to impede or interfere with 
the conduct of the business of the 
press. 

Apparently the Federal Trade 
Commission has not even considered 
the fundamental responsibility of 
those who conduct the press. And 
apparently it is not concerned with 
the fact that it is the settled juris- 
prudence of this country that a pub- 
lisher may accept or reject news 
or advertising without explaining 
his reason therefor to anyone, and 
that he may express his opinion of 
any subject in his own way without 
restriction or prior restraint, sub- 
ject only to subsequent liability for 
libelous remarks.” 

Precedents Are Presented 

In the famous Minnesota case, the 
Supreme court held that the press 
cannot be suppressed or restricted 
by injunctive process, Mr. Hanson 
pointed out. A cease and desist or- 
der from the FTC is nothing more 
nor less than an administrative in- 
junctive order, he asserted. 

“In the Louisiana newspaper 
case,” he declared, “which was de- 
cided only eight months ago, the 
Supreme Court held that a tax on 
advertising printed in newspapers 
was a tax on the press itself. This 
doctrine is sound in the light of the 
celebrated cases of Brown v. Mary- 
land and Cook v. Pennsylvania, 
which have been frequently cited by 
the Court with full approval. 

“In the Brown case, the Court 
held that a tax on the occupation of 
an importer as levied by a state con- 
stituted a tax on imports obnoxi- 
ous to the commerce clause. 

“In the Cook case, the Court held 
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HAR to distinguish from 

far costlier photo 
prints the new Tru-Tone 
‘stat by Rapid. It is a 
friend indeed to Artists, 
Sales Managers, Advertis- 


ing Men. The Tru-Tone 
‘stat practically equals, 
often surpasses, regular 


photo prints, at fractional 
Not only that, they 
express Rapid's care on all 


cost. 
‘stat work. See Rapid's 
Tru-Tone ‘Stats—save hours 
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CLEVELAND, Ninth — Chester Bidg., 
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born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte $977. 


that a tax on an auctioneer’s sales| not have the protection of the First 
constituted a tax on the goods them-| amendment. They do have the pro- 
selves. So, in the light of the/tection of the Fifth amendment. 
Louisiana case, the Brown case, and| There is but one precept for them 
the Cook case, we cannot escape | to follow and that is to enter into 
the conclusion that the attempt) their contracts fairly and without 
either to regulate advertising rates | thought of discrimination or in- 
or the conditions under which 4 | tended injury to a competitor. 
nes acnee OF ee | “A contract which is negotiated 
prints or refuses to print advertis-| z ¢ ; 
ing is an effort to regulate the busi- jas a result of a conspiracy to injure 
ness of the press. Any such attempt | a competitor is void, but one which 
constitutes a deliberate violation of 
the First amendment to the Consti- 
tution. 


| sofar as the two parties to that con- 
tract are concerned, is valid. If your 
| . . 

}methods of doing business are fair, 


Fair Play Essential 


“Likewise, any attempt by the |son-Patman Act cannot 
Commission to tell business men or| to change them.” 

newspaper publishers of this coun- The National Labor Relations Act 
try with whom they must contract threat to the 
and the conditions under which they Mr. Hanson 
shall contract constitutes a viola- 
tion of the Fifth amendment in that | 
it is a limitation upon the right of | about governmental interference is 
citizens freely to contract.” ‘for a discharged employe to allege 
“Those engaged in other busi-| that his dismissal was due to his 
ness,” Mr. Hanson pointed out, “do| employer's dislike for his activities 


distinct 
the press, 


contains a 
freedom of 
asserted. 


is entered into on a sound basis, in- | 


| honest and above-board, the Robin- | 
compel you 


“All that is needed today to bring | 


lin behalf of some employes’ organi- 
| zation of which he is a member,” 
he said. 


Pacific Coast Wines 
Are Packed in Cans 


Roma Wine Co., San Francisco, 
{will run an advertising campaign 


| stressing the food values of its wines, 

packed in cans provided by American 
Can Company. 

Posters will be used on an experi- 

|/mental basis, supported by trade pa- 

/per copy. James Houlihan, Inc., is in 

| charge. 


Lamb with Agency 


Bruce Lamb has joined the media 
|department of James Thomas Chirurg 


Co., Boston. He was in the Boston 
office of Time. 
Joins Perry 
A. E. Christoffers, for 12 years 


|Southern manager of Bryant, Griffith 
& Brunson, has joined the New Yorr 
staff of John H. Perry Associates. 


International Gets 
Big Envelope Order 


International Envelope Corporation, 
subsidiary of International Paper & 
Power Corporation, has secured a 
contract to supply the Postoffice De 
partment with 6,500,000,000 stamped 
envelopes of various sizes during the 
next four years. 


The amount involved is about 
$9,000,000. 
Publicators Shift 
Dudley Carson has joined D. P. 


Brother & Co., Detroit, in charge of 
publicity on the Olds account, suc- 
ceeding William Mason, who has 
joined J. Walter Thompson Co., Chi- 
cago. Succeeding Mr. Carson at Den- 
ham & Co., on Graham-Paige public- 
ity is Lou Foley. 


Degan to Kastor 
Albert G. Degan, for seven years 
with True Story, has joined H. W. 
Kastor & Sons Advertising Co., Chi 

cago, as an account executive. 
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Four Join H-S 


M. Lewis has joined the copy de- 
partment of Hillman-Shane Adver- 
tising Agency, Los Angeles agency. 
Jule Yale and L. Padget have joined 
the agency’s art department, and M. 
Riddle is a new account executive. 


Manz Promotes Mower 


Roswell C. Mower has been ap- 
pointed a director of the Manz Cor- 
poration, Chicago, printers. He has 
been a vice-president for several 
years. 


Hudgine Joins Kudner 


H. E. Hudgins, formerly with 
Geyer, Cornell and Newell, and Cecil, 
Warwick and Cecil, has joined the 
copy staff of Arthur Kudner, Inc., 
New York. 


Gets U. P. News 
WOAI, San Antonio, Texas, has 
added United Press service to its 
news facilities. 


50,000 WATTS 


Nashville, Tennessee 


Doorway to Southern 
Distribution—Make us 
prove it! 


Member Station 
Columbia Broadcasting System 


NASHVILLE 


WLAC 


5,000 WATTS © 


J.T. WARD 
President. 
e. 


Paul H. Raymer Co., 
National Representatives 
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Rubinoff Aids 
Chevrolet to 
Sell New Cars 


New York, Oct. 15.—Starring Ru- 
binoff, Jan Peerce, and Virginia Rea, 
a new Chevrolet program will start 
Sunday, Oct. 18, at 6:30-7 p. m., EST, 
using 80 coast-to-coast stations of the 
Columbia network. Campbell-Ewald 
Company, Detroit, is in charge. 

The Better Speech Institute of 
America will sponsor a Sunday after- 
noon program over the NBC-Blue net, 
at 3-3:15 p. m., EST, starting Oct. 18. 
English study courses will be fea- 
tured. The agency is Auspitz & Lee, 
Chicago. 

The Sherwin-Williams Company 
will return its “Metropolitan Opera 
Auditions of the Air’ to NBC Oct. 18, 
using the coast-to-coast Red network, 
Sundays at 3-3:30 p. m., EST. The 
agency is Cecil, Warwick & Cecil, 
New York. 

The new Corn Products Refining 
Company show will start Oct. 19 on 
the Columbia network, and will be 
heard Monday, Wednesday and Fri- 
day at 1-1:15 p. m., EST. Ray Sina- 
tra’s orchestra, Morton Bowe, Mary 
Belle and Bill Johnstone of Modern 
Screen, acting as film news reporter, 
are the talent. E. W. Hellwig Com- 
pany, New York, is the agency. 

Chats for Housewives 

National Ice Advertising, Inc., 
sponsor of last season’s “Parties at 
Pickfair,” returns to the air Oct. 20 
with a new daytime series to be car- 
ried on 38 CBS stations. The pro- 
gram, a talk to housewives, will be 
broadcast every Tuesday and Thurs- 
day at 11:45-12 noon EST. Donahue 
& Coe, Inc., is the agency. 

The New York State Democratic 
2arty, whose agency is United States 
Advertising Corporation, will use 
time on the Mutual network on Oct. 
20, 21, 27 and 28, in 15 minute and 
half-hour periods, featuring addresses 
by Gov. Lehman and other state of- 
ficials. 

Noel Coward and Gertrude Lawr- 
ence will appear on the Royal Gelatin 
Hour on Oct. 22, presenting a skit 
from “Tonight at 8:30,” by Mr. 
Coward. The Royal show is heard 
on the NBC-Red network each Thurs- 
day. 

American Tobacco Company, whose 
“Your Hit Parade and Sweepstakes” 
is broadcast over 94 Columbia sta- 
tions every Saturday from 10 to 11 
p. m., EST, has extended its contract 
for the second time, effective after 
the broadcast of Oct. 24. Lord & 
Thomas is the agency. 


Feminine Jury 
Selects Best 
Copy for Milk 


Atlantic City, Oct. 15.—Bowman 
Dairy Co., Chicago, was awarded first 
prize in the newspaper classification 
for large cities by a feminine jury at 
the convention of the International 


| Association of Milk Dealers. The | 
| seven members, all prominent local 


women, were headed by Mrs. Charles 
D. White, wife of the mayor of At- 
lantie City. 

The jury praised the photographic 
beauty of the Bowman copy and the 
large variety of subjects utilized. 
United Dairies, Ltd., London, En- 
gland, was given honorable mention 
because of appealing headlines. 

J. EK. Harshbarger Dairy, Altoona, 
2a., won the first award in the news- 


paper advertising contest among 
small city dairies. The women 


jurors declared that “the comics used 
in these advertisements pique the 
curiosity and hold the interest.” 

“Beautiful babies always appeal to 
women,” the jury declared in award- 
ing first prize for rotogravure adver- 
tising to the Adohr Milk Farms, Los 
Angeles. R. W. Jones, Inc., Buffalo, 
N. Y., won an honorable mention for 
its rotogravure advertising because 
“home photography is appreciated by 
mothers.” 

First honors for outdoor advertis- 
ing went to Sheffield Farms Com- 
pany, Inc., New York, for a sign show- 
ing a baby with a birthday cake. 
Jersey Farms, Ltd., Vancouver, B. C., 


Ma 


The rates for this department are 
“Help Wanted” and “Situations 
charges 


per in., $4.75; 4 to 6 ; 
per in., $4.00; 13 to 15 in., per in., 
contracts. 


as follows: 
Wanted,” 30 cents a line, minimum 


2. 
All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 
in., per in., $4.50; to 


to 9 in., per in., $4.25; 10 to 12 in., 
Write for discounts on term 


HELP WANTED 


CANDIDATES FOR SALES AND 
merchandising staff, all principal 
cities, sought for new class magazine 
medium with already’ established 
350,000 circulation. 

Box 878, ADVERTISING AGE, Chicago 


Wanted Salesmen and 3 District Man- 
agers for Syndicated small ad cam- 
paigns sold direct to advertisers. Lib- 
eral commissions, good territories. 

Rox 859, ADVERTISING AGE, Chicago 


LALULT MAN to act as assistant art 
director in leading New York depart- 
ment store, Retail experience and 
originality essential. 

Box 882, ADVERTISING AGE, N. Y. 


A Present and Future in 
Industrial Advertising 
is offered by an internationally known 
manufacturer of electrical equipment 
in Ohio to a young college graduate 
between the ages of 25 and 32 who 
can write forceful selling copy and 
who has merchandising ideas for an 
industrial business. The man We are 
seeking is probably employed but feels 
that his opportunities are limited. He 
has the ability to get along with 
people and has acquired an engineer- 
ing background either through his 
education or by experience afterward. 
The salary is commensurate with the 
responsibility. If interested please 
send full particulars, and photograph. 
All replies strictly confidential. 
Box 883, ADVERTISING AGE,Chicago 


POSITION WANTED 


EXCEPTIONAL WOMAN has created 
outstanding campaigns for leading 
agencies on soaps, cosmetics, medi- 
cines, foods and hosiery. Now han- 
dling well-known national accounts. 
Box 879, ADVERTISING AGE, Chicago 
WHAT PRICK EXPERIENCE? 
Thoroughly seasoned man with ten 
years practical experience in printing 
and publishing field and ten years 
with national publication, desires con- 
nection where knowledge of printing 
procedures, production detail, costs, 
business management and other phases 
of magazine work can be used to ad- 
vantage. Not afraid of difficult job. 
Age 40, married, excellent references. 
Will go anywhere. 

Box 880, ADVERTISING AGE, Chicago 


MISCELLAWEOTS 
Sales Executives Who Want Ideas! 
Will soon offer a new type of service 
for sales executives, and in order to 
get acquainted, I will mail to you, 
postpaid, four different, result-getting 
sales bulletins that may be repro- 
duced in whole or in part for use in 
your sales letters, bulletins, house 
organ, lectures, etce., and for good 
measure, I will include a beautiful 
three color copy of “THE BIGHT 
CARDINAL PRINCIPLES OF MY 
PHILOSOPHY,” suitable for framing, 
and also, a booklet containing a hun- 
dred thought-producing “THINK-A- 
GRAMS,” around each of which you 
can build a good sales letter or lec- 
ture. Just mail one dollar and if, 
after inspecting all this material, you 
are not more than satisfied, return it 
and your money will be refunded. 
SALESCRAFTER, Jackson Bldz., 
Indianapolis, Ind. 


A LOT FOR LITTLE!! 
Anything printed, typed or drawn can 
be reproduced. Pictures, news items, 
diagrams, ete., clipped from news- 
papers, magazines, etc. can be pasted 
into your layout and reproduced with- 
out typesetting or cuts. 

500 copies (8%x11) $2.63 
Additional hundred copies 22c 
Send for Samnles 
LAUREL PROCESS, 480 Canal St., N. Y. 


PHOTO POST CARDS 

The kind that build good-will and 

bring you business. Don't fail to in- 

vestigate this new form of Successful 

Selling announcement and follow-up. 
Write for Samples and Prices. 

Graphic Arts Photo Service 
8rd & Market Sts., Hamilton, O. 


POSITION WANTED  __-_ 
Assistant to Advertising - Publicity 
Manager. Trade Journal experience. 
University Missouri graduate. 33 Mar- 
ried. Now employed oil production 
accounting. 

Box 881, ADVERTISING AGE, Chicago 

Talent—Experience—Use 

Write persuasive copy, draw fine lay- 
outs. No typography, art, production. 
Agency exp. Highly recommended. Age 
24. Wants position with agency, adv. 
department or publication. - 

Box 884, ADVERTISING AGE, Chicago 


won an honorable mention for its in- 
dustry and workman poster and Bor- 
den’s Farm Products, New York, and 
Golden State Company, Ltd., Los 
Angeles, won similar mentions. 
Because the women on the jury 
thought that booklets on “nerves” 
are always read by women, often by 
men, and are likely to be saved, they 
gave Borden’s Farm Products, New 
York, first award for its circular. 


Broker New Owner 
of Toronto Globe 


After more than 50 years of owner- 
ship, the Jaffray family has sold the 
Toronto Globe. 

The 92-year old daily has passed 
into the hands of C. George McCul- 


lagh, 31-year old stock broker of To- | 
ronto, The price was not divulged. | 


Death Calls 
Marlen E. Pew, 
of Facile Pen 


New York, Oct. 15.—Marlen E. Pew, 
who retired last June as editor of 
Editor & Publisher, died today in 
Misercordia hospital, following an op- 
eration. He was 58 years old. Mr. 
Pew continued his weekly column, 
‘Shop Talk at Thirty” after leaving 
the paper’s staff and turned in his 
last page of comment from his hos- 
pital room the day before the end. 

Born in Niles, O., June 3, 1878, 
Mr. Pew started his notable journal- 
istic career with the Cleveland Press 


NEWSPAPER EXECUTIVES TALK IT OVER 


| 
| 
| 
| 


Frank S. Tripp, Gannett Newspapers, and chairman of the United Front Com- 
mittee, at Chicago meeting with J. Frank Duffy, of Gannett, and Wm. D. Nugent, 
Media Records. 


and quickly developed into one of the 
top-flight newspaper men of the coup. 
try. He served Scripps-McRae Pregs 
Association during its invasion of the 
Eastern seaboard; was assistant map. 
aging editor, New York Evening 
Journal, was one of the founders of 
the Newspaper Enterprise Associa. 
tion, and editor of the Boston Eve. 
ning Traveler. 


Made Big Experiment 


Perhaps his most notable achieve 
ment was scored with the Philadej. 
phia News-Post, advertisingless news. 
paper established by E. W. Scripps 
Experts declare that if prices of 
newsprint had remained normal, Mr 
Pew would have reached his unique 
goal of showing a profit from sub. 
scription revenues only. 

During the war, he organized ap 
effective system of clearing casualty 
lists for the War Department. He 
joined Editor & Publisher in 1919, 
left in a few months to become gen. 
eral manager of International News 
Service, but four years later returned 
While he added to his reputation with 
that paper, his outstanding contribu. 
tion continued to be his persona! 
column. 


“COVERS THE 
NATION’S 
BREAD BASKET” 


wow 


590 Kilo 5000 Watts 


John Gillin Jr., Mar. 
john Blair Co., Representatives 
New York, Chieago, Detroit, 
San Francisco 


ON THE N.B.C. 
RED NETWORK 


: 
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BUSINESS 
"Pleasure | 


Travelers gather at The 


~_ 


Stevensassuredofgracious +f 
hospitalities and superla- 
tive service because its e 
management cares. ba 
Moderate in price be- 8 


cause it is The World's 
Largest Hotel—in the heart 


x 


of Chicago— overlooking 
Lake Michigan—on fa- 
mous Michigan Boulevard. 


THE 


STEVENS 
CHICAGO 


OTTO K. EITEL, Gen. Mgr. 
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PLAY UP AND 
BE SURPRISED,’ 
EDITOR'S ADVICE 


Chicago, Oct. 15.—‘“Playing up” to 
a potential audience as a means of 
gaining wide and solid circulation 
was suggested at the opening session 
of the 27th annual Audit Bureau of 
Circulation’s convention today, by 
John S. Martin, managing editor of 
Time and a founder of the Time- 
Fortune enterprises. 

Mr. Martin and Stephen Bolles, 
editor of the Janesville Daily Gazette, 
who told of the important role played 
by the small town newspaper, were 
principal speakers at the session. 

Outlining the basic policy set up 
for both Time and Fortune at their 
inceptions, Mr. Martin suggested 
these methods of gaining solid public 
acceptance: 


Stick to Standards 


“Figure out, not something you 
think the public wants, but something 
it doesn’t have and probably woula 
be glad to have. 

“Set a definite level and don’t 


All types including New 10 ounce, T10-v., 
back geared motor unit thet ptugs into light circuit. 
No batteries. No radio interh No transt 


i J eny iti 
$1.10 in thousend lots. 
TURNTABLES, TOO 


MANUFACTURING CO 
185! S. S2nd AVE CicéeRO, wht 


a BE 
LABELS-SEALS 


All kinds for packaging, decorations, 
advertising Address labels. Strik-' 
ing, practical designs. Write for 
free samples and priees 


ST. LOUIS STICKER CO. 


1912 PINE STREET —~ ST. LOUIS MO 


APID has a _ half-dozen 
exclusive new ‘stat 
tricks that are positive life- 
savers to many an artist, ad 
man and salesmanager look- 
ing for economy and strong 
new effects. 'Stat montages 
—regular type bent to any 
contour—'stats with letter- 
ing super-imposed — new 
bas-relief and shadow 
effects—at a fraction the 
cost if made any other way. 
And these are simply dem- 
onstrations of Rapid's ex- 
pertness on everyday work. 
See this new material! Just 
‘phone. 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 4(5 Lexing- 

ton, 444 Madison, VAnderbilt 3 - 3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAIn 9335 e CHICAGO, 119 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 


broaden it or soften it to please a 
wider audience.” 

Just what Time’s rigid editorial | 
policy editorially is, he suggested, | 
could be gathered from his answer to 
a question about how Time was going 
to treat the current case involving 
Mrs. Wally Simpson and King Ed- 
ward: 

“We're going to treat King Edward 
VIII just as we would have treated 
King Henry VIII.” 

In establishing a policy for Time 
it was decided, Mr. Martin said, to 
treat topics of general conversation, 
but establish the medium as a source 
of unquestioned integrity through a 
vital interpretive background. 

The same policy was adopted, with 
a serious philosophical treatment, for 
Fortune. 

“In neither publication,” he said, 
“have we ever toned down the edi- 
torial content to play for larger cir- 
culation.” 

In setting the policy for Life, the 
new picture magazine, the need for 
immediate circulation was present 
because of high cost of production. 
He revealed that the plan is get a 
limited, interested readership and be 
content with half the circulation 
necessary to break even on the theory 
that this circulation will automatical- 
ly build itself if the fare is appealing. 


Policy Brings Results 


Results of this “playing up’ were 
evidenced in Fortune, he said, by a 
circulation far beyond the apparent 
maximum when the magazine was 
originally conceived. 
The same principle, he said, was 
applied when the March of Time was 
introduced. 
The possibility of increased circu- 
lation resulting from the more dram- 
atized treatment of news in the 
motion picture being “soft” was 
feared by Time editors, Mr. Martin 
said. This circulation appears, how- 
ever, to be as valuable as any other. 
The subscription renewal rate, he 
said, is the definite index to editorial 
power. The open letter column also 
indicates editorial appeal and ‘“‘when- 
ever the letters begin to drop off or 
sound calm and contented, the editor 
can tell himself that the magazine 
must be getting a bit dull.” 

Cites “Intimate” Power 
Mr. Bolles painted a picture of the 
intimate power of the small commu- 
nity newspaper, its constant reader- 
ship, and the change in community 
life which has “metropolitanized” 
the small cities and developed wider 
markets for fashion products. 
“The community newspaper is an 
integral part of the family circle,” 
he said. “It is necessary to the 
family life. Every copy has a given 
destination—to a subscriber who is 
a cash customer. In order to get sub- 
scribers the newspaper must have a 
soul.” 
It is this intimate contact and 
compelling influence on the lives of 
small town residents, that brings it 
augmented power as an advertising 
vehicle, he contended. 


Help Wanted Weekly 


Starts in New York 


Help Wanted Weekly has started 
publication at 12 E. 22nd St., New 
York, and will be on newsstands 
every Friday. 

As the name indicates, the paper, 
81/,x11, will be devoted to classified 
exclusively. 


Peanuts on Parade 


No less than 500,000 peanuts were 
used in the float of Planters Nut & 
Chocolate Company in the Bicenten- 
nial parade at Norfolk, Va., last week. 
It took over two weeks to string the 
peanuts in the float, depicting Queen 
Isabella financing Christopher Colum- 
bus on his historic voyage. 


Macfadden Gets Hoagland 


Donald Hoagland has joined Mac- 
fadden Publications as Western ad- 
vertising manager of the Detective 
Group at Chicago. He succeeds J. W. 
Banister. Mr. Hoagland has been a 
special representative of the Gradu- 
ate Group, among others. 


Joins Eriksen 
director 


Inc., Chicago art service. 
son formerly conducted his 


O’Cal Hanson has resigned as art 
of McJunkin Advertising 
Co., Chicago, to join Jens E. Eriksen, 
Mr. Han- 


own 


LINEAGE LEAVES — 


GERMANY ALONG 
WITH THE JEWS 


Chicago, Oct. 14.—Political 
heavals have caused a drouth in 
newspaper advertising revenue in 
Russia and Germany, R. R. Barlow, 
professor of journalism, University 


up- 


of Illinois, told the Inland Daily 
Press Association today, in a re- 
view of his recent European tour 


and survey of publishing. 

In pre-Hitler Germany, Prof. Bar- 
low pointed out Jews were the 
heaviest advertisers. The lament of 
many newspaper publishers in that 
country is that Nazis don’t adver- 
tise the way the Jews did. 


Committees in Charge 


Another reason for decline in Ger- 
man advertising, he said, is the fact 
that business now is organized into 
trade associations, which are arms 
of the state. In the old days each 
bank, for instance, advertised in- 
dividually. Now a “national bank 


motion, and there is* little individual | 


bank advertising. 

In Russia, newspapers are man- 
aged by directing or executive 
committees, whose members are 
elected, Prof. Barlow told the In- 
landers. Reporters must conform 
to the Communist philosophy. They 
have freedom to question not why 
but how things are being done. 

“The Russian newspaper must 
not dissipate its energies on scan- 
dal or trivialities,’” Prof. Barlow 
said. “The newspaper is used as 
an educational agency—but it is not 
education in the true sense of the 
word. It is education partisan to 
one creed.” 

Some German publishers cau- 
tiously closed their office doors as 
they discussed publishing with 
Prof. Barlow. Others, with tears in 
their eyes, spoke emotionally of 
Hitler as a God-sent leader who has 
rescued Germany from the depths 
of despair. Prof. Barlow referred 
to German newspapermen as robots 
in a propaganda factory. 

Germany uses a large propaganda 
fund to subsidize papers in foreign 
countries, especially German-lan- 
guage papers, Prof. Barlow assert- 
ed, adding that it is possible that a 
few of the foreign language papers 
in this country may be subsidized. 

Certain newspapers in London 


association” takes care of such pro- 


are engaged in free gift and circu- 


lation wars that would stagger 
American newspapermen, Prof. Bar- 
low said. 


Monopolies in England 


Another development on the Eng- 
lish publishing scene, he said, is 
the fact that newspaper monopolies 
in that country are increasingly be- 
coming targets of criticism. Some 
newspapers have stood out firmly 
against centralization of control, 
and the publisher of the Times, he 
pointed out, has made provision that 
his newspaper shall never become 
part of a monopoly. 

In Russia and in Fascist coun- 
tries, the newspaper is used as an 
instrument of social control by the 
party which has gained power. 
France has a press of opinion and 
extreme partisanship, and subsidiza- 
tion of editorial columns is common, 
he charged. 


Lauds American Journalism 


Prof. Barlow lauded English and 
American journalism as the freest 
in the world, and declared that ac- 
curate and realistic reporting of 
news has been one of America’s 
great contributions to civilization. 
America journalism must decide, 
however, he said, whether or not it 
is to turn in the direction of an 
opinion press, promoting hate, slav- 


ery and discord. 


MARKETING. 


agency. 


In November 
INDUSTRIAL MARKETING... 


The industrial merchandising and advertising 
activities of General Electric Company will form the 
basis for the eighth case study in industrial marketing, 


to appear in the November issue of INDUSTRIAL 


This brass tacks, complete and authentic analysis of 
the merchandising and marketing set-up of General 
Electric Company will create unusual interest among 
readers, as has each of the preceding seven discus- 
sions of the marketing practices of other prominent 
industrial organizations. 

Make arrangements now to take advantage of this 
remarkable background of editorial material by re- 
serving adequate space in the November issue to tell 
your story to the five thousand users of business 
paper space, catalogs, paper, photographic and art 
service, etc., who will read this issue with even 


greater interest than usual. 


INDUSTRIAL MARKETING 


100 E. Ohio St., Chicago ... . 


330 W. 


42nd St., New York 
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These are the 


HOMES 
they live in 


Wat kind of people read the Herald Tribune? Some , Sy 
of their homes are shown on this page .. . little homes and big homes, but Se sa z 


EACH OF THE HOUSES PICTURED ON THIS PAGE IS THE 
. HOME OF AN ENTRANT IN THE NEW YORK HERALD 
to fulfill them. TRIBUNE 1935 YARD AND GARDEN COMPETITION. 
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PHOTOGRAPH 
REVIEW OF 
THE WEEK 


UNEEDA BISCUIT BOY ON THE AIR 


Pleasant group at A. N. A. convention at White Sulphur: A. T. Preyer, Vick Chemical Co.; Mrs. Ken Boice; E. H. Gardner, Morse 
International; Mrs Preyer, and Ken Boice, of CBS. 


INFORMAL DISCUSSION MARKS CONFERENCE OF INDUSTRIAL ADVERTISERS 


hat. 


eir 


the 


t is 
Youngster on NBC program designed to re-establish Uneeda as a family favorite. Some of the members of the N. 1. A. A., snapped at their Philadelphia meeting. 


so AGRICULTURAL PUBLISHERS IN SESSION DURING A. B. C. WEEK REVIEWING DEVELOPMENTS AT MEETING 


Between sessions at the Stevens Hotel, members of N. A. E. A. 

review work. Left to right, Fred H. Salsman, Paul Block & Associates; 

W. D. Keenan, Indianapolis Star; Jack Lederer, Paul Block; Gordon 

A. Yancey, Owensboro Messenger-Inquirer, and A. G. Hollander, 

Jr, Wheeler-Knight & Gainey, Columbus, O.; Harry P. Thomas, Southern Planter; George J. Bippus, Indiana Farmer's Guide; Evansville Courier and Journal, discuss United Front and other ; 
Victor F. Hayden, executive secretary; W. H. Cowles, Jr., Pacific Northwest Farm Trio. developments. 


seated, left to right: Marco Morrow, Capper Farm Papers; B. Morgan Shepherd, Southern Planter; W. H. Cowles, Pacific 
orthwest Farm Trio; Neff Laing, Pennsylvania Farmer. Standing: Tom L. Wheeler, Sr., Indiana Farmer's Guide; Tom L. Wheeler, 
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£ Statistical Face-Lifting 
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Can Change Them 
t! 
ci 
n 
During the First Nine Months of This bry Ths Daily Bawa: the reader oomee d 
irst. igid censorship protects him , 
Year The Daily News — More against objectionable news or objection- t 
Total Display Advertising*—More Retail able advertising. In 1935, for example, 
Advertising — More General Advertising ied oe _— of intoxicating , 
iquor and medical a vertising, unac- 
than Any Other Newspaper in Chr ceptable to The Daily News, were car- } 
cago — Morning, Evening or Sunday ried by other Chicago newspapers. 
1 
HERE IS THE RECORD 
h 
(First 9 Months of 1936—aAuthority Media Records, Inc.) 3) 
Linage Comparison of Chicago’s Daily Newspapers with The Daily News P 
ti 
t] 
a 
RETAIL LINAGE GENERAL LINAGE , 
TOTAL RETAIL TOTAL GENERAL , 
DAILY NEWS SR LLANE RRRROARENSEAORE DAILY NEWS _ + SYN aR RNR al 
TRIBUNE MMT 91% TRIBUNE UNAUDEAAAAOGNOUUNONOOGANUNUUHNNUNONUUGNOU0NNN0UqNNQ00000000 0000000111 91% < 
AMERICAN MMM ee 81% AMERICAN MT 66% be 
TIMES MM EO 87% HERALD-EXAM _iiiiiittiiiuiiiiitt 35% 
HERALD-EXAM (HOUHENELEMUHEELUHHLU EA 37% TIMES IWUAURAOUUUUOOAONODAUONLE 30% 
DEPARTMENT STORES AUTOMOTIVE li 
DAILY NEWS TRS CRRA SRT DAILY NEWS | CDE AE SES IN RENAE te 
TRIBUNE HONDUAUAUEOAAAEEOUADONOANDEOOEAUALEGOOAEOUOOAEALOUDEOLEN ENE 84% TRIBUNE ADNUUANENDANDADAAUONLANONGHONEOUASGEOENUELERUDOOHOOONUAUEOULOOEHONE 90% t] 
AMERICAN MT 69% AMERICAN (OULANUUUGNNUBOEAOOONNUOUOEQAOOUOONOUUCOOOOUOGNOOnOOOOUENOELOUUE! 83% a 
TIMES AUUUGUAOUNEANUUENENLOUUUNNNT 37% TIMES UAUAUEAUULUOAUUNEOUOUUENNULE 34% g 
HERALD-EXAM __iiiiiiiiititil 19% HERALD-EXAM __ iii 29% 
FOOD FOOD n 
DAILY NEWS ee OM RRR ae SANNA DAILY NEWS NES UPR ARATE Operant si 
TIMES MMM 42% AMERICAN MMM nn 65% a 
AMERICAN MT 35% TRIBUNE (ANDULNONUONOOUUUNEOUOUOESUOUUONOOUOvONgqqoNNNT1 62% te 
TRIBUNE HHUNEANUALUNUNIIL 20% TIMES sant} . 16% 
HERALD-EXAM "iii 18% HERALD-EXAM ss iiliiiiti 14% 


*Minus Intoxicating Liquor Advertising 


THE DAILY NEWS AVERAGE NET PAID CIRCULATION 
FOR THE MONTH OF SEPTEMBER, 1936 


413.099 


. . and the six months’ circulation average of The Daily News for the period ending 
September 30, 1936, is THE LARGEST IN FIVE YEARS 


THE CHICAGO DAILY NEWS . 
- Chéicagos Aome Mew spape 


400 W. MADISON ST. V 


Tr 
GEORGE A. McDEVITT CO., Eastern Advertising Representatives . . . 444 Madison Avenue, NEW YORK , . . 12 S. 12th Street, PHILADELPHIA a 
JAMES L. LENOX, Eastern Representative Photogravure, Color Comics and Retail . .. 444 Madison Avenue, NEW YORK 
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